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CAF 199

024792

Communi cation Skills
Communi cation Skills

Al first year Accounting and Fi nance students will wite a Witing Skills Test
(WBT). Students who pass the WST will receive a PASS in CAF 199 and therefore
may enroll in the Lower Level Liberal Studies course of their choice (subject to
availability). Students who do not pass the WST will be required to enroll in
one of LNG 111, LNG 112, LNG 113, or LNG 121 as their first-year Lower Level

Li beral studies course. LNG courses are designed to help students inprove their
English skills. These students will then have three additional opportunities to

wite and pass the WST. A PASS in CAF 199 is required to enroll 1n all

Eh|rd—year Accounting and Fi nance courses. This course is graded on a pass/fai
asi s.

Accounting and Fi nance

Laboratory: 0.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

1.00/1.00
0.0
0

VKT 143

025429

Wrk Term | Accting and Fin

Wrk Term | - Accounting and Fi nance

Sel ected and approved co-op students will have conpleted up to semester 4 of the
School of Accounting and Fi nance programrequirenents with a clear standing.
Enrol nent in this course is conditional on the student obtaining and accepting a
co-op placerment offer froman approved corporate partner. The co-op position
must relate to either Accounting or Finance. Wrk that engages students at a
Bigh | evel of conplexity is encouraged. This course is graded on a pass/fai

asi s.

Accounting and Fi nance

Lect ure: 1.00

Co- operative Educati on

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0
1.0
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VWKT 160
026921
Work Term | Accounting
Wrk Term | - Accounting
Sel ected and approved co-op students will have conpleted up to semester 4 of the

School of Accounting and Fi nance programrequirenents with a clear standing.
Enrolment in this course is conditional on the student obtaining and accepting a
co-op placerment offer froman approved corporate partner. The co-op position
nust relate to Accounting. Work that engages students at a high | evel of
conplexity is encouraged. This course is graded on a pass/fail basis.

Accounting and Fi nance

Lect ure: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
N
1
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WKT 243
025430
Wrk Term Il Accting and Fin
Wrk Term Il - Accounting and Finance
Sel ected and approved co-op students will have conpleted up to semester 5 of the

School of Accounting and Fi nance programrequirenents with a clear standing.
Enrolnent in this course is conditional on the student obtaining and accepting a
co-op placenment offer froman approved corporate partner. The co-op position
nmust relate to either Accounting or Finance. Wrk that engages students at a

hi gher | evel of conplexity than the first termis encouraged. The student will
be using the skills they picked up fromWT 143 and applying themto the new
position. This course is graded on a pass/fail basis.

Accounting and Fi nance

Lect ure: 1.00

Co- operative Educati on

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
N
1

VWKT 260

026922

Work Term Il Accounting
Wrk Term Il - Accounting

Sel ected and approved co-op students will have conpleted up to semester 5 of the
School of Accounting and Finance programrequirenents with a clear standing.
Enrolment in this course is conditional on the student obtaining and accepting a
co-op placenment offer from an approved corporate partner. The co—oF position
nmust relate to Accounting. Wrk that engages students at a higher [evel of
conPIeX|ty than the first termis encouraged. The student will be using the
skills they picked up from WKT 160 and applying themto the new position. This
course is graded on a pass/fail basis.

Accounting and Fi nance
Lecture: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0.0
1.0

Repeat for Credit N
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WKT 343
025431
Wrk Term 11 Accting and Fin
Wrk Term 111l - Accounting and Fi nance
Sel ected and approved co-op students will have conpleted up to semester 6 of the

School of Accounting and Fi nance programrequirenents with a clear standing.
Enrol nent in this course is conditional on the student obtaining and accepting a
co-op placerment offer froman approved corporate partner. The co-op position
must relate to either Accounting or Finance. Wrk that engages students at a

hi gher | evel of conplexity than the second termis encouraged. The student will
be using the skills they picked up fromWT 243 and applying themto the new
position. This course is graded on a pass/fail basis.

Accounting and Fi nance
Lecture: 1.00

Co- operative Education

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1
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VWKT 360
026923
Work Term 11 Accounting
Wrk TermI1l - Accounting
Sel ected and approved co-op students will have conpleted up to semester 6 of the

School of Accounting and Finance programrequirements with a clear standing.
Enrolment in this course is conditional on the student obtaining and accepting a
co-op placenment offer from an approved corporate partner. The co-oF position
nust relate to Accounting. Wrk that engages students at a higher [evel of

CO.”F' exity than the second termis encouraPepI. The student will be using the
skills they picked up from WT 260 and applying themto the new position. This
course is graded on a pass/fail basis.

Accounting and Fi nance

Lect ure: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
N
1

VKT 443

025432

Wrk Term |V Accting and Fin

Wrk Term IV - Accounting and Fi nance

Sel ected and approved co-op students will have conpleted up to semester 7 of the
School of Accounting and Fi nance programrequirenents with a clear standing.
Enrol nent in this course is conditional on the student obtaining and accepting a
co-op placerment offer froman approved corporate partner. The co-op position
must relate to either Accounting or Finance. W rk that engages students at the
hi ghest | evel of conplexity is encouraged. The student will be using the skills
t hey picked up from WKT 343 and applying themto the new position. This course
is graded on a pass/fail basis.

Accounting and Fi nance
Lecture: 1.00

Co- operative Education

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0.0
1.0

Repeat for Credit N
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WKT 460
026924
Work Term IV Accounti ng
Wrk Term IV - Accounting
Sel ected and approved co-op students will have conpleted up to semester 7 of the

School of Accounting and Finance programrequirenents with a clear standing.
Enrolment in this course is conditional on the student obtaining and accepting a
co-op placenent offer from an approved corporate partner. The co-op position
nmust relate to Accounting. Wrk that engages students at the highest |evel of
conmplexity is encouraged. The student will be using the skills they picked up
from VKT 360 and applying themto the new position. This course is graded on a
pass/fail basis.

Accounting and Fi nance
Lecture: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1
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ACC 100
001968

Intro Financial Accounting

I ntroductory Financial Accounting

The course is designed to give students a basic understandin% of accounting for
busi ness deci sions. Accounting is the | anguage of business. The course wil
enphasi ze how transacti ons i npact the accounting equation (Assets = Liabilities
+ Sharehol ders' Equity). Detalled journal entries will not be enphasized.
Accounting 100 will enphasize the decision-nakers or users. The course should be
taken by students who don't want to becone accountants, but want to gain a basic
under st andi ng of accounti ng.

Acctng and Fin - Accounting
Lecture: 3.00

Antirequisite: ACC 110 and AFA 100
CACC100/ CACC107/ CYAC101

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1

ACC 110

023303

Fi nanci al Accounti ng
Fi nanci al Accounti ng

Desi gned to prepare students for an Accounting Mnor, this course will introduce
?lou to the interesting and challenging field of Financial Accounting. This is a

anguage designed to capture, summarize, and communi cate the economc facts
about an organization in a set of financial
descri ptive notes.
that are external
users. Financi al
i nformation.

statenments and the rel ated

The principles of accounting and reporting to various users
to the organi zati on and enphasi ze t he deci si on- makers or
statenent content and the uses and limtations of this

Acctng and Fin - Accounting
Lecture: 3.00

Antirequisites: ACC 100 and AFA 100

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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ACC 333

023531

Core Concepts of Accounting

Core Concepts of Accounting

This course is for students who have co
g}gg;rgnyghtpgg Accounting or Finance.
Acctng and Fin - Accounting
Lecture: 3.00

Prerequi sites: ACC 100 and ACC 406

Consent

No Speci al
Consent

No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0
1.0

Requi r ed
Requi r ed

Repeat for Credit N

Tot al
Course Topics

Compl etions1
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| eted ACC 100 and ACC 406 and wi sh to
This is a demandi ng course that should

I nt er nedi at e Accounti ng.
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ACC 340

024350

Fi nanci al Managenent
Fi nanci al Managenent

A primary purpose of business is to increase sharehol der value by satisfying the
needs of custonmers. This course will "follow the noney" by exam ning the
sources and uses of financial resources to facilitate the realization of the
conpany's strategic objectives. This course further devel ops the student's

know edge of accounting and finance including essential concepts that drive

busi ness success. Topics include sources of financi n?, financi al statenent

anal ysis, strategic budgeting and profit planning, different costs for different
pur poses, and managenent control systems. This course is not available to
prograns within the Ted Rogers School of Managenment. (Fornerly FIN 305)

Acctng and Fin - Accounting
Lecture: 3.00

Prerequi site: BSM 200; Antirequisites: ACC 100, ACC 110, AFA 100; Not avail able
to Ted Rogers School of Managenent students.

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0
0

ACC 406

000647

Intro Management Accounti ng

I ntroduct ory Managenent Accounti ng

Desi gned for non-accounting majors, this course introduces the basic managenent
accountlnﬁ concepts to business students. Topics covered provide a good bal ance
bet ween the concepts and procedures used in the accunul ati on and use of date by
management accountants to facilitate planning and decision-maki ng. Cost

behavi our and its inplications for planning, reporting to managenent and contro
is stressed.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite;: ACC 100 or ACC 110 or AFA 100 or Busi ness Managenent Speci al

student; Antirequisites: ACC 410, AFA 200, HSM 407, HTA 402
ACC406/ ACC303/ A 01

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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ACC 410

023304

Managenent Accounti ng

Managenent Accounti ng

Desi gned to prepare students for an Accounting Mnor, this course introduces the
basi ¢ managenent accounting concepts to business students. Topics covered
provi de a good bal ance between the concepts and procedures used in the

accurul ation and use of data by managenent accountants to facilitate planning
and deci si on maki ng. Cost behaviour and its inplications for planning, reporting
to managenent and control is stressed.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: ACC 110 or AFA 100; Antirequisites: ACC 406 and AFA 200

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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ACC 414

000263

I nt er nedi ate Accounti ng

I nt er nedi ate Accounti ng

This course reviews and enbel I'i shes the financi al reporting re%uirenents as
presented in generally accepted accounting principles ( ). The topics will

I ncl ude revenue recoghition and the asset side of the bal ance sheet. Students
shoul d expect to use and expand on the application of all the generally accepted
accounting principles and concegts covered in introductory financial and
management accounting courses. To be successful in the course, students should
be prepared to work I ndependently outside the class sessions.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: ACC 333 or ACC 410 or AFA 200

ACC414/ ACC304/ ACC501

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

ACC 450

027289

I nt ermedi at e Fi nancial Acct |

I nternedi ate Financial Accounting

This course reviews and enbel I'i shes the financi al reporting re%uirenents as
presented in generally accepted accounting principles ( ). The topics will
I ncl ude revenue recoghition and the asset side of the bal ance sheet. Case
anal ysis is integrated, and data anal ytics are enphasized. Students should
expect to use and expand on the application of all the generally accepted
accounting principles and concegts covered in introductory financial and
management accounting courses. To be successful in the course, students should
be prepared to work I ndependently outside the class sessions.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequi sites: ACC 410 or ACC 333 or AFA 200

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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ACC 504

003018

Accounting Cases/ Concepts |

Accounting Cases and Concepts |

This course begins with a conceptual review of accounting principles, and
reviews issues studied in earlier courses such as revenue recognition, the
treatnment of research and devel opment cost, and insolvency. Students are also
introduced to accounting in the not-for-profit sector, and issues in

i nternational accounting. This course enphasizes the role of comunication in
t he accounting profession. Critical thinking and problemsolving skills are
devel oped through extensive use of case analysis.

Acctng and Fin - Accounting

Lecture: 3.00

Corequi site: ACC 514
ACC504/ ACC601

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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ACC 507
001370
Accounting for Managers
Accounting for Managers
This course is intended for students who intend on pursuing a career as a
manager in the public or private sector. Minagers nake use of accounting
i nformati on when maki ng nost operating and financial decisions. It is inportant
that financial and nanagenent reporting issues be studied at an advanced |evel.
Acctng and Fin - Accounting
Lecture: 3.00

Prerequisite: ACC 414

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

ACC 514

003590

I nternedi ate Accounting 11
I nternedi ate Accounting 11

This course continues fromthe ACC 414 coverage of the financial reporting
requirenents as presented in generally accepted accounting principles. The
topics will include liabilities, share capital transactions, earnings per share
cal cul ati ons, adjustnents, correction of errors, incone taxes, |eases, pensions
and financial statement analysis. Students should expect to use and expand on
the application of generally accepted accounting principles and concepts covered
in ACC 414 and introductory financial and management accounting courses. To be
successful in the course, students should be prepared to work I ndependently

out side the class sessions.

Acctng and Fin - Accounting
Lecture: 3.00

Prerequisite: ACC 414
CACC404/ ACCA04/ CACC514/ ACC401

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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ACC 521

001386

Audi ting

Audi ting

An introduction to the auditing standards and procedures devel oped by the
accounting profession. Topics covered include: auditing standards, the audit
report, materiality, risk, gathering of evidence and sanpling. The course is
useful to the student who is interested in the profession of auditing or
devel opi ng a nmanager's understandi ng of auditing.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: ACC 514 or ACC 550

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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ACC 522
002999
Taxn Mgrs and Fi ncl Pl anners
Taxation for Managers and Financial Planners
Since taxation has an inportant effect on business decision-nmaking in this
course students will study the fundamental principles of the Canadi an income tax
| aws and examine their effect on business decisions and financial p!ann|n?. The
tax treatment of various sources of income, as well as the |egislation affecting
smal I businesses will be included in the course. The student will develop
deci si on making skills through nunerous situational exanples and case anal ysis.
Acctng and Fin - Accounting
Lecture: 3.00

Prerequisite: ACC 110; Antirequisite: AFA 517

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

ACC 550

027290

I nt ernedi ate Financial Acct |1

I ntermedi ate Fi nancial Accounting I

This course continues fromthe ACC 450 coverage of the financial reporting
requirenents as presented in generally accepted accounting principles. The
topics will include liabilities, share capital transactions, earnings per share
cal cul ati ons, adjustnents, correction of errors, incone taxes, |eases, pensions
and financial statement analysis. Students should expect to use and expand on
the application of generally accepted accounting principles and concepts covered
in ACC 450 and introductory financial and management accounting courses. This
course extensively use cases based on mimc or real business scenarios. Students
shoul d be prepared to work independently outside the class sessions to be
successful in the course.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequi sites: ACC 450

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N



RUSRR048

COURSE CATALOG DETAI L REPORT

Total Conpletionsl

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date
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ACC 605
005309
Publ i c Sector Accounting

Publ i c Sector Accounting

Page 16 of 299

01/ 14/ 2025
15: 22: 48

A study of the role of accounting in the not-for-profit and public sectors.

Particular attention will be given to fund accounting and typical

st at enent s.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequisite: ACC 414

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

fi nanci al
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ACC 607
Course ID 002551
Short Title Accounting for Snall Business
Long Title Accounting for Snall Business
Long Descr This course is intended to broaden the student's depth of understandi ng of

particul ar accounting issues required by small business such as payrol
accounting, special enployer tax and bank reporting requirenents.

Academic Og Acctng and Fin - Accounting
Conponent s Lecture: 3.00

Requi sites Prerequisite: ACC 100 or ACC 110
Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

ACC 621

Course 1D 000533

Short Title Internal Auditing

Long Title Internal Auditing

Long Descr This course exanmines the role and practice of internal auditing in the Profit
and Public Sectors with an enphasis on value for nobney auditing.

Academic Og Acctng and Fin - Accounting

Component s Lecture: 3.00

Requi sites Prerequisite: ACC 414

Equi val enci es

Attributes _ _

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynami c_Date TRANSI T1 ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi

t
Total Conpl etions

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit

COURSE CATALOG DETAI L REPORT Page 18 of 299
01/ 14/ 2025
15: 22: 48

ACC 696

027344

Info Sys Audit + Data Anal ytic

Informati on Systens Audit + Data Anal ytics

This course is designed to enhance students’ understandi ng of information
systenms fromtheir Introductory studies and focuses on auditing of information
systenms and data anal ytics techniques. Students will be introduced to audit
approaches, conputer risks, concerns related to internal controls and techni ques
for eval uati ng systens and business processes. Students will learn to assess the
integrity of data used in various managenent reports. Students will gain hands
on experience with ACL software. Enphasis is on the devel opnment of critical

t hi nking and anal ytical skills through real-life applications. This course wll
take place in a computer | ab.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequisites: | TMLO2

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

ACC 703

003861

Advanced Fi nanci al Accounting
Advanced Fi nanci al Accounting

This course is designed for students Pursui ng a professional accounting
designation, and covers the nore conpl ex aspects of financial accounting. The
course includes coverage of Long Term Intercorporate |nvestnents,
Consol i dati ons, Foreign Currency Transl ations and ReForti ng of For ei gn

erations in accordance with International Financial Reporting Standards
(I FRS' s). Accounting Standards for Private Enterprises (ASPE) relating to course
topics will also be reviewed. A case anal ysis approach is enphasi zed.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequisites: (ACC 504 and ACC 514) or ACC 550

Case Studies .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N
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Total Conpletionsl

Cour se Topics

ACC 706

Course ID 004960

Short Title Accounti ng Theory

Long Title Accounti ng Theory

Long Descr This course studies the theoretical and practical issues encountered in

cont enpor ary account|n% practice. Selected topics are conpared with current
i ndustry uses and the CI CA Handbook. The devel opment of critical thinking and
communi cations skills is stressed.

Academic Og Acctng and Fin - Accounting
Conponent s Lecture: 3.00

Requi sites Prerequisites: ACC 504 and ACC 514
Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units

COURSE CATALOG DETAI L REPORT Page 20 of 299
01/ 14/ 2025
15: 22: 48

ACC 742

004544

Canadi an Busi ness Taxation |
Canadi an Busi ness Taxation |

A detail ed exam nation of the federal incone tax |aw concerning incone of

i ndi vi dual s from enpl oyment, business and property. The inplenentation of the
law and its effects, and issues in tax planning and other practical matters are
explored, as well as |legal interpretations of the |aw, through exam nation of a
wi de variety of practical problens and cases. Related rules In the Goods and
Servi ces Tax Act are al so exam ned. Students shoul d have a know edge of
accounting and business |law, and be prepared to sPend_a m ni mum of two hours
outside of class for every hour in class. (Fornerly first half of ACC 042.)

Acctng and Fin - Accounting
Lecture: 3.00
Prerequi sites: ACC 514; Antirequisite: ACC 042

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

ACC 750
027291

Taxation
Taxation

A detail ed exam nation of the federal incone tax |aw concerning incone of

i ndi vi dual s fron1enﬁloynEnt, busi ness, property and other sources. The

i mpl enentation of the tax law and its effects on both | arge and snal
corporations, their sharehol ders, and their business and financial decisions are
al so covered. Taxation of partnerships, trusts, and the Goods and Services Tax
are exam ned. Issues in tax planning and other practical matters are expl ored,
as well as legal interpretations of the |law, through exam nation of a w de
variety of practical problens and cases. Students should have a know edge of
accounting and business |law, and be prepared to spend a m ni mum of three hours
outside of class for every hour in class.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequi sites: ACC 550

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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15: 22: 48
1.0
N
1
ACC 801
000112
Internmed Cost and Mgm Acctng
I nternedi ate Cost and Management Accounti ng
This course will provide a conprehensive study of costing for decision nmaking,
pl anni ng and performance eval uati on. Enphasis will be placed on cost allocation

nmet hods, capital budgeting and transfer pricing.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: ACC 410 or ACC 333; Antirequisite: EMS 303

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

COURSE CATALOG DETAI L REPORT Page 22 of 299
01/14/ 2025
15:22: 48
ACC 803
001897
Advanced Managenment Accounti ng
Advanced Managenment Accounti ng
Expl ores the design, use and inplications of the planning and control systens
used by nmanagement to eval uate operating performance. The follomnng i ssues are
dealt with: variations between profit and not-for-profit sectors; decision
maki ng under uncertainty; pricing decisions; cost centres and profit centres;
organi zati onal behavi oural aspects of nanagenent accounting systens.
Acctng and Fin - Accounting
Lecture: 3.00

Prerequi site: ACC 801

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

ACC 821

004918

Advanced Auditing
Advanced Auditing
This course expands on areas covered in an introductory auditing course. Topics
i nclude audit strategy, conprehensive auditing, professional judgnment, sma

busi nesses and not-for-profit auditing. Current literature from professiona
journals will forman integral part of the material. The course Is required for
those individuals planning a career in external auditing.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: ACC 521

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion

1.
t N
sl

1.
t N
sl
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ACC 842

003061

Canadi an Busi ness Taxation ||
Canadi an Busi ness Taxation ||

A further exam nation of the federal income tax |law, dealing with its

i npl ement ati on and effects on both large and small corporations, their .
sharehol ders, and their business and financial decisions. Practical tax plannin
i ssues are explored, as well as interpretations of the law, in a wide variety o
robl ems and cases. Taxation of partnershi Fs, trusts, and the Goods and Services
ax are also exanmi ned. (Formerly second half of ACC 042.)

Acctng and Fin - Accounting
Lecture: 3.00
Prerequi site: ACC 742

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

AFA 100

024694

Intro. Financial Accounting

I ntroductory Financial Accounting

This course introduces students to the interesting and challenging field of

Fi nanci al Accounting. Financial Accounting is a |anguage designed to capture,
summari ze, and conmuni cate the economi c facts about an organization in a set of
financial statenments and the rel ated descriptive notes. The course will focus on
the principles of accounting and reporting to various users that are external to
t he organi zation. AFA 100 w || enphasize the decision-makers or users. You wll

| earn what information is provided in financial statements and the uses and
[imtations of this information to various decision-nakers. Critical thinking
and problem solving skills are devel oped t hrough use of case anal ysis.

Acctng and Fin - Accounting

Lecture: 3.00

Avail able only to School of Accounting and Fi nance students
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

0
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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AFA 200
024695
Intro. Managenent Accounting
I ntroduct ory Managenent Accounti ng
Management accounting focuses on analyzing, interpreting and conmuni cating
financial information to internal users. i ng managerial accounting, managers
within an organi zation are able to nake well-inforned and future oriented
busi ness deci sions such as how to control costs and maximze profit. In this
course you will be introduced to a var|et¥ of managenent accounting tools, such
as budgeting, which are used to plan for future operations and eval uate past

per f or mance.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequi site: AFA 100; Antirequisite: ACC 406
Lab Work

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

COURSE CATALOG DETAI L REPORT Page 25 of 299
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AFA 300
024696

Inter. Financial Accounting I
I nternedi ate Financial Accounting |

An extensive study of financial accounti ng theory, concepts and processes under
I nternati onal Financial Reporting Standards (IFRS) and Accounting Standards for
Private Enterprises (ASPE). This course introduces the use of case studies to
devel op both technical proficiency and critical thinking throuEh the application
of accounting concepts. Topics include the conceptual framework and accounting
choi ces, financial statements, revenue and expense recognition and current
assets.

Acctng and Fin - Accounting
Lecture: 3.00

Prerequi site: AFA 100 or AFA 200
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

AFA 350

027292

Acct. for Finance Professional

Accounting for Finance Professionals

This course builds on the basic foundations provided in AFAL100 Introductory
Fi nanci al Accounting. It is an intermnmediate-level course that is sl:Jem ally
desi gned for finance students to read, analyze, interpret, and evaluate
financial statement information. This course will take an international
perspective and focus on both International Financial Reporting Standards (|FRS)
and Generally Accepted Accounting Principles in the United States (US GAAP).
Acctng and Fin - Accounting

Lecture: 3.00

Prerequi site: AFA 100; Antirequisite: AFA 300, AFA 400, AFA 500

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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AFA 400

024697

Inter. Financial Accounting I

I nternedi ate Financial Accounting |

"This course continues the in-depth study of accounting theory, concepts and
processes under both International Financi al Report|ng St andards (I FRS) and
Accounting Standards for Private Enterprises (ASPE). Students will continue to
devel op their understanding of the case analysis framework through the
application of technical know edge and professional judgement in conplex case
studi es. Topics include accounting for |ong-lived assets, investnments, current
liabilities, Iong-termdebt and sharehol ders' equity.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: AFA 300
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Cred
Conpl etion

Tot al
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

COURSE CATALOG DETAI L REPORT Page 27 of 299
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AFA 500
024698
Inter. Fin. Accounting Il

I nternedi ate Financial Accounting Il

This last course in intermediate financial accounting continues the in-depth
study of accounting theory, concepts and processes under |nternational Financi al
Reporting Standards (I FRS) and Accounting Standards for Private Enterprises
(ASPE). Students will further devel op technical proficiency and critical
thlnk|n? throuPh the application of multi-concept case studies |ncorporat|nP
topics fromall three internediate financial accounting courses. Topics include
i ncome taxes, pensions, |eases, accounting changes, earnings per share,
financial statement analysis and the cash fl ow statenent. itical thinking and
probl em sol ving skills are devel oped through extensive use of case anal ysis.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: AFA 400

Case Studies

No Speci al Consent
No Speci al Consent
TRANSI Tl ON

Gr aded

1.00/1.00
1.0

1.
t N
sl

Requi r ed
Requi r ed

AFA 511

025403

Ethics + Sustainability in Acc

Et hi cs and Sustainability in Accounting

This course explores the ethical, sustainable, and societal dinensions of
accounting at Individual, organizational, and societal |evels. Students wll
study aspects such as accounting ethics, corporate social responsibility, the

i nfl uence of accounting on social structures, and their role 1 n exacerbating or
mtigating i ssues |ike inequality and sustainability. From scrutinizing the CPA
Prof essi onal Code of Conduct to investigating ethical investing and climate
change, the course equips future accountants to maintain integrity and
responsibility in their professional roles.

Acctng and Fin - Accounting
Lecture: 3.00

Prerequi sites: AFA 300

Resear ch Proj ect

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0
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Repeat for Credit N
Total Conpletionsl

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

AFA 517

024699

Taxation: Mgnt and Fin Pl anner

Taxation for Managers and Financial Planners

Since taxation has an inportant effect on business decision-nmaking in this
course students will study the fundamental principles of the Canadi an income tax
| aws and examine their effect on business decisions and financial p!ann|n?. The
tax treatment of various sources of income, as well as the |egislation affecting
smal I businesses will be included in the course. The student will develop
deci si on making skills through nunerous situational exanples and case anal ysis.
Acctng and Fin - Accounting

Lecture: 3.00

Prerequi site: AFA 100; Antirequisite: ACC 522

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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AFA 518
Course ID 024700
Short Title Audi ting
Long Title Audi ting
Long Descr An introduction to the auditing standards and procedures devel oped by the

accounting profession. Topics covered include: auditing standards, the audit
report, materiality, risk, gathering of evidence and sanpling. The course is
useful to the student who is interested in the profession of auditing or
devel opi ng a nmanager's understandi ng of auditing.

Academic Og Acctng and Fin - Accounting
Conponent s Lecture: 3.00

Requi sites Prerequisite: AFA 400

Equi val enci es

Attributes Case Studies .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

AFA 615
Course 1D 024701
Short Title Accounting for Nonprofits
Long Title Public Sector and Nonprofit Accounting
Long Descr This course studies the role of accounting in the public and nonprofit sectors.

The course introduces the fundanmental s of accounting for governnment and
nonprofit organizations, and enphasi zes issues related to fund accounting and
typi cal financial statenents.

Academic Og Acctng and Fin - Accounting
Component s Lecture: 3.00

Requi sites Prerequisites: AFA 400

Equi val enci es

Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynami c_Date TRANSI T1 ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

1.
t N
sl
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AFA 619

024703

Inter. Managenent Accounting

I nt er nedi at e Managenent Accounti ng

This course, built on Introductory Managenent Accounting, expands the ability to
repare and use relevant information in making effective managenent deci sions.

t provides a conprehensive study of various methods and techni ques for cost
management, revenue managenent, and performance management. Enphasis will be

pl aced on costing systenms, cost classifications, cost allocations, pricing
deci sions, revenue nodels, sensitivity analysis, and performnce neasurenent
tools. Critical thinking and problem solving skills are devel oped through
extensive use of case anal ysis.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequi site: AFA 100 and AFA 200

Case Studies, Lab Wrk

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

AFA 620

027054

Data Analytics and Info Syst.
Data Analytics and Info Systens

This course is designed to enhance students’ understanding of information
systenms fromtheir Introductory studi es and focusses on auditing of information
systens and data anal ytics techniques. Students will be introduced to audit
approaches, conputer risks, concerns related to internal controls and techni ques
for evaluating systens and business processes. Students will learn to assess the
integrity of data used in various managenent reports. Students will gain hands
on experience with ACL software. Enphasis is on the devel opnment of critical

t hi nking and anal ytical skills through real-life applications. This course wll
take place in a computer | ab.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequisite: 1TM 102; Antirequisite: | TM 696
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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t N
sl

AFA 706

024705

Fi nanci al Accounting Theory

Fi nanci al Accounting Theory

This course studies the theoretical and practical issues encountered in
contenporary accounting practice. Wth an enphasis on devel0p|ng critica

t hi nki ng and conmuni cations skills. Sone of the topics include decision
useful ness, efficient securities markets, and agency theory. Econom c and
olitical issues relating to the accounting standard-setting process will also
e covered.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequi site: AFA 500

Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Short Title
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Long Descr

Academic Og
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Equi val enci es

Attributes
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Dynam c Dat e

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
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Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date
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Total Conpletion

1.
t N
sl
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AFA 708

025402

Forensic Acct / Internal Audit

Forensi ¢ Accounting and Internal Audit

This course is designed to introduce know edge about the topics of the risks of
financial frauds as well as the manager's resEonsibility for fraud prevention
detection and investigation. Specifically, this course will focus on the conmon
types of accounting and financial frauds, the factors that will lead to their
occurrence, how accounting systenms and financial statenents can be nani pul at ed
fraudul ently, how managenent can prevent and detect frauds, and how managenent
shoul d cooperate with auditors and investigators.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequi sites: AFA 300

Case Studies .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

AFA 716

024706

Adv Financial Acct Disclosure

Advanced Fi nancial Acct. and Di scl osure

This course is designed for students Pursui ng a professional accounting

desi gnation, and covers the nmore conpl ex aspects of financial accounting.

The course includes coverage of Inter-corporate |nvestnents, Consolidations,
Foreign Currency Transactions and Reporting of Foreign Ogeran ons. The

I nternational Financial Reporting Standards (IFRS) wll be examined for all
course topics, and the ke\é di fferences between these standards and the Canadi an
Accounting Standards for Private Enterprises (ASPE) will also be discussed. Case
anal ysis and data anal ytics are enphasi zed.

Acctng and Fin - Accounting
Lecture: 3.00

Prerequi site: AFA 500

Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

0



RUSRR048
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Course 1D
Short Title
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Long Descr

Academic Og
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Equi val enci es

Attributes
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Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs

1.
t N
sl
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AFA 717

024707

Canadi an | ncome Taxation |

Canadi an | ncome Taxation |

A detail ed exam nation of the federal incone tax |aw concerning incone of

i ndi vi dual s from enpl oyment, business and property. The inplenentation of the
law and its effects, and issues in tax planning and other practical matters are
explored, as well as legal interpretations of the

 aw, through examination of a wide variety of practical problenms and cases.

Rel ated rules in the Goods and Services Tax Act are al so exam ned. Students
shoul d have a know edge of accounting and business |aw, and be prepared to spend
a mni mum of two hours outside of class for every hour in class.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequi site: AFA 500

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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1.
t N
sl

1.
t N
sl
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AFA 817

024708

Canadi an | ncone Taxation ||
Canadi an | ncone Taxation ||

A further exam nation of the federal income tax |law, dealing with its

i npl ement ati on and effects on both large and small corporations, their .
sharehol ders, and their business and financial decisions. Practical tax plannin
i ssues are explored, as well as interpretations of the law, in a wide variety o
robl ems and cases. Taxation of partnerships, trusts, and the Goods and Services
ax are al so exam ned.

Acctng and Fin - Accounting
Lecture: 3.00
Prerequi site: AFA 717

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0
0

AFA 819

024710

Advanced Managerent Accounti ng

Advanced Managerent Accounti ng

This course continues to explore managenent’s information needs, enphasizing
Blann|ng and control systems used in long-term strategi c decision naking.
Prom nence is given to the study of capital budgeting, transfer pricing,

i nventory managenent, performance eval uation nmeasures, and the bal ance
scorecard. Strategic decision-making is integrated into case scenari os,
provi ding opportunities to apply management accounting tools in real-world
situations.

Acctng and Fin - Accounting

Lecture: 3.00

Prerequi site: AFA 619

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

0
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
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Attributes
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AFF 210

024711

Princi pl es of Finance |
Princi pl es of Finance |

Thi s course devel ops the concepts that financial foundation for all upper |evel
AFF finance courses. Students are first introduced to the concept of the tine
val ue of noney, discounted cash flows and risk and return. Students are given a
t horough introduction to the mathematics of asset valuation, capital budget|nﬁ,
and risk managenent, working capital management and performance assessment. The
COULS¢ makes extensive use of computer spreadsheet software as a pedagogica

t echni que.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisites: QV5 130; Available only to School of Accounting and Fi nance
students.

Lab Weork _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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AFF 310

024712

Princi pl es of Finance |

Princi pl es of Finance |

The objective of this course is to study the nmjor functions of the financial
manager. These activities include IeaS|ng, mergers and anUISItIOHS, cost of
capital, capital structure decisions and dividend policy. Selected topics in
finance may al so be covered. The course covers both the theory and enpirica
evidence related to the financial policies of the firm The course builds on the
tools introduced in AFF 210. Case studies may be used to develop the ability to
make financial decisions under uncertainty.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: AFF 210

Case Studies .

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

AFF 410

024713

Derivative Securities

Derivative Securities

This course is entireIK dedi cated to studying derivative securities-forward and
futures contracts and how they nodify the risk characteristics of a portfolio,
how t he exchange, clearing house and marketing to market systens work, arbitrage
pricing, relationships, interest rate and currency swaps and the use of various
types of options contracts and their use for hedging risk.

Acctng and Fin - Finance

Lecture: 3.00

g(r)tlerequi sites: AFF 310 and (QVB 202 or QVB 210 or QVS 230); Antirequisite: FIN

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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AFF 420

025866

Principl es of Finance |1

Principl es of Finance |1

Thi s course exam nes various val uation approaches and nodels in details,
including intrinsic valuation, relative valuation,and contingent claim

val uation. Financial options and their applications in valuation and risk
managerment are expl ored. Methodol ogi es for anIy|ng val uati on nodels to conpl ex
i ssues, such as distress costs for financially troubled conpanies,are also
di scussed. EXCEL skills introduced in AFF 210 and AFF 310 are extended and
rei nforced.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: AFF 310

Lab Weork .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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AFF 501
Course ID 024714
Short Title | nvest nent Anal ysi s
Long Title | nvest nent Anal ysi s
Long Descr This course is designed to ﬁive students an overvi ew of both security analysis
and portfolio managenent. The course covers the val uation of comobn stock,

TreasurK bills and bonds, the trade-off between risk and return, the efficient
mar ket hypot hesis, nodern Portfol|0 theory, equilibriumpricing relationships,

and the eval uation of portfolio perfornmance.

Academic Og Acctng and Fin - Finance
Conponent s Lecture: 3.00

Requi sites Prerequi site: AFF 310; Antirequisite: FIN 501
Equi val enci es

Attributes Resear ch Proj ect .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

AFF 502
Course 1D 024730
Short Title Per sonal Financi al Pl anning
Long Title Per sonal Financi al Pl anning
Long Descr This course introduces a framework of basic principles and the financi al

pl anni ng techni ques used in professional practice. Topics include setting goals
and budgeting, fanmly life cycle, taxation, insurance, nanaging credit and debt,
hone ownership and i nvestment principles and types.

Academic Og Acctng and Fin - Finance
Component s Lecture: 3.00

Requi sites Prerequi site: AFF 210; Antirequisite: FIN 502
Equi val enci es

Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynami c_Date TRANSI T1 ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course ID
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Attributes
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AFF 505
026092

I sl am ¢ Fi nance
I sl am ¢ Fi nance

This course is designed to give students an overview of |slanic Finance. W
define the basic concepts underlying Islanmc Finance. W conpare |slamc Finance
to conventional Finance, both in theorﬁ_and in practice. We also introduce
students to the tools used in Islamc Finance and | ook at the growth and spread
of Islam c Finance around the world. Finally we ook briefly at the regul ation
and governance of actors and institutions in the field.

Acctng and Fin - Finance

Lect ure: 3.00

Prerequi site: AFF 310; Antirequisite: FIN 205

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1

AFF 512

024731

Ri sk Management and | nsurance

Ri sk Managenment and | nsurance

This course | ooks at risk exposures and how these risks are addressed. Risk

managenment is a life-l1ong process that involves five steps: identification,
eval uation, control, financing and nonitoring. Risks can be managed with control

techni ques or can be financed using insurance. The course covers different types
of insurance, both life, health and disability, and property, hone and
aut omobi | e insurance. Included are nmethods to cal cul ate insurance needs.
Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: AFF 210

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

Gr aded

1.00/1.00

1.0

1.0

N

1
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Equi val enci es

Attributes
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Dynam c_ Dat e
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GPA Wi ght
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Total Conpletion
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AFF 514
024716
Fi nanci al Modeling |
Fi nanci al Modeling |
This course will provide students with an introduction to effectively using

Excel to solve many comon problens that arise in finance. The course wll

rovi de students wth an overview of what is involved in creating an effective

i nanci al nodel. Students will then apply these financial nobdeling guidelines to
a variety of financial problenms. The student will ?ai n an insight into howto
nore effectively use Excel to analyze sone common financial problens. In
addition the student will |earn how t hrough effective financial nodeling
solutions to financial problens, can be tested to see how sensitive the solution
is to the assunptions made in the nodel. As well, the student will learn howto
present clearly and effectively the results of their financial nodeling

anal ysis. The student may be given an introduction to Visual Basic and how it
can add to the effectiveness of financial nodeling with Excel.

Acctng and Fin - Finance

Laboratory: 3.00

Prerequi site: AFF 210; Antirequisite: FIN 631
Lab Work

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course ID
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AFF 604

024717

Et hi cs in Finance

Et hi cs in Finance

This course introduces students to the practices and codes of conduct invol ved
in the finance function. The course covers ethical issues and the roles of the
corporate financial manager, other stakehol ders and other participants in the
i nvest ment |ndustry. Readi ngs and regul ati ons from both academ a and practice
will be used to illustrate theory. Cases and speakers will be enployed to bring
a real world perspective to the classroom

Acctng and Fin - Finance

Lecture: 3.00

Prerequi site: AFF 210; Antirequisite: FIN 800

Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

AFF 611

024718

Fi xed I ncome Securities

Fi xed I ncome Securities

This specialized course in fixed incone securities will start by review ng fixed
i ncome nmarkets, discount factors, pricing, yield, duration, convexity, and the
termstructure of interest rates. The second part of the course | ooks at the
use of binomal trees and the Monte-Carlo nethodology in the pricing and hedgi ng
of a variety of fixed income securities and their derivatives.

Acctng and Fin - Finance

Lecture: 3.00

Prerequi sites: AFF 501; Antirequisite: FIN 611

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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AFF 621
024720

M crostructure,
Mar ket

Al go trading

M crostructure, Al gorithm Tradi ng

This course delivers the rel evant know edge concerni ng market mcrostructure and
conput er ai ded hi gh frequency tradi ng. It provides the theoretical background
and anal ytic tools necessary to sound decision naking in trading stocks, fixed

i ncome securities, commodities, and futures and options. It also discusses the

i mpl enentation of trading strategies with investnent objectives, the bal ance

bet ween ri sk managenment and return maxinization.

Acctng and Fin - Finance

Lect ure: 3.00

Corequi sites: AFF 501; Antirequisite: FIN 521

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1

AFF 624

024721

I nternational Finance
I nternational Finance

Thi s course extends corporate finance and investnent-related topics to the

i nternational setting. The overriding thene will be the exposure of

nmul tinati onal corporations and investors to the risk of varying exchange rates.
Topics include: international financial markets (i.e., euro currency, bond and
equity markets), various parity relationships, forecasting exchange rates,
nmanagi ng exposure to chan?| ng exchange rates, nultinational capital budgeting
and nulti-national cost of capital.

Acctng and Fin - Finance

Lect ure: 3.00

Prerequi site: AFF 310; Antirequisite: FIN 621

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics
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AFF 704

024722

Fi nanci al | nternediation

Fi nanci al | nternediation

This course gives the student an introduction to the subject of financial

i ntermedi ati on. Each of the four P|Ilars of the financial systemis |ooked at in
some depth including the effect of recent changes in the financial system and
regul ations. Topics include: Wiy are financial institutions special ? How does a
dep05|t—tak|ng_|nst!tut|on wor k? What risks does it face? Some of the risks
include liquidity risk, interest rate risk, market risk and credit risk. How are
these risks nmeasured and control | ed?

Acctng and Fin - Finance

Lecture: 3.00

Prerequi site: AFF 310; Antirequisite: FIN 701

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Short Title
Long Title
Long Descr

Academic Og

Conponent s

Requi si tes

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Dat e

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion

1.
t N
sl
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AFF 711

024723

Advanced Portfolio Managenent
Advanced Portfolio Managenent

Portfolio nanagenent requires an integration of skills in financial statenent
anal ysi s, econom c analysis, quantitative analysis, taxation and the val uation
of equity and fixed income securities. Topics include the interrelation of
econom ¢ and market conditions, security valuation techniques, the specific
requi renents of individual and institutional investors, devel opnent of suitable
i nvestment policies, construction of nmulti-asset portfolios that neet the

i nvestors' requirenents and circunstances, inplenentation of the plan

monitoring the profile, responding to change, and the neasurenment and eval uation
of perfornance.

Acctng and Fin - Finance
Lecture: 3.00
Prerequisites: AFF 501; Antirequisite: FIN 711

Ext ernal Proj ect .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

AFF 713

024724

Advanced Cor porate Fi nance

Advanced Cor porate Fi nance

Through the extensive use of case study mnethodol ogy, we will tackle a variety of
corporate finance issues, including some of financial analysis, capital
budgeti ng, capital structure, valuation, nergers and acquisitions, dividend
policy, the cost of capital and risk managenment. Practical solutions to rea
worl d financial issues will be explored. rrent topics in Finance will also be
di scussed.

Acctng and Fin - Finance

Lecture: 3.00

Prerequi sites: AFF 310; Antirequisite: FIN 710

Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

0
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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AFF 714
024725
Fi nanci al Mdeling |
Fi nanci al Mdeling |
This course will provide students with an introduction to effectively using
Excel to solve many common problens that arise in finance and investnents. The
course will provide students with an overview of what is involved in creating an
effective financial mnodel. Students will then apgly these financial nodeling
guidelines to a variety of investnent problens. The student will also be given

an introduction to Visual Basic and how it can add to the effectives of
financial nodeling with Excel. The student will gain an insight into how to nore
ef fectively use Excel to analyze sone comon investnent problens. In addition
the student will |earn how through effective financial nodeling solutions to
financial problenms, can be tested to see how sensitive the solution is to the
assurr[)tl ons made in the nodel. As well, the student will |earn how to present
clearly and effectively the results of their financial nodeling analysis. The
course will build upon what the student has | earned in AFF 514,

Acctng and Fin - Finance
Laboratory: 3.00
Prerequi sites: AFF 501 and AFF 514; Antirequisite: FIN 731

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics



RUSRR048

Course 1D
Short Title
Long Title
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G d Basis
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Repeat for Credi
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Equi val enci es
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AFF 811
024727
Fi nanci al Ri sk Managenent
Fi nanci al Ri sk Managenent

Thi s course exam nes how risks are quantified and managed b?/ financi al
institutions. It provides an overview of international regulatory rules for

financial institutions and the mathenatics of downside risk nmeasures. Using this

framewor k, methods for measuri n% and controlling market risk, credit risk, and
operational risk are exam ned. Ad [ ( _ ( _

capital and | essons learned fromlarge | osses by financial institutions.
Acctng and Fin - Finance

Lecture: 3.00

Prerequi sites: AFF 410; Antirequisite: FIN 801

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

AFF 813

024729

Mer gers and Acqui sitions

Mer gers and Acqui sitions

The objective of this course is to train students in the art of financial
statenment analysis and its application in credit analysis and busi ness
val uati on. The course is extremely applied and conprehensive.

Acctng and Fin - Finance

Lecture: 3.00

Prerequi sites: AFF 310; Antirequisite: FIN 810

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl

ditional topics include risk adjusted return on



RUSRR048

Course 1D
Short Title
Long Title
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Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
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Cour se Topics

Course ID
Short Title
Long Title
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FIN 65A

026670

Applied Investnment Mnt-A

Applied I nvest nent Managenent |-A

This course extends the in-class know edge that students have gained fromtheir
I nvestnents course. It provides real-life learning in equity research, financial
anal ysis, stock selection, and portfolio managenent through hands-on experience
with a real-noney portfolio. Students will take on the role of Analysts and be
introduced to principles and procedures for operating an investnment fund. They
will assist Portfolio Managers (students enrolled in FIN 75A/B) in updating
hol di ngs, providing research reports, and nmaki ng investment decisions. See
teachi ng department for consent criteria.

Acctng and Fin - Finance

Lect ure: 1.50

Department Consent Required
No Speci al Consent Required
TRANSI Tl ON

Mul ti-Term Course: Not G aded
00/ 0. 00

0

0.
1.
0.0
t N
sl

FIN 65B

026671

Applied Investment Mgnt-B

Applied Investnment Managenent |-B

This course extends the in-class know edge that students have gained fromtheir
I nvestments course. It provides real-life learning in equity research, financial
anal ysis, stock selection, and portfolio managenent through hands-on experience
with a real-noney portfolio. Students will take on the role of Analysts and be
introduced to principles and procedures for operating an investnment fund. They
wi |l assist Portfolio Managers (students enrolled in FIN 75A/B) in updating

hol di ngs, providing research reports, and maki ng i nvest nent deci si ons.

Acctng and Fin - Finance

Lecture: 1.50

Prerequi sites: FIN 65A

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
0.0
1.0

t N

sl
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs

0.
1.
0.
t N
sl
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FI'N 75A

026668

Appl. Investrment Mgnt |1-A

Applied I nvestment Managenent |I-A

This course builds on the experiential |earning experience that students have
gained in FIN 65A/B. It deepens students’ understanding of operating an
Investment fund with a real -nmoney portfolio. Students will take on the role of
Portfolio Managers and |ead their groups in recommendi ng optimal investment
decisions with respect to the securities of their assigned industry sectors.
They will work with Analysts (students enrolled in FIN 65 A/B) in neeting all
noni toring, conpliance and reporting requirenments. See teaching department for
consent criteria.

Acctng and Fin - Finance

Lect ure: 1.50

Depart ment Consent Required
No Speci al Consent Required
TRANSI Tl ON

Mul ti-Term Course: Not G aded

00/ 0. 00
0
0



RUSRR048

Course 1D
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Equi val enci es

Attributes
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Drop Consent
Dynam c_ Dat e
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Course 1D
Short Title
Long Title
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Attributes
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FIN 75B
026669
Appl. Investnment Mgnt 11-B
Applied Investment Managenent |I1-B

This course builds on the experiential |earning experience that students have
gained in FIN 65A/B. It deepens students’ understanding of operating an
Investnment fund with a real -noney portfolio. Students will take on the role of
Portfolio Managers and | ead their groups in recommendi ng optimal investnent
decisions with respect to the securities of their assigned industry sectors.
They will work with Analysts (students enrolled in FIN 65 A/B) in neeting all
noni toring, conpliance and reporting requirenents.

Acctng and Fin - Finance
Lecture: 1.50
Prerequisites: FIN 75A

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
0.0

1.0

N

1

FIN 205

024941

I sl ami ¢ Fi nance

I sl ami ¢ Fi nance

This course is designed to give students an overview of |slanic Finance. W
define the basic precepts underlying Islanmic finance. W conpare |slamc Finance
to conventional Finance, both in theorﬁ_and in practice. We also introduce
students to the tools used in Islamc Finance and | ook at the growth and spread
of Islam c Finance around the world. Finally we ook briefly at the regul ation
and governance of actors and institutions in the field.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 300; Antirequisite: AFF 505

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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FIN 300

003421

Manageri al Fi nance |
Manageri al Fi nance |

Students are introduced to the major concepts in finance and investnents which
are the tinme val ue of noney, discounted cash flows, and risk and return
Students are given a thorough introduction to the mathenmatics of asset
valuation. In addition, students |earn how individual investors assess and
reduce the risk associated with their investnent decisions. The course exam nes
how firnms make investnent decisions. The investnment decision allocates scarce
resources to projects in the firm and involves financial forecasting, asset
val uati on, capital budgeting, risk managerment, working capital nanagement and
per f or mance assessment.

Acctng and Fin - Finance
Lecture: 3.00

Prerequisite: ACC 100 or ACC 110 or ACC 340 or AFA 100 or Direct Entry;
Antirequisites: AFF 210, ECN 320, HTA 602

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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FIN 401

005208

Manageri al Finance ||
Manageri al Finance ||

This course builds on the material in Finance 300. Students |learn how firms
assess risk when maki ng investnent decisions. Students al so exam ne how firnmns
decide to finance projects they assess as being worthwhile. This decision

invol ves capital structure, dividend policy, financial instruments, risk-return
trade-offs, financial planning and the cost of capital. In addition, students
are introduced to derivatives, and their uses in Investnents, risk-mnagenent,
and capital structure. Firm nmanagenent in an international context is integrated
into the topics covered in the course.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 300 or AFF 210 or ECN 320 or HTA 602; Antirequisite: AFF 310
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

FIN 501

003309

| nvest nent Anal ysi s

| nvest nent Anal ysi s

This course is designed to Eive students an overview of both security analysis
and portfolio nanagenment. The course covers the valuation of common stock,
TreasurK bills and bonds, the trade-off between risk and return, the efficient
mar ket hypot hesi s, nobdern Portfol|o t heory, egU|I|br|un1pr|C|ng rel ati onshi ps,

and the evaluation of portfolio perfornmance.
gane is a requirenent of the course.

I ayi ng an I nvestnent chall enge
Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 401 or AFF 310; Antirequisite: AFF 501

Ext ernal Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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FIN 502

004605

Per sonal Fi nanci al Pl anni ng

Per sonal Fi nanci al Pl anni ng

This course introduces a framework of basic principles and the financial

pl anni ng techni ques used in professional practice. Topics include setting goals
and budgeting, famly life cycle, taxation, insurance, managing credit and debt,
hone ownership and i nvestrment principles and types.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 300 or HTA 602 or AFF 210; Antirequisite: AFF 502

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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FIN 510
002176
Smal | Busi ness Fi nance
Smal | Busi ness Fi nance
In Canada, the majority of new jobs are created b¥_snall, entrepreneurial firms.
The financial issues confronting entrepreneurial Tirns are very different from
those that face |arge established conpanies. The focus of this course will be on

anal yzi ng the uni que financial issues which face entrepreneurial firnmns.
Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 401 or AFF 310; Antirequisite: ENT 511

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

FIN 512

005383

Ri sk Management and | nsurance

Ri sk Management and | nsurance

This course | ooks at risk exposures and how these risks are addressed. Risk
managenment is a life-l1ong process that involves five steps: identification,

eval uation, control, financing and nonitoring. Risks can be managed with control
techni ques or can be financed using insurance. The course covers different types
of insurance, both life, health and disability, and property, hone and

aut onobi | e i nsurance. Included are nethods to cal cul ate insurance needs.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 300 or AFF 210 or HTA 602

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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005959
Advanced | nvest ment Managenent
Advanced | nvest ment Managenent

Thi s course enhances and extends the understandi ng of the basic investnent and
0pt|0n.theory. It provides a rigorous theoretical background and introduces the
anal ytic tools necessary for sound decision making in a financial tradin _
envi ronnment, stretching frominvestor behaviour to hedging strategies and noi se
tradi ng using individual securities including stocks, fixed inconme securities,
comodities, currencies, and futures and opti ons.

Acctng and Fin - Finance

Lect ure: 3.00

Prerequisites: FIN 501 and FIN 502; Antirequisite: AFF 621

No Speci al
No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

Consent

Requi r ed
Consent

Requi r ed

FIN 562
022829
Per sonal Fi nance
Per sonal Fi nance

Thi s course teaches personal financi al pIanninPIto students who may not have a

strong math ability and/or interest so they wi be better able to nanage and
plan their own finances and provide inforned support to mddle and | ower-incone

clients. Topics include: steps in the financial planning process, budgeting,
formul ating financial goals, using tax rules to your advantage, debt and credit
management , home- buyi ng, insurance, investing fundanentals, planning for
retirement and basic issues in estate planning.

Acctng and Fin - Finance

Lecture: 3.00

Antirequisite: FIN 502

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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FIN 601

003567

Derivatives

Derivatives

This course is entireIK dedi cated to studying derivative securities-forward and
futures contracts and how they nodify the risk characteristics of a portfolio,
how t he exchange, clearing house and marketing to market systens work, arbitrage
pricing, relationships, interest rate and currency swaps and the use of various
types of options contracts and their use for hedging risk.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 501; Antirequisite: AFF 410

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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FIN 610
Course ID 003860
Short Title Short Term Fincl Mm
Long Title Short - Term Fi nanci al Managenent
Long Descr This course acquaints students with the techni ques and practices of short-term

corporate finance. The course investigates the role of cash and narketabl e
securities, accounts receivables, inventory, accounts payabl e and other short
termdebt. The i nﬁort ance of good forecasting techniques and the nature of the
banki ng rel ationship will be enphasized.

Academic Og Acctng and Fin - Finance
Conponent s Lecture: 3.00

Requi sites Prerequisite: FIN 401

Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

FIN 611

Course 1D 000472

Short Title Fi xed I ncome Securities

Long Title Fi xed I ncone Securities

Long Descr This course examni nes some of the energing ideas in investment nanagenent.
Students will review recent, theoretical and enpirical devel opments in
i nvest ments managenent. By the end of the course, the students will have | earned
the necessary skills to examine a |arge number of investnment strategies using

currently avail abl e resources.

Academic Og Acctng and Fin - Finance
Conponent s Lecture: 3.00

Requi sites Prerequisite: FIN 501; Antirequisite: AFF 611
Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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FIN 612

000963

Retirement and Estate Pl anning

Retirement and Estate Pl anning

This course covers the issues that affect financial needs at

retirenment-inflation and taxation. Various vehicles for savings for retirenent
are exani ned i ncl udi ng both private and enpl oyer-sponsored. The course al so
exam nes ways to w thdraw savings at retirement. Estate planning | ooks at ways
to ensure that assets are distributed both in accordance with one's w shes and
for the maxi num benefit of one's heirs.

Acctng and Fin - Finance

3.00
FI N 502 or AFF 502; Antirequisite:

Lect ure:

Corequi si te: AFF 612

No Speci al
No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

Consent

Requi r ed
Consent

Requi r ed

FIN 621

001265

I nternational Finance
I nternational Finance

This course will extend the corporate finance material of FIN 401 and the

i nvestnent-related topics of FIN 501 to the international setting. The
overriding theme will be the exposure of nultinational corporations and
investors to the risk of varying exchange rates. Topics include: internationa
financial markets (i.e., euro currency, bond and equity nmarkets), various parity
rel ati onshi ps, forecasting exchange rates, nanaging exPosure to changi ng
exchange rates, multinational capital budgeting and multi-national cost of
capital. (Fornmerly IBS 621)

Acctng and Fin -
3.00

Fi nance
Lect ure:

Prerequisite: AFF 624

FI'N 401; Antirequisite:
| BS621/ FI N621

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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Academic Og
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Attributes

Dept Consent
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Dynam c_ Dat e
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FIN 631
023510
Fi nanci al Modeling |
Fi nanci al Modeling |
This course will provide students with an introduction to effectively using

Excel to solve many comon problens that arise in finance. The course wll

rovi de students wth an overview of what is involved in creating an effective

i nanci al nodel. Students will then apply these financial nobdeling guidelines to
a variety of financial problenms. The student will ?ai n an insight into howto
nore effectively use Excel to analyze sone common financial problens. In
addition the student will |earn how t hrough effective financial nodeling
solutions to financial problens, can be tested to see how sensitive the solution
is to the assunptions made in the nodel. As well, the student will learn howto
present clearly and effectively the results of their financial nodeling

anal ysis. The student may be given an introduction to Visual Basic and how it
can add to the effectiveness of financial nodeling with Excel.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 300 or ECN 320; Antirequisite: AFF 514
Lab Work

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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FIN 650

027703

App | nvestnent Mgt |

Applied Investment Managenent |

This course extends the in-class know edge that students have gained fromtheir
I nvestnents course. It provides real-life learning in equity research, financial
anaLyS|s, stock selection, and portfolio managenent through hands-on experience
with a

real -nmoney portfolio. Students will take on the role of analysts and be
introduced to . . .

pr|n$| | es and procedures for operating an investnment fund. They will assist
portfolio . . . . o

managers (students enrolled in FIN 750) in updat|nﬁ_hold|ngs, provi di ng research
reports, and meking investnment decisions. See teaching departnment for consent
criteria.

Acctng and Fin - Finance
Lecture: 3.00

Department Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

FIN 699

026552

I ntroduction to FinTech

I ntroduction to FinTech

This course serves as an introduction to the various topics in Financial

Technol ogy (Fi nTech). Rather than.cover|nﬁ a single topic in detail, this course
ainms to provide a broad introduction to the different areas of FinTech. Topics
to be covered include the current role of FinTech in financial services

i ndustry, bl ockchain and distributed | edgers froma technology perspective, the
cryptocurrency market as an enmerging asset class, and newly devel oped nethods in
t he financial decision nmakings.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: AFF 501 or FIN 501

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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1.0

N

1

FIN 701

000347

Fi nanci al | nternedi ati on

Fi nanci al | nternedi ati on

This course gives the student an introduction to the subject of financial

i nternmedi ati on. Each of the four Pillars of the financial systemis |ooked at
some depth including the effect of recent changes in the financial system and
regul ations. Topics include: Wiy are financial institutions special? How does a
dep03|t-tak|ng.|nst!tut|pn wor k? What risks does it face? Some of the risks
include liquidity risk, interest rate risk, narket risk and credit risk. How are
these risks nmeasured and control |l ed?

in

Acctng and Fin - Finance

Lect ure: 3.00

Prerequisite: FIN 401; Antirequisite: AFF 704

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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FIN 710
001568
Advanced Cor porate Fi nance
Advanced Cor porate Fi nance
In this course, financial theory will be applied to a variety of corporate

finance issues including capital structure policy, dividend policy, corporate
val uation, securities valuation, risk managenent, option pricing applications
and mergers and acquisitions. Practical solutions to real world financial issues
wi || be expl ored.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 501; Antirequisite: AFF 713

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

FIN 711

004951

Advanced Portfolio Managenent

Advanced Portfolio Managenent

Portfolio managenent requires an integration of skills in financial statenent
anal ysi s, econom c analysis, quantitative analysis, and the valuation of equity
etc. Topics include the interrelation of econonic and narket conditions, asset
pricing nodels, security valuation techniques, devel opment of optimal investnent
strategy, construction of nulti-asset portfolios that neet the iInvestors
requirements and risk preference, inplementation of portfolio re-bal ancing, and
t he nmeasurenent and eval uation of perfornance

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 501; Antirequisite: AFF 711

Lab Weork .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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FIN 731

023512

Fi nanci al Modeling |1
Fi nanci al Modeling |1

This course will provide students with an introduction to effectively using
Excel to solve nany common problens that arise in finance and i nvestnents. The
course will provide students with an overview of what is involved in creating an
ef fective financial nobdel. Students will then ap;])_I y these financial nodeling
guidelines to a variety of investnent problenms. The student will also be given
an introduction to Visual Basic and how it can add to the effectives of
financial nodeling with Excel. The student will gain an insight into howto nore
ef fectively use Excel to analyze sone comon investnent problens. In addition
the student will |earn how through effective financial nodeling solutions to
financial problens, can be tested to see how sensitive the solutionis to the

assunFti ons made in the nodel. As well, the student will |earn how to present
clearly and effectively the results of their financial nodeling analysis. The
course will build upon what the student has learned in FIN 631.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisites: FIN 501 and FIN 631; Antirequisite: AFF 714

Lab Weork _

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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FIN 750

027702

Appl Investment Mnt 11

Applied I nvestment Managenent ||

This course builds on the experiential |earning experience that students have
ained in FIN 650. It deepens students’ understandi ng of operating an investnent
und with a real -noney portfolio. Students will take on the role of portfolio

managers and | ead their groups in recomendi ng opti mal investment decisions with

respect to the securities of their assigned industry sectors. They will work

with anal ysts (students enrolled in FIN 650) in nmeeting all nonitoring,

conpl i ance and reporting requirenents. See teaching department for consent

criteria.

Acctng and Fin - Finance

Lect ure: 3.00

Department Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

FIN 800

001732

Et hics in Finance

Et hics in Finance

This course introduces students to the practices and codes of conduct involved
in the finance function. The course covers ethical issues and the roles of the
corporate financial manager, other stakehol ders and other participants in the
i nvest ment |ndustrY. Readi ngs and regul ati ons from both acadenmi a and practice
will be used to illustrate theory. Cases and speakers will be enployed to bring
a real world perspective to the classroom

Acctng and Fin - Finance

Lecture: 3.00

Prerequisite: FIN 300; Antirequisite: AFF 604

Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course ID 004517
Short Title Fi nanci al Ri sk Managenent
Long Title Fi nanci al Ri sk Managenent
Long Descr Thi s course examines how risks are quantified and managed b?/ financi al
institutions. It provides an overview of international regulatory rules for

financial institutions and the mathematics of downside risk measures. Using this
framewor k, nethods for neasuri ng\ and controlling market risk, credit risk, and
operational risk are exam ned. Additional topics include risk adjusted return on
capital and | essons learned fromlarge | osses by financial institutions.

Academic Og Acctng and Fin - Finance
Conponent s Lecture: 3.00

Requi sites Prerequisite: FIN 601; Antirequisite: AFF 811
Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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FIN 810

004820

Cor porate Financial Analysis

Cor porate Financial Analysis

in students in the art of financial

ra
on in credit analysis and busi ness
ppli ed and conprehensi ve.

The objective of this course is tot
statenent analysis and its applicati
val uation. The course is extrenely a
Acctng and Fin - Finance

Lecture: 3.00

Prerequisites: ACC 414 and FIN 401 and FIN 710

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

FIN 812

004454

Adv Personal Financial Plan

Advanced Personal Financial Pl anning

egrate concepts, know edge

This Capstone Course is designed to help students i
enonstrate a range of

t
and skills acquired in earlier courses. Students
pr of essi onal conpetenci es and conmuni cati on ski

and witten reForts. Wrking in groups, students
and Froblen}so ving skills and denonstrate their ma
devel oping a conplete financial plan. Lectures wll
application and Integration of all personal finance

rough case studies and oral

nt
will
Is th
wi Il develop critical thinking
st
f
t

ery of the material by
ocus on the practical
opi cs.

Acctng and Fin - Finance

Lecture: 3.00

Prerequisites: ACC 522 and (FIN 501 or AFF 501) and FIN 512 and FIN 612
Capst one

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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BSM 100

024313

New Busi ness: ldea to Reality

The New Business: Fromldea to Reality

This course is the first in a series of three tracing the evolution of an
eX|st|n? Canadi an- based public conpany frominception to current state. This
course focuses on the steps necessary for the idea of a visionary to be
transformed into a viable business. Topics include idea generation
under st andi ng the market and custoner needs, anal yzing the conpetition, the
transition froman informal to a formal organizational structure, financing the
busi ness, devel oping realistic budgets and operatinﬁ within the political
econom ¢, |egal and socio-cultural constraints of the external environment. This
course is not available to prograns within the Ted Rogers School of Managenent.

TRS Busi ness - Entrepreneur

Lecture: 3.00

Not available to Ted Rogers School of Managenent students.
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

BSM 200

024314

The Growi ng Bus: Breaking Even

The Growi ng Busi ness: Breaking Even

This course focuses on the firmas it progresses beyond its sta_rtuP phase and
enbraces a nore managenent-focused orientation. Topics covered include

gover nance structures, |eadership, human capital recruitnent, devel opment and
retention, financial stewardship, essential financial tools for decision-nmaking,
operations managenent, industry analysis, strategy devel opment and executi on.
TRS Busi ness - Entrepreneur

Lecture: 3.00

Prerequi sites: BSM 100 or RTA 315; Not available to Ted Rogers School of
Management students.

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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BSM 600
024348
The Mature Business

The Mature Business

This course is a capstone for the Business Essentials Mnor and part of the
Creative Industries Business Mdule. It focuses on the conmpany as it seeks to
domi nate its narkets. Topics include global expansi on, tapping into capital

mar kets, initial public offerings, debt financing, financial control, reporting
and accountability, encouragi ng and managi ng i nnovati on and change, corporate
ethics and social responsibility, reputati on managenent, and strategies to
thrive in the dynam c external environment.

TRS Busi ness -

Lecture: 3.00

Entr epr eneur

Prerequisite:

BSM 200; Not available to Ted Rogers School of Managenent
students.

Capst one, Case Studies
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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BUS 600

026105

Intro to Contenp. Bus. Strateg

Intro to Contenporary Busi ness Strategy

The intention of this course is to introduce students to the concepts underlying
strategic analysis, in terms of both business strategy and corporate strategy,

i ncluding | ong-established tools for environmental /industry anal ysis and the
assessment of an organi zation's resources and capabilities. Students will also

be introduced to nore recent theories related to creative disruption,
uncertainty, risk, innovation, intrapreneurship, and corporate responsibility

and sustainability. Goup work will 1nvolve in-class strategic sinulation
exer ci ses.
TRS Busi ness - Entrepreneur

Lect ure: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

BUS 720

001942

| ndependent Research
| ndependent Research

The purpose of the independent research elective is to produce an original piece
of research that extends know edge beyond material covered in the Business
Management Program A faculty supervisor guides the student through the project,
provi des advice, establishes deadlines, and recommends a grade for the conpleted
project. To be allowed to register for BUS 720, the student mnust obtain
pre-approval froma faculty supervisor, create a proposal detailing the project
t opi ¢, methodol ogy, and expected outcones), and obtain approval from both the
alr of the faculty supervisor's departnent and the Chair of the teaching
deFartnEnt. In order to gain these anrovaIs before the senester begins, the
foll owi ng application deadlines shal appl¥: If elected in the Fall, aPpllcat|on
nust be nade before the end of February. It elected in the Wnter, application
nust be nade before the end of Cctober. See teaching department for consent
criteria.

TRS Busi ness - Entrepreneur

Laboratory: 3.00

External Project, Research Project
Depart ment Consent Required

No Speci al Consent Required
TRANSI Tl ON

G aded
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BUS 800
001068
Strat egi ¢ Managenent
Strat egi ¢ Managenent
Strategi c Managenent is a challenging and exciting course. It serves the

function of a capstone course, integrating nuch 019 t he know edge gai ned in other
busi ness courses. It is a truly different kind of course. Qther courses are
concerned with a narrower, nore specialized body of know edge, and as a result
are highly structured. Sone Provi de quantitative techniques while others relate
to specific skills. The probl ens and issues of strategy managenent cover the
whol e spectrum of business. Wighing the pros and cons of strategy requires a
total enterprise Eerspectwe and a talent for judging how all of the rel evant
facts add up. To keep the discussions down to earth, each week real conpanies
will be exami ned. In addition, the course uses some experiential exercises which
may include a sinulation. This course is by far the nost denmandi ng course in the
Busi ness Managenent Degree and as such it is reconmended that stude

( . . nts have 10
%O;ewer courses left to graduate before enrolling in this course. (fornerly BUS

TRS Busi ness -
3.00

Ent r epr eneur
Lecture:

Prerequisite:
Busi ness Mana
BUS 800/ BUS70

Case Studies
Consent Required
Consent Required

AFF 310 or FIN 401; Antirequisite: RMG 500; Available only to
8errent and Accounting and Finance students

Capst one,
No Speci al
No Speci al
TRANSI TI ON
Gr aded

1.00/1.00
1.0

1.
t N
sl
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ENT 56A

025326

Entrep. Skills Devel oprment-A
Entrepreneurial Skills Devel oprment-A

i experiential and transformative |earning
experience for Entrepreneurship Majors. Students work in a teamto devel op
hands-on skills within Toronto s entrepreneurship ecosystem This group project
may be a neM(cpnpany, soci al innovation, or |ntrapreneursh|F Wi thin an existing
venture. Individually, students deepen their entrepreneurial skills to deliver
an | ndividual Opportunity Portfolio and an Individual Business Plan suitable for
a potential new venture during their capstone ENT 78A/ B course.

This is a two-senester deepl K
[

TRS Busi ness - Entrepreneur
Lecture: 3.00

Prerequisites: (ENT 526 and ENT 601); Antirequisite: ENT 500, ENT 570 and ENT
580; Available only to Entrepreneurship Mjors

Ext ernal Proj ect _
No Speci al Consent Required
Depart nent Consent Required

TRANSI Tl ON
Mul ti - Term Course: Not G aded
0. 00/ 0. 00
1.0
0.0
t N
sl
ENT 56B
025328

Entrep. Skills Devel oprment-B
Entrepreneurial Skills Devel oprment-B

This is a two-senester deepIK.ex eriential and transformative | earning
experience for Entrepreneurshi jors. Students work in a teamto devel op
hands-on skills within Toronto s entrepreneurship ecosystem This group project
may be a neM(conpanY, soci al innovation, or |ntrapreneursh|P within an existing
venture. Individually, students deepen their entrepreneurial skills to deliver
an | ndividual Opportunity Portfolio and an Individual Business Plan suitable for
a potential new venture during their capstone ENT 78A/B course.

TRS Busi ness - Entrepreneur
Lecture: 3.00

Prerequi site: ENT 56A

Ext ernal Proj ect

No Speci al Consent Required
Depart nent Consent Required

TRANSI Tl ON
G aded
2.00/2.00
1.0
2.0

t N

sl
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ENT  78A
024737
Advanced Entrepreneurship-A

Advanced Entrepreneurship-A

ENT 78A/B is the two senmester experiential-|earning capstone course for the
entrepreneurship major. Students will devel op advanced skills in
entrepreneurship, intrapreneurship and personal growh. Students gain real-world
experience in starting their own cpnﬁan|es (entrepreneurship), creating val ue

i npl enenting innovative projects within an existing conpany (|ntrapreneursh|p?,
and conmpleting a stream of skills-devel opnent assignments. Fornmerly ENT 730 plus
ENT 830.

TRS Busi ness -

3.00

Entr epr eneur
Lecture:

Prerequisites: [ENT 56A/B or ENT 528 or (ENT570 and ENT580)] and ENT 527 and ENT
555 and ENT 577; Available only to Entrepreneurship Majors

Capst one, External Project
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
Mul ti-Term Course: Not G aded
0. 00/ 0. 00
1.0
0.0

t N

sl
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ENT  78B

024738

Advanced Entrepreneurship-B

Advanced Entrepreneurship-B

ENT 78A/B is the two senmester experiential-|earning capstone course for the
entrepreneurship major. Students will devel op advanced skills in
entrepreneurship, intrapreneurship and personal growh. Students gain real-world
experience in starting their own cpnﬁan|es (entrepreneurship), creating val ue

i npl enenting innovative projects within an existing conpany (|ntrapreneursh|p?,
and conmpleting a stream of skills-devel opnent assignments. Fornmerly ENT 730 plus
ENT 830.

TRS Busi ness - Entrepreneur

Lecture: 3.00

Prerequi site: ENT 78A

Capstone, External Project

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
2.00/2.00
1.0

2.0

N

1

ENT 100

025591

Appl i ed Entrepreneurship
Appl i ed Entrepreneurship

Students work with their course instructor to identify, select and conplete
twel ve entrepreneurship nodul es and assignments that support their specific
entrepreneurial project. Potential nodules include: custonmer identification

st akehol der anal ysis, nmarket segnentation, |ean startuP, design thinking, agile
nmet hods, busi ness-nodel design, business planning, or financial analysis. This
highly flexible course is designed to support independent student projects,
startups and Zone Education. This is an experiential applied course, and
students nust engage with the entrepreneurial ecosystemboth within and outside
Toronto Metropolitan. This course is not available to Entrepreneurship Mjors.

TRS Busi ness - Entrepreneur
Tutorial: 3.00

Not avail abl e to Busi ness Managenent Entrepreneurship students

Experiential Learning

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Gr aded

1.00/1.00
1.0

1.0

N
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Total Conpletionsl

Cour se Topics

ENT 101

Course ID 027260

Short Title Buil d Entrepreneurial M ndset

Long Title Bui | di ng an Entrepreneurial M ndset

Long Descr This course will introduce students to TMJ s student engagement and

entrepreneurship eco-systemand help thembuild curiosity, alertness,
proactivity, growth orientation, resiliency, grit, adaptability, .
user-centricity, enpat hK, persuasion and sel f-|eadership. This course is not
EH marily concerned with starting a business, it is about |earning

ow to think and act entrepreneurially to identify and co-create new val ues.
Based on flipped classroom experiential |earni nﬁ techni ques, students will be
expected to gai n hands-on experience building their entrepreneurial mndset.

Academic Og TRS Busi ness - Entrepreneur
Conponent s Lecture: 3.00

Requi sites
Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

&G d Basis Gr aded

Hegi s Code

GPA \Wei ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s
Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units

1.
t N
sl
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ENT 401

026294

Desi gn Thi nki ng Experi ence
Desi gn Thi nki ng Experi ence

This course is a hands-on experiential |earning opportunity for o

nmul ti-disciplinary teams to 1 nplenent agile rapid prototYp|ng desi gn t hi nki ng
nethods in a creative space. Student teans inplement real-world projects in a
variety of entrepreneurial contexts: new venture creation, innovation wthin an
eX|st|nﬁ venture, social innovation and change maki ng. The course provides a
solid theoretical understanding of the major global Design Thinking methods and
tools as well as experience in developlnE a Design Thinking M ndset. The course
is offered in an intensive format on weekends or over one week, either on canpus
or at an offsite location. Admission is |limted to students that apply and are
accepted. Contact the departnent for application details.

TRS Busi ness -
Lect ure: 3.00

Ent r epr eneur

Department Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

ENT 500

003080

New Venture Startup
New Venture Startup

This introductory course is designed primarily for non-Entrepreneurship students
who are interested in starting a business of their own. Topics include assessing
entrepreneurial potential, opportunity identification, market assessment, .

or gani zi ng, Bronntlng, and financing the business, intellectual property, buying
an exi sting business or considering a franchise. Students will be expected to
work on devel opi ng a business plan. This course is not available to

Ent r epreneurshi p Mj ors.

TRS Busi ness -
Lecture: 3.00
Antirequisites: ENT 726, ENT 570 and ENT 56A/ B; Not avail able to Business
Managenent Entrepreneurship students

ENT500/ MGT500

Case Studies

No Speci al Consent Required
No Speci al Consent Required

Ent r epr eneur

TRANSI Tl ON
G aded
1.00/1.00
1.0
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Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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1.0
N
1
ENT 501
005017

Fam |y Business in Canada
Fam |y Business in Canada

Pl anni ng, Succession and Control. The students study many of Canada's
internationally known fam |ly-run businesses. They will |earn about the
chal | enges faced by the owners in planning and succession as well as the inpact
that famly structure plays in deternmning the future of the firm Key issues to
be exami ned include the relationshi p between ownershi p and managenent, the
strategi ¢ planni ng process, succession planning, technical and nanagenent

skills, support structures, funding, |eadership and the famly structure.

TRS Busi ness - Entrepreneur

Lect ure: 3.00

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi si tes
Equi val enci es
Attributes
Dept Consent
Drop Consent

Dynami c_Dat e
G d Basis
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ENT 502
027572

Case Studies in Fam |y Bus.
Case Studies in Fam |y Business

Focusing on a fami |y business context, this course is organi zed around the case
study nmethod. By focusing on famly enterprise cases, the course instills in
students strong anal ysis, reconmendation and presentation abilities. The method
al so provides a training tool for students to be professional advisors or

| eaders of family enterprises. The conplexity and diversity of issues that case
anal ysis provides |l eads to students who actively utilize theoretical franeworks
in order to ‘make sense’ of real-life situations. This further develops their
skills in: problemsolving, analytical tools, decision making in conplex
situations, coping with anbiguities, and morklng inteans. It is reconmended
that students take ENT 501 prior to taking ENT 502, but it is not required.

TRS Busi ness - Entrepreneur

Lect ure: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

ENT 505

024349

Smal | - Busi ness Managenent
Smal | - Busi ness Managenent

This course takes an interdisciplinary perspective on the chall enges of nanagi ng
in a small-business environnent. It is designed for students who plan to join a
smal | or nediumsized enterprise conﬁanK and want to have an i nproved
under st andi ng of the process by which things get done in small businesses that

| ack the resources and capabilities of large corporations. Topics include

el ements of managi ng high growth rates, fam |y business, outsourcing,

i nternshi ps and [everaging external partnerships, guerrilla marketing

t echni ques, cash fl ow managenent, bootstrag financing, government prograns, and
corporate governance in a small business. This course is not available to
prograns wthin the Ted Rogers School of Managenent.

TRS Busi ness - Entrepreneur
Lecture: 3.00

Antirequisite: ENT 555; Not available to Ted Rogers School of Managenent
st udents.

Case Studies

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded
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Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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1.00/1.00

1.0

1.0

N

1

ENT 511

024736

Fundi ng New Vent ures
Fundi ng New Vent ures

Entrepreneurial finance is concerned with financial

_ ( ( deci sions of entrepreneurs
and entrepreneurial firms, capital

structure decisi on-naki ng and gover hance
issues in high risk environments, and the ways to exit venture investnents. The
rapi d devel opment of private equity and venture capital industries, and the
eneral enphasis of entrePreneursh|p as a central driver of economc prosperity,
as given rise to a set of questions that are different fromthe questions posed
in the context of large firnms with widely diversified investors. This course
wi || address these questions using both explicit-know edge | ectures as well as
tacit-know edge experiential learning. This course is designed for students who
are thinking about pursuing a career as an entrepreneur or who_ envi sion a career
in the P{lvate equity, venture capital, or investnent banking industries where

t hey wi be exposed to deals with snmall to nid-sized firns.
TRS Busi ness - Entrepreneur

Lecture: 3.00

Prerequisite: (AFF 310 or FIN 401) and ENT 601; Antirequisite: FIN 510
Ext ernal Proj ect _

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units
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ENT 524

027704

The Practice of Entrep.

The Practice of Entrepreneurship

Thi s course extends beyond the confines of traditional theory, offering a deep
dive into the nultifaceted world of starting and managi ng busi nesses across a
broad spectrum of industries. From high-tech startups to social enterprises, and
fromfam |y businesses to creative and cultural ventures, this course enbraces
the entire entrepreneuri al ecosYstenl Thr ough a conbi nation of rigorous academc
study, practical exercises, real-world case studies, and hands-on projects,
students will begin to acquire the skills, knomAed%e, and experience necessary
to navigate the conplexities of entrepreneurship. This course is designed to
enpower students to identify opportunities, innovate, and inplenment strategies
that lead to the creation and growh of successful and sustal nabl e busi ness
ventures in any sector.

TRS Busi ness -
Lecture: 3.00

Entr epr eneur

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

ENT 526

000829

Entreprnl Behav and Strategy

Ent repreneuri al Behavi our and Strategy

This foundation course is designed to stinulate the student's interest in
entrepreneurship, thereby cultivating the entrepreneurial spirit. By neans of
case studies, articles, videos and presentations, students will have the
opportunity to | earn about many prom nent entrepreneurs who have denonstrated
conmitment, passion, risk-taking, strategic thinking and inplenentation, and the
ability to devel op core conpetencies as they create and grow their successful
enterprises. Various topics in entrepreneurship will be Introduced as a result.

TRS Busi ness -
Lecture: 3.00

Antirequisite: ENT 524
ENT526/ MGT526

Case Studies .
No Speci al Consent Required
No Speci al Consent Required

Entr epr eneur

TRANSI Tl ON
G aded
1.00/1.00
1.0



RUSRR048

Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics
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1.0
N
1
ENT 527
004930
Theories in Entrepreneurship
Theories in Entrepreneurship
This course will expose the student to many of the topics currently dom nating

the study of entrePreneurship. These may include theoretical perspectives on the
econom ¢ and social function of entrepreneurs, psychol ogical and cognitive
aspects of entrepreneurs, the intersection of opportunities and enterprising

i ndi vi dual s, the decision to exploit, the new venture creation process, and the
rel ati onshi p between entrepreneurship and strategi c managenent. Students will be
expected to read and critically analyze current and classic research on
entrepreneurship, to synthesize diverse perspectives, and to contribute their
own original thoughts to significant debates in the field. The course features a
conmbi nati on of sem nars, presentations, readings, and |ectures to enhance the
student' s understanding of entrepreneurship as an academ c discipline and
devel op an ability to aPpIy this research to the practical managerial challenges
of the entrepreneurial firm

TRS Busi ness - Entrepreneur
Lecture: 3.00

Prerequi site: ENT 526
Onl i ne Synchronous

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og

Conponent s

Requi sites

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion

1.
t N
sl

1.
t N
sl
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ENT 528

026848

New Vent ure Devel oprent
New Vent ure Devel oprent

Students build on their entrepreneurial opEort unities identified in ENT 601 and
deepen their entrepreneurial skills to work on a New Venture Qpportunity. This
experiential course will help students identify potential custoners, design
val ue propositions and performprototype testing in order to devel op a potenti al
new venture suitable for their Capstone ENT 78AB course., The new venture may be
a new conpany, social innovation, or intrapreneurship within an existing
venture.

TRS Busi ness - Entrepreneur
Lecture: 3.00

Prerequisite: ENT 526 and ENT 601; Corequisites: ENT 527; Antirequisites: ENT
56A/ B, ENT 570, ENT 580, ENT 726; Available only to Entrepreneurship Mjors

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0
0

ENT 555

025330

Smal | and Medi um Enterprises

Managi ng Smal |l and Medi um Enterprises

This course is designed to exam ne the requirenents of establishing, owning and
successfully operating a Small-to-Medium Enterprise (SME). Functional nanagement
skills needed tfor the effective operation of a SME w |l Dbe explored in detail.
Fundanment al consi derati ons such as operations managenent, information and

i nformation systens, value chain analysis, talent management, financial planning
and control systens, orPan|zat|on and | egal issues, network managenent and
marketing strategies will also be explored in the specific context of SMEs.

TRS Busi ness - Entrepreneur

Lecture: 3.00

Prerequi sites: ENT 526 and ENT 601; Antirequisite: ENT 505
Case Studies, Online Synchronous

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

0
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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COURSE CATALOG DETAI L REPORT

ENT 570
026169
Ent r epreneur Sel f - Devel oprent |

Entrepreneurial Self-Devel opnent Part |

This is the first half of a d_eepl\é experiential and transformative | earning
experience for Entrepreneurship Majors. Students work in a teamto devel op
hands-on skills within Toronto s entrepreneurship eco-system Their gr_ouR_
project nmay be a new .co.rrpan?/, social innovation, or intrapreneurship within an
exi sting venture., Individually, students deepen their entrepreneurial skills to
deliver an Individual Entrepreneurial Al ertness and Qpportunity Portfolio. See
teachi ng departnent for consent criteria.

TRS Busi ness -

Lecture: 3.00

Entr epr eneur

Department Consent Required
Depart ment Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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ENT 577
025331
Entrepreneurial Selling
Entrepreneurial Selling

Students are introduced to the principles of sales and their apRI ication to
t

nmul tiple entrepreneurial contexts. Enphasis will be placed on the apFI i cation of
sal es princi PI es to real-world entrepreneurial situations and on building
selling skills through class projects. Students will learn tactical selling

skills, develop self-managenent skills, and study strategic selling techniques.
Sales ethics wll also be discussed.

TRS Busi ness - Entrepreneur
Lecture: 3.00
Prerequi sites: ENT 500 or ENT 601

Si mul ati on

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

ENT 580

026170

Entrepreneur Sel f-Devel opm |1
Entrepreneur Sel f-Devel opment Part |1

This is the second half of a deeply experiential and transformative |earning
experience for Entrepreneurship Majors. Students continue to work in a teamfrom
ENT 570 to devel op hands-on skills within Toronto's entrepreneurship eco-system
Their group project nay be a new conpany, social innovation, or intrapreneurship
within an existing venture. Individually, students devel op, present and deliver
an | ndividual Business Plan suitable for a potential new venture, to be

devel oped further during their Capstone ENT 78A/B course. See teaching
departnent for consent criteria.

TRS Busi ness - Entrepreneur
Lecture: 3.00

Department Consent Required
Depart ment Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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ENT 601
Course ID 004391
Short Title I denti fying Qpportunities
Long Title I denti fying Qpportunities
Long Descr This course exam nes the process of opportunity identification for both start-up

and exi sting business environnents. It is designed to cultivate the nindset and
skills required for students to engage in opportunity identification activities
and nake them part of their daily reginen in their personal and professional
lives. The entrepreneurial process begins with the pursuit of a perceived
opportunlt?/d As such, the ability to rdentify a valid opportunity is paranount

to the fie of entrepreneurship.
Academic Og TRS Busi ness - Entrepreneur
Component s Lecture: 3.00
Requi sites Corequi sites: ENT 524 or ENT 526
Equi val enci es
Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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ENT 620
Course 1D 026909
Short Title Current |ssues in Entrepreneur
Long Title Current |ssues in Innovation and Entrepreneurship
Long Descr This course provides students with an opportunity to keep abreast of new topics
of inmportance as they energe in the field. Topics will vary fromyear to year.
and w || be announced. Method of instruction will vary dependi ng upon the topics
of f er ed.
Academic Og TRS Busi ness - Entrepreneur
Component s Lecture: 3.00
Requi sites
Equi val enci es
Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count 1.0
Repeat for CredityY
Total Conpletionsl
Cour se Topics
ENT 627
Course 1D 025332
Short Title Soci al Entrepreneurship
Long Title Soci al Entrepreneurshi p and Changemaki ng
Long Descr This experiential |earning course enmpowers students currently engaged within a

soci al entrepreneurship or chan?emakl nP project with additional educational
content and coaching. Students formmulti-disciplinary teams to empower others
t hrough the positive power of entrepreneurship.

Academic Og TRS Busi ness - Entrepreneur

Conponent s Lecture: 3.00

Requi sites
Equi val enci es

Attributes Ext ernal Proj ect .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

&G d Basis Gr aded

Hegi s Code

GPA \Wei ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units
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ENT 630
026884

Leveragi ng the Crowd
Leveragi ng the Crowd

In this course students will learn howto | everage crowdsourcing and
crowdfunding in new ventures. Students will design divisible tasks, wite
instructions, recruit the cromd on a crowdmarket platform publish and manage
jobs, and assenble the work into a finished product. Students will also design a
crowdf undi ng budget, pronotional video, and social media strategy for their
venture. The course wll cover best practices for effective use of the crowd,
revi ew recent studies exam ning success factors, and introduce nethodol ogies to
i ncrease effectiveness. Students will develop their ability to visualize tasks
in divisible ways and to assess projects for crowdsourcing potential .

TRS Busi ness - Entrepreneur
Lecture: 3.00
Prerequi sites: BSM 100 or ENT 500 or ENT 526

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

ENT 710

026910

Maki ng a Prototype
Maki ng a Prototype

In this course students will discover how to nove from concept to prototype
product. After an introduction to different types of prototyping and their
purposes, they will, using a variety of teaching nethods and tools, under the
nentorsh|F of a faculty nmenber, learn how to burld physical and digital nodels,
otentially including 3D printing and prototype app devel opment. This is a
ands-on course, where students will have access to a variety of software and
hardware tools fromthe University' s maker spaces. Students are expected to come
to the course with specific product/service 1deas they want to develop into
pr ot ot ypes.

TRS Busi ness - Entrepreneur
Lecture: 3.00
Prerequi sites: BSM 100 or ENT 500 or ENT 526

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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ENT 725
001135
Management of | nnovation
Management of | nnovation
This course is designed to illustrate how successful managers inplement
i nnovation and commerci alize new technol ogy in today's fast-paced business
environnment. The students will [earn how entrepreneurship and innovation

interrelate, the streams of innovation, innovation as a managenent process and

| eadership i n managi ng creativity. Commrercializing technology and introducing it
into the marketplace will be examned in degth as an exanPIe of appIKing t he

i nnovation concepts learned in the course. The course wi |l develop the student's
creative instincts and inprove their capacity as agents of change within their
career as independent business owners or intrapreneurial managers in |arger
organi zations. (Fornmerly MGT 725)

TRS Busi ness - Entrepreneur
Lecture: 3.00

Prerequi site: ENT 601
ENT725/ MGT725

Case Studies .
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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ENT 726

003678

Creating a Business Plan
Creating a Business Plan

The objective of this course is to have the student become famliar with
reparing a professional business plan for a new venture. The preparation of the
usi ness plan will be built upon everything that has been | earned to date and

will require the synthesis of this [earning. The course will provide the student

with the opportunity to explore and investigate a business venture of interest
and the preparation of a business plan will provide an OFFortunity to apply what
has been | earned in the business program The student w al so devel op an
aEpreC|at|0n for the requirements of a successful entrepreneurial venture.

(Formerly MGT 726).

TRS Busi ness - Entrepreneur

Lecture: 3.00

Prerequisite: ENT 601; Antirequisites: ENT 56A/ B, ENT 500, ENT 528 ENT 570 and
RTA 913 (formerly BDC 913)

ENT726/ 726

External Project, Research Project

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

ENT 727

003810

Appl Research in Entreprshp

Applied Research in Entrepreneurship

This course is designed to provide students with the opportunity to conduct
applied research in the area of entrepreneurship and enterprise devel oprent.

Students nust present a witten proposal to an anmenable faculty advisor prior to
t he commencenment of the semester. Upon conpletion, an oral exam nation or

presentation to a panel will nornmally be required. Departnental approval
required.
TRS Busi ness - Entrepreneur

Lecture: 3.00

Prerequi site: ENT 526
ENT727/ MGT727

External Project, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
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ENT 777

027641

I ntrapreneur, Spinouts, Innov.

I ntrapreneurship, Spinouts and | nnovation

This course focuses on issues relating to the decision to pursue new ventures
inside or outside of an existing organization. It is for future nanagers who
will face the prospects of dealing with internal corporate ventures and spi nouts
(new ventures created by former enployees of existing incunbents) and for

enpl oyees who wi sh to become entrepreneurs.

TRS Busi ness - Entrepreneur

Lect ure: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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ENT 801
027261

Entrep. Career and Life Design

Entrepreneurial Career and Life Design

The goal of this course is to help you practice and apply design t hi nki ng and
entrepreneursh|F principles and tools to design your career and |ife. The weekly
assi gnnents include discovering your skills, attitudes, core beliefs, val ues,
and Interests; identifying potential career paths in harnony with your human and
social capital; building personal unique sources of sustainable conpetitive
advantage in an uncertain world; interviewing and testing alternative job
career and |ife choices; apPIying ti me managenent principles, SMART goal s,
positive habits and self-tal k; and .

proactively tak|n? steps to achi eve your own personal happiness and mell—be!nP
t hrough a meani ngful career and life. It will help you network, create nultiple
good of fers, and heIB you re-frane your career not as a string of jobs, but as a
portfolio of career building experiences including side-hustles designed to help
you build your human and social capital outside your job. This course is
normal Iy taught in a virtual flipped-classroom format.

TRS Busi ness -
3.00

Ent r epr eneur

Lect ure:

No Speci al
No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
t N
sl

Consent

Requi r ed
Consent

Requi r ed

VKT 124

025651

Work Term | Entrepreneurship
Wrk Term | - Entrepreneurship

Co-op position nust be related to Entrepreneurship and may be entry-|evel or
unior in responsibility and content. This course is graded on a pass/fai

asi s.
TRS Busi ness - Entrepreneur
Lecture: 1.00

Co- operative Educati on

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0
1.0
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Repeat for Credit N
Total Conpletionsl
Course Topics
VKT 224
Course 1D 025654
Short Title Wrk Term |1 Entrepreneurship
Long Title Wrk Term |1l - Entrepreneurship
Long Descr Co-op position nust be related to Entrepreneurship and should build on the
experience of the first work term This course is graded on a pass/fail basis.
Academic Og TRS Busi ness - Entrepreneur
Component s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/ 0. 00

Billing Units 0.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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VWKT 324
Course ID 025656
Short Title Wrk Term |11l Entrepreneurship
Long Title Wrk Term Il - Entrepreneurship
Long Descr Co-op position nust be related to Entrepreneurship and shoul d progressively

demand nore of the student than the first two worE terms. This course is graded
on a pass/fail basis.

Academic Og TRS Busi ness - Entrepreneur
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics

VKT 424

Course 1D 025658

Short Title Work Term |V Entrepreneurship

Long Title Wrk Term |V - Entrepreneurship

rong beser compl e e Stie i nependent work of. have CUBSTARTIS] roapbnalbility for meeting
specific objectives. This course is graded on a pass/fail basis.

Academic Og TRS Busi ness - Entrepreneur

Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Gvs 200
003947
Intro to @ obal Managenent
Introduction to d obal Managenent
This course introduces the conceﬁt s and conpl exities of the contenporary _
busi ness environnent with an enphasis on conpetitiveness, quality, and the main
functional areas of managenent: Pl anni nP, bOr gani zi ng, Controlling, and

0

Leadershi p. The course recogni zes the global context w thin which manageri al
deci sions are made. Topics I nclude: origins of managenment, forns of business

owner shi p, entrepreneurship and intrapreneurship, organizational structure,
strategy, operations managenent, international business, social and ethical
i ssues. Instruction will be provided for effective presentations and library

research skills. A globally oriented managenent sinulation may be used.
(Formerly MGT 200)

TRS Busi ness - d obal Mnt
Lecture: 3.00

MGT100/ MGT200

Case Studies, Lab Wrk

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

GVB 400

023898

G obal Busi ness Environnent

The G obal Business Environment

This course offers an introduction to the gl obal business environment. Students
will explore the trend towards increased globalization of the world' s economi es
and the inplications for business, consuners and society in general. The course
will also introduce students to a nunber of strategic decisions firns nmust nake
in order to conpete effectively in the current gl obal business environnent.
Factors to be considered in areas such as foreign market entry and the
management of gl obal operations will be explored. Students wll also have the
opportunity to devel op an understandi ng of how business is conducted in key
geogr aphi ¢ regi ons such as Asia, Latin Arerica, Africa and the Mddle East. The
maj or cultural, political and economc factors that shape the approach to

busi ness in these regions will be exam ned. The course will utilize a

conbi nati on of |ectures, case studies, guest speakers and cl assroom di scussi on
to reinforce key concepts.

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisites: GV5 200 or MaT 200 or MGT 121 or Direct Entry
Case Studies

No Speci al Consent Required
No Speci al Consent Required
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TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

Gvs 401

000885

Oper ati ons Managenent
Oper ati ons Managenent

Producti on and operati ons nanagenent are activities that relate to the creation
of goods and services through the transformation of inputs into outputs. Topics
i nclude: Wat is production and oFerations management ; productivity, _
conpetitiveness and strateg¥; qual i ty managenent; product and service design
process sel ection; design of work systems; |earning curves; inventory
managenment: MRP, JIT; maintenance and reliability; project managenent: P.E. R T.
and CP.M (Student groups are required to visit a manufacturing or service
facility, produce a report, and do a formal presentation to the class covering
the course topics investigated during the tour.) (Fornerly MGT 401)

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisites: (Gv5 200 or MGT 200 or MGT 121) and (QVS 102 or QV5 110 or QVB
130 or QVB 204 or |TM 107)

External Project, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s
Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis
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GPA Wi ght
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Repeat for Credi
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Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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GvB 402

005016

Intro to Managerial Economics

I ntroduction to Managerial Econom cs

A primary enphasis of managerial economics is the application of econom c theory
and met hodol og?/ to the practice of business managenent and deci si on maki ng.
Students will Tearn how economic tools can be apFI ied to achi eve business goals
and to address managerial chal |l enges. Topics include: optimzation, risk

anal ysis, demand theory and estinmation, production and cost theory, market
structure and pricing practices. (Formerly MST 402)

TRS Busi ness - d obal Mnt
Lecture: 3.00

Prerequi si tes: [EGNS 200 or MaT 200 or MGT 121) and (QVS 202 or QVS 210 or QVBS
230)] or Direct Entry

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

GVS 410

024351

Managenent - Lar ge Cor porati on
Managenent - Lar ge Cor porati on

This course takes an interdisciplinary perspective on the challenges of managing
in a large corporate environnent. It is designed for students who plan to join a
| arge conpany and want to have an i nproved understandinﬁ of the various
functions of the business, and the processes by which things get done in |arge
firme with significant bureaucracies. Topics include el enents of human resources
management, organi zati onal behavi our and office politics, organizational design
pl anni ng and control systens, financial budgeting, supply-chain managenent, and
governance in |large corporations. This course is not available to prograns
within the Ted Rogers School of Managenent.

TRS Busi ness - d obal Mnt
Lecture: 3.00

Prerequi site: BSM 200; Antirequisite: GVS 200; Not available to Ted Rogers
School of Managenent students.

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0



RUSRR048

Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

COURSE CATALOG DETAI L REPORT Page 95 of 299
01/ 14/ 2025
15: 22: 48

t N
sl

GVB 422

023529

Qual ity Managenent
Qual ity Managenent

Qual ity has become a critical conponent of many successful businesses. The quest

for quality has led to the energence of a set of analytic tools that help
identify, study and inprove business processes. The course exani nes the

devel opnent of these managenent tools and the role that they play in continuous
i nprovenent activities. In particular, the student will beconme famliar with
robl em sol ving strategies that begin with a structured qualitative anal ysis of
usi ness situations, incorporate quantitative managenent methods and | ead to

wel | -reasoned deci sions. Appropriate software support will be used. (Formerly

QVS 402).

TRS Busi ness - d obal Mnt

Lecture: 3.00

(F;rvgagguiaﬁidt %S\/ME)ZQVS 202 or QVS 210 or QWS 230) or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Tot al _
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s
Requi sites
Equi val enci es

Attributes
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Dynam c_ Dat e
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GPA Wi ght
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t
Conpl eti ons
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G5 450
001719
Proj ect Managenent
Proj ect Managenent

This course focuses on how projects contribute to the strategic goals of the
organi zation. The linkages tfor integration include the process of selecting
proj ects that best support organizational strateg¥ and all the technical and
manageri al processes to conplete those projects. The goals for prospective
proj ect nanagers are to clearly understand the role of the project Iin their
organi zations and to master project managenent tools/techni ques and

i nterpersonal skills necessary to orchestrate projects to conpletion. (Formerly
MGT 806)

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 401 or MGT 401 or GVS 200 or MST 100 or Direct Entry
Ext ernal Proj ect _

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1

GVs 455

024352

Proj ect Planning and Delivery

Proj ect Planning and Delivery

Thi s course provides the essential skills needed to be successful while working
as part of a teamon a Iar?e project. Project managenent involves the planning,
coordi nation and control of teanms to ensure that projects are conpleted on tine
and wi thin budget. Topics include project planning and work breakdown
structures, resource dependenci es and sequencing, progress tracking and .
reporting, teamdynani cs and | eadership, budﬁets and proj ect apProvaI s. This
course is not available to prograns within the Ted Rogers School of Managemnent.

TRS Busi ness - d obal Mnt

Lect ure: 3.00

GVB 450. Not available to students in

Prerequisite: BSM 200; Antirequisite:
of Managenent

prograns within the Ted Rogers School

Experiential Learning

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N



RUSRR048 COURSE CATALOG DETAI L REPORT Page 97 of 299
01/ 14/ 2025
15: 22: 48
Total Conpletionsl
Cour se Topics
Gvs 502
Course ID 001792
Short Title Managenent Contr ol
Long Title Managenent Contr ol
Long Descr A main course objective is the acquisition of essential managerial skills for

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

achi eving overall organi zati onal goals. A managenent control system enbraces all
aspects of corporate operations; thus students should acquire prior know edge in
or gani zati onal behavi our, econonics, accounting, finance, and marketing. I\/ai or
areas discussed: organizational structures and behavi our, managenent contro

structures; nanagenment planning and control processes. The teaching node is

lecture plus a case semnar. Students nust be prepared to strongly defend their
poi nts of view during case discussions. Student eval uation consists of short
objective tests, individual witten case reports, group case presentations,

i ndi vidual participation, and a final exam (essay type). (Fornerly MGT 502)

TRS Busi ness -
3.00

d obal Mynt

Lect ure:

Prerequisites: [(ACC 406 or ACC 410) and (Gv5 401 or MGT 401)] or Direct Entry

Case Studi es

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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Gvs 510
Course ID 027473
Short Title d obal Circul ar Econony
Long Title d obal Circul ar Econony
Long Descr The focus of this course is on the global integration of a devel opi ng worl dw de

circular econony. We are on an international path through various nmechani snms

toward building a worldw de circular econony, but the world has a long way to

%ﬁ. Students must first thoroughly understand the concept of a circular econony.
ey

_ will |earn about the present state of our global circular econony and its
i mportance froman international perspective.

Academic Og TRS Busi ness - d obal Mnt

Component s Lecture: 3.00

Requi sites Prerequisites: GVB 200, GV5 400

Equi val enci es

Attributes _ _

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics

GV 520
Course ID 024353
Short Title I nternati onal Business
Long Title I nt ernati onal Busi ness
Long Descr The worl d is shrinking and all busi nesses are becom ng gl obal businesses. This

course hel ps students to prepare to be successful in the global business

envi r onnent b¥ better understanding the opportunities and threats it poses for
their firns. Topics include introductory nmacro/ mcro econom cs, political trends
and the effects on globalization, culture and international trade,

i nternationalization, global industry analysis, and narket assessnent tools and
techni ques. This course is not available to prograns within the Ted Rogers
School of Managenent.

Academic Og TRS Busi ness - d obal Mnt

Conponent s Lecture: 3.00

Requi si tes Pre(rjequi site: BSM 200; Not available to Ted Rogers School of Managenent
st udent s.

Equi val enci es

Attributes _ _

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynami c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Completionsl
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs
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Gvs 522

002975

I nternational Marketing

I nternational Marketing

Basi ¢ marketing principles are applied to world narkets. Enphasis in the course
is given to the analysis of economic, political, cultural and social factors.
This course al so covers conditions relevant to the inplenmentation of narketing
strategies in world markets. (Formerly |IBS 522 and MKT 522)

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: MKT 100 or HTM 302 or Direct Entry
| BS522/ MKT522/ MKT405

Case Studies, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N
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Gvs 528
004777
| ssues in QOperations Mm
| ssues in QOperations Managenent
This course will provide an evol ving survey of |eading-edge topics in operations

management. Current topics include: world class manufacturi ng, manuf acturing as
a conpetitive weapon, conpeting on quality, conpeting on productivity, conpeting
on new products and processes, planning and inpl enmenting operations strategies
over tine, health and safety as a conpetitive advantage. Student groups will be
required to prepare case studies and a major paper. (Formerly MaT 528?

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 401 or MGT 401 or Direct Entry
Case Studi es, Research Project

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

Gvs 530

025592

Managi ng Sust ai nably

Managi ng Sustai nably Internationally

This course explores what it is to be a sustainable conpany and the chall enges
of managing in a sustainable nmanner in an international context. Firms are
globalizing in a world facing issues such as climte change, grow ng
nega-cities, and rapidly changi ng technol ogy. As paradi gns change to neet these
chal | enges, managers require new frameworks and tools to suFFort _sust ai nabl e
devel opnent. This is a senior case course incorporating challenging readings and
di scussions that conmbine theory with practice.

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequi sites: GVS 400

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Gvs 550

001543

Busi ness-t o- Busi ness e-Com

Busi ness-t o- Busi ness e- Conmer ce

Some of the nost significant changes caused by el ectronic comrerce are in the
way that businesses trade with one another. This course will cover the key

el ements needed to operate in the virtual business marketplace, with special
enmphasi s on the inpacts on the supPIy chain. Topics covered will include issues
in procurenment, |ogistics and manufacturi nP, as well as an exam nation of the
trading communities that are energing as players in this new narketpl ace.
(Formerly MGT 550)

TRS Busi ness - d obal Mnt

Lecture: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N
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Gvs 601

004804

I nt ernati onal Economics

I nt ernati onal Economics

This is a one semester course introducing students to the theory of _
international economcs and its applications to business. The course exani nes
why nations trade and why at the sane tine man?/ countries try to limt trade by
introducing trade barriers. It |ooks at the role of the WIO and Canadi an trade
policy. The course also introduces the theory of exchange rates and | ooks at

I ssues surrounding international policy coordination. (Formerly IBS 601)

TRS Busi ness - d obal Mnt

Lecture: 3.00

Ercﬁlrgggi sites: (ECN 104 and ECN 204) or Direct Entry; Antirequisites: ECN 607,

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

GV5 614

023528

Special Topics in dobal Mm

Speci al Topics in G obal Managenent

Students will work cl osel?/ with a faculty menber to explore an area of interest

within the field of global management. Students w |l conduct independent
research on a well-defined topic and wite a nmmjor paper. Students nust have a

proj ect proposal approved by their instructor prior to enrol ment. (Replaces QVS5
641&. See teaching department for consent criteria.

TRS Busi ness - d obal Mnt
Lecture: 3.00

Resear ch Proj ect .
Department Consent Required
No Speci al Consent Required

TRANSI Tl ON

Gr aded

1.00/1.00

1.0

1.

N

1 .

1. Top200 Case Experience

2. Strat Al Negot Sys for Mnt
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GVB 630

027036

Case Experiences
Case Experiences

The purpose of this 'Case Experiences' course is to deve!oF t he nost denmandi ng
core conpetencies, focusing on analysis, presentation skills and team work, for
soIV|ng conpl ex busi ness cases that extend know edge and skills beyond materia
covered in nost other Business Managenent courses. The course has neetings
during | ate August, with a subsequent presentation on a Friday in the early part
of the fall senester to their department and individual papers due in Cctober

' Case Experiences' is an exciting and unique course that conbines students from
all programs in TRSM It responds to the gromnng use of business cases in

| earning, in opportunity identification and pro Ien1soIV|n% in business, and to
the use of business cases in corporate hiring interviews. The course teaches how
to systematically analyze conplex and intricate issues presented by real world
cases and best practices for solution presentations. The cases enbody a wi de
range of issues, potentially including business strategy, HR and organi zati onal
gover nance, ethical |eadership, entrepreneurship, not-for-profit organizations,
marketing, retail, sales, IT, public relations, and hospitality and tourism See
teachi ng department for consent criteria.

TRS Busi ness - d obal Mnt
Lecture: 3.00

Department Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0
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Gvs 690
023255

The North Aner Bus Environnent

The North Anerican Busi ness Environnent

This course provides an overview of the North American business environment. It
exam nes the cultural, political and econom c environments in Canada, the US and
Mexi co. Trade and economic integration issues are discussed including an
assessnent of the North American Free Trade Agreement (NAFTA) and the potentia
|n$act on these three countries of the proposed Free Trade Area of the Anericas
(FTAA). The course will also introduce students to the key institutions that

i npact trade and business activities in North Arerica and will exam ne the
strategi es used by foreign multinational corporations in penetrating North
Anerican narkets. Current and controversial 1ssues such as trade in bulk water
and a pont|nentallener?y plan will also be covered. The long run internationa
conpetitive position of North Anerican firms is also examned in this course.
GV5 690 is designed to provide a suitable conparative framework for

under st andi ng other regional markets and will be particularly useful for
i nternational and exchange students.

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 200 or MST 200 or Direct Entry

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1

Gvs 691

023256

The Asi an Busi ness Envi ronment

The Asi an Busi ness Envi ronment

This course exam nes cul tural, political and econom c issues that

( denngraghic,
shape the Asian business environment. The reggon as a whole is profiled but
particular attention is paid to China and India as energing super powers. The

I mportance of foreign direct investment to the devel opnent of this region is
underscored as well as the energence of Asian nultinationals and their approach
to outward direct investnent. The chal |l enges encountered by Wstern firns in
penetrating Asian nmarkets are discussed in detail. Consideration is given to the
rol e of governnment in business transactions in this part of the world and the
need for innovative strategi es when dealing with Asian business partners.

?gfg|g} kngﬁschL{rggglyﬂe Plobalization ver sus sustai nabl e devel opnent and the
gl obal outsourcing.

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 200 or MST 200 or Direct Entry
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No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1

GVB 692

023257

The European Busi ness Environ
The European Busi ness Environnent

This course focuses on European econom c integration and the inplications for
busi ness. The nature of the European business environment is exam ned including
a discussion of the econonmic and political institutions, culture and denographic
trends. Market size, growth, trade and investnent Erospects for the Euro zone
countries and the UK are exam ned. The foreign nmarket entry strategies of

mul tinational corporations active in this region will also be discussed. The
course will also consider the prospects for Eastern Europe and the chal |l enges
these countries face in inplementing free enterprise market refornmns.

I mplications for EU enl argenment are discussed.

TRS Busi ness - d obal Mnt
Lecture: 3.00
Prerequisite: GvB 200 or MGT 200 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Gvs 693
023258

Latin Aner/ Cari bbean Bus Envir
The Latin Anerican and Cari bbean Bus Environ

GVS 693 exani nes the business environment in Latin Amrerica and the Cari bbean
(LAC). The econonic, political and cultural differences and simlarities between
the countries are reviewed and the inplications for trade and foreign direct
i nvestment di scussed. Issues of political stability, natural resource endowrents
and the relations with the United States and China are exami ned. Latin Anerican
%overnrrent relations with the United States and China are exam ned. Latin
nmerican government relations with foreign nmultinational firms are also
careful ly anal yzed. The mmjor institutions that inpact business activity in the
Regi on will be discussed. The course will al so exam ne regional econonic
i ntegration including the prospects for new agreenents such as the Cari bbean
Single Market and Econony (CSME) and the FTAA, as well as the performance of
establ i shed bl ocs such as Mercado Commun del Sur (MERCOSUR). The strategies of
nmul tinational ent erPr! ses entering this Region will be exam ned and the
enmergence of LAC nultinationals also discussed.

TRS Busi ness - d obal Mnt
Lecture: 3.00
Prerequisite: GV5 200 or MST 200 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

GV 694

023259

The African Business Environ
The African Busi ness Environnment

Thi s course exam nes the chall enges of conducting business in Africa. The region
as a whole is profiled in terns of history, culture, denpgraphic trends,
political risk, econom c performance and narket opportunity. Barriers to trade
and foreign direct investnent will be exanm ned along with inportant institutions
that inpact business activity. The search for opportunities and the probl ens
associ ated with doi ng business in subsistence econonmies on the African continent

will be a central focus of this course. Intra-regional differences in |evels of
econoni ¢ devel opnent are di scussed. Economic integration in the Region and its
chal l enges wi || al so be examnmi ned by assessing the performance of blocs such as

t he Econonic Community of West African States (E S) and the Common Market for
Eastern and Sout hern Africa (COVESA). North Anmerican and European interventions
in the Region are al so discussed along with China' s grow ng economnic and
political influence. The inplications for business in Africa are devel oped.

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 200 or MST 200 or Direct Entry
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No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

GVB 695

023260

M ddl e Eastern Business Enviro

The M ddl e Eastern Business Environment

Thi s course examni nes the business environment and the conplex cultures of this

hi Phly m sunder st ood region. The course focuses on the inpact of religion,

F\)/IO itics, culture and hrstory on the E_rospects for conducting business in the
ddl e East. The inpact of Sharia ban IW on business is a particular focus of

this course. Specific countries in the Mddl e East are profiled to underscore

intra-regional differences in the inportance of religious, political and

regul atory factors. Foreign market entry strategies appropriate to Islamc

countries are also presented using Western firns as case studies.

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 200 or MST 200 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N
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Gvs 701
004680

Pur chasi ng and Supply Mnt |
Pur chasi ng and Supply Managenent |

A seminar designed to discuss all activities required to bring naterials, parts,
and sub-assenblies into and through the enterprise at the | owest possible
overal |l costs with end-user quality requirenments, Contribution to the profitable
operation of the firmis stressed as the main objective of the Eurcha3|ng and
supply managerent function. Wekly case assi?nnEnts integrate the subject matter
with the finance, narketing, and production functions. Topics include: the
chal | enge of purchasing and supply nmanagenment, effective organization

techn|ayes of buy|nP, computeri zation, EDI (Electronic Data Interchange),

Wor | d- Wde-Web, quality including I.S. O 9000/14000 quality standards,

speci fications and standardization, inventory management, supplier selection
price determ nation. The course provides val uabl e background | nformati on for

enpl oyees and managers in any area of specialization and can |ead to chall engi ng
prof essi onal career opportunities. (Fornerly MGT 701)

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 401 or MGT 401 or ITM 512 or Direct Entry
CzZPU231/ MGT701

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

Gvs 723

005260

I nternational Trade
I nternational Trade

An anal ysis of the inportant business function of international trade. After a
review of the inportance of exports for Canada's inconme and enpl oynent needs,
students focus attention froman export manager's perspective, on such topics as
export organization, research, and pricing, export docunentation and
correspondence; export marketing strategies; government and private export

assi stance; export finance; marine insurance and export shipping. This course

al so includes an exam nation of international databases and I nvol ves direct
company field research. Students who have taken MKT 522 or |BS 522 should have a
stronger foundation for applying this course. This course is intended as a

fourth year course. (Fornerly IBS 723 and MGT 723)

TRS Busi ness - d obal Mnt
Lecture: 3.00

Prerequisite: GV5 401 or MGT 401 or HIF 506 or Direct Entry
| BS723/ MGT723

Ext ernal Proj ect _
No Speci al Consent Required
No Speci al Consent Required
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TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

GVs 724

000936

Managenent of Intl Enterprise
Managenent of International Enterprise

An anal ysi s of the managenent policies of the multinational business corporation
in Canada and the world. Topics covered: the evolution of the nmultinationa
corporation, its organization, structure, planning and goals. Al so covered are
busi ness strategies including marketing, production, |ogistics, technol ogy,
personnel and | abour relations, finance, |Investnent and acquisition, and

owner shi p, concerns of host countries including Canada, and policies for host
93X$rnnEnts. Lectures, discussion, and case problems. (Formerly IBS 724 and MGT

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 401 or MGT 401 or HIF 506 or Direct Entry
| BS724/ MGT724

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Gvs 750
Course 1D 002181
Short Title Consul ting to Managenent
Long Title Consul ting to Managenent
Long Descr The nanagenent consul ting process is evaluated on a theoretical basis and
supported with practical exanples from business. The approach illustrates the

tasks and skills required to be an effective consultant. The course will

enmphasi ze the role of the consultant through assi Enments whi ch require

aﬁp! ication of the skills learned. Students will have an opportunity to conpare
their newly | earned skills and know edge in sem nars and di scussions with
nmenbers of the business conmunity. (Fornerly MGT 750)

Academic Og TRS Busi ness - d obal Mnt
Conponent s Lecture: 3.00

Requi sites Prerequisites: (Gv5 401 or MGT 401 or Direct Entry) and FIN 300
Equi val enci es

Attributes Case Studies, External Project
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

Gvs 801
Course 1D 005726
Short Title Pur chasi ng and Supply Mgnt |1
Long Title Pur chasi ng and Supply Managenent ||
Long Descr A seminar course and a continuation of MGT 701. Major topics: The Comuodity

Futures Market, purchasing transportation services, investnment recovery
(profitable disposal of scrap, surplus and obsolete materials), |egal aspects,
pur chasi ng research, budgets, measurenment, and reporting, international
purchasi ng, public purchasing, acquisition of capital assets, acquisition of
services, strategy In purchasing and supply nmnanagement, purchasing for small
firms. Case presentations and discussions and a mmodi ty Futures project are
essential aspects of this course. This course nmay be taken prior to or

i ndependently of MGT 701. (Fornmerly MGT 801)

Academic Og TRS Busi ness - d obal Mnt
Conponent s Lecture: 3.00

Requi sites Prerequisite: GVB 401 or MGT 401 or MGT 100 or Direct Entry
Equi val enci es CzPU241/ MGT801

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 1.0

Repeat for Credit N
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Gvs 802
005049
Et hics and Regltn of Int'l Bus
Et hi cs and Regul ation of Int'l Bus
This course examines the vital role that ethics plays at all |eadership |evels
within a conpany. Students will discover the inportance of instilling ethical
values as a key to long term success. Exposure to thought-provoking cases and
literature will heighten student awareness of the need to devel op strong et hi cal
| eadership in dealing with custoners, the commnity, and enployees. Students
will also be exposed to the critical role oflv%gvernments in regulating
i nternational business behaviour. (Formerly 802)

TRS Busi ness - d obal Mnt
Lecture: 3.00
Prerequisite: GV5 401 or MGT 401 or MGT 100/ GV 200 or Direct Entry

No Speci al Consent Required
NoEggem al Consent Required

CN
G aded

1.00/1.00
1.0

1.0
t N
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Gvs 803

004166

Princi pl es of Transportation

Princi pl es of Transportation

This course exam nes the field of Traffic and Transportati on management in order
to provide a professional |evel of conpetency for students who wi sh to pursue
careers in Purchasing and Material s Managenment and/or professional _
transportati on managenent. Course topics include: transportation regulation and
deregul ati on, transportation econom cs, buying transportation services, truck
transportation, rail transportation, alr, marine and pipeline, conputers in
transportation, custons and exci se, dangerous goods, packagi ng, danmage
prevention, and carrier clains. (Fornerly MGT 803)

TRS Busi ness - d obal Mnt

Lecture: 3.00

;&(e)requisite: GVB 401 or MGT 401 or MGT 100 or Direct Entry; Antirequisite: ECN
CZPU233/ M5T803

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

Gvs 804

000648

Stud in dobl Supply Chain Mt

Studies in dobal Supply Chain Managenent

This course will expose the student to many of the topics currently dom nating
the study of global supply managenent. Subjects may include: |ocating potential
suppliers; the inmportance of cultural and communication skills; |egal practices;
currency tactors; logistics; supplier payment, channel payment, and nore.
Students will be expected to wite and present paEers on various topics using
both primary and secondary research techni ques. (Fornerly MGT 804)

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: GV5 401 or MGT 401 or MGST 100 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
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Equi val enci es

Attributes
Dept Consent
Drop Consent
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GVB 805

004741

Manuf act uri ng Managenent
Manuf act uri ng Managenent

This course will focus on manufacturing managenent techni ques and manufacturing
t echnol ogy. Current topics include: quality of design, systems for elimnating
defects, sinplified production planning and control systems, nanaging the supply
chain, activity-based COSt'”P and performance neasurenent - maki ng "bean-counti ng”
rel evant. The students will [earn decision nodels and managenent techni ques for
eval uating technol ogi cal options used by flexible manufacturing operations to
sustain conpetitive advantage. The course will also include cases from najor
Rgguggggur|ng i ndustries such as autonotive, plastics, and apparel. (Formerly

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: (GVS 401 or MST 401) or Direct Entry
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

1.
t N
sl
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Gvs 807

002099

Supply Mgnt for Manuf Sector

Suppl y Managenent for the Manufacturing Sector

This course is designed for those considering a career in public sector supply
management, including public, quasi-public, not-for-profit, and private

organi zations. This Is a part|p|Patory_course usi ng _the prescribed text, sanple
by-1aws, Internet and current information sources. Topics include: source of
authority and funding, public bqunP' bi ddi ng processes, |egal and et hical

i ssues, trends, and e-commerce. Included is current theory, cases, information
and practices to be applied in public sector organi zations that support

soci ety's needs. (Formerly MGT 807)

TRS Busi ness - d obal Mnt
Lecture: 3.00
Prerequisite: GV5 701 or MaGT 701 or GVS 801 or MGT 801

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

GV 850

003102

d obal Management Strategy
d obal Management Strategy

Usi ng an integrated web-based international business simulation as its
foundation, the course will equip the individual to manage effectively in the
current gl obal business environment. Students will be required to assess risk,
apply cross-cultural and creative | eadership, as well as consolidate and use
concepts and skills learned in previously defined functional areas of their
busi ness studies. The course will provide an opportunity for "hands-on"
manageri al experience involving i ssues in operations managenment, nanageri al
control, finance, hunan resources, marketing strategy and | egal issues.
(Formerly 1BS 600)

TRS Busi ness - d obal Mnt

Lecture: 3.00

Prerequisite: (GV5 401 or HIL 101 or Direct Entry) and G5 723
Capst one, Research Project

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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Repeat for Credit N
Total Conpletionsl
Course Topics
VKT 147
Course 1D 025425
Short Title Wrk Term | d obal Managenent
Long Title Wrk Term| - d obal Managenent Studies
Long Descr Co-op position nust be related to G obal Managenent Studies and may be
entry- evel or junior in responsibility and content. This course is graded on a
pass/fail basis.
Academic Og TRS Busi ness - d obal Mnt
Conponent s Lecture: 1.00
Requi sites
Equi val enci es
Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis Pass/ Fai |
Hegi s Code
GPA Wi ght 0. 00/0. 00
Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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VKT 247
Course ID 025426
Short Title Wrk Term |1l d obal Managenent
Long Title Wrk Term |l - d obal Managenent Studies
Long Descr Co-op position nust be related to G obal Managenent Studies and should build on

tbhe. experience of the first work term This course is graded on a pass/fail

asis.

Academic Og TRS Busi ness - d obal Mnt
Conponent s Lecture: 1.00
Requi sites
Equi val enci es
Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis Pass/ Fai |
Hegi s Code
GPA Wi ght 0. 00/0. 00
Billing Units 0.0
Cour se Count L
Repeat for Credit N
Total Conpletionsl
Course Topics

VKT 347
Course ID 025427
Short Title Wrk Term Il d obal Mm
Long Title Wrk TermIll - d obal Managenent Studies
Long Descr Co-op position nust be related to d obal Managenent Studies and shoul d

progressively demand nore of the student than the first two work terms.
Additionally, this work term ma}/]c be conpleted in a country outside of Canada.

This course is graded on a pass/fail basis.
Academic Og TRS Busi ness - d obal Mnt
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/ 0. 00

Billing Units 0.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
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Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis
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GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
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VKT 447
025428
Wrk Term |V d obal Managenent
Wrk Term |V - d obal Managenent Studies

Co-op position nust be related to G obal I\/anaﬁerrent Studi es and require the
student to conplete sonme independent work or have substantial responsibility for
neeting specific objectives. Additionally, this work termmay be conpleted in a

country outside of Canada. This course is graded on a pass/fail basis.
TRS Busi ness - d obal Mnt
Lecture: 1.00
Co- operative Education
No Speci al Consent Required
No Speci al Consent Required
TRANS| TI ON
Pass/ Fai |
0. 00/ 0. 00
0.0
1.0
t N
sl
MHR 405
005232
Organi zati onal Behavi our
Organi zati onal Behavi our
This course introduces students to theories of organizational behaviour. Topics

i ncl ude notivation, comunication, teamdynam cs, conflict, perception,

attitudes, personality, power, influence and |eadership.
TRS Busi ness - HR and OB
Lecture: 3.00
MGT405/ MHR405/ HTH601
Case Studies _
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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MHR 520

025593

I ndustrial Relations Found.

I ndustrial Relations Foundations

Industrial Relations is an interdisciplinary field concerned with the study of
all aspects of work and enpl oynent. Students are introduced to various
alternative theoretical paradigns underpinning studies within the field, and
wi || exam ne concepts concerning work, enploynent, equity, voice, bal ance,
ethics, and the industrial relations system The nature of the Canadi an
industrial relations systemand its historical devel opment, is exam ned, as are
various trends and issues in industrial relations in the nodern econony.

TRS Business - HR and OB

Lecture: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

MHR 522
000284
Uni on Managenent Rel ations

Uni on Managenent Rel ations

This course exami nes theories of industrial relations, union organization and
structure, |abour legislation in Canada, negotiating and adni ni stering the

col l ective agreenent anong other topics. The aimis to introduce the student to
the conplexities of the | abour managenent relationship and to explore various
techni ques for successfully managing this critical area of business. (Formerly

call ed Industrial Relations)
TRS Busi ness - HR and OB
Lecture: 3.00

MHR522/ MGT522

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credit
Total Conpl etions
Cour se Topics
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MHR 523

000317

Human Resour ces Managenent
Human Resour ces Managenent

This course introduces students to the dynamic and diverse field of Human
Resour ces Managenent and provides a foundation in theory and practice for areas
such as human resources planning, recruitment, and selection of staff, training
and devel opment, and conpensation. Current events, human resources strategy,
rel evant legislation, and future trends are also explored. The course provides
students with the fundamental s necessary to effectively adm nister the human
resources function of an organi zation, and al so develops their abilities to
performeffectively in teans. (Fornmerly MGT 523 and MHR 728.)

TRS Busi ness - HR and OB
Lect ure: 3.00

Antirequisite: CRI 700 and HSM 437
MHR523/ MGT523/ MHR728/ HTH503

Case Studies _

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis
Hegi s Code
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VHR 600
002266

Di versity/lInclusion in Wpl ace
Diversity and Inclusion in the Wrkpl ace

The Canadi an wor kf orce has become nore diverse in recent decades and is
projected to be nore so in the com ng years. For exanple, wonmen now account for
al nost half of the Canadi an | abour force. The aging of the Canadi an popul ation
and the abolition of mandatory retirement nmeans that a nunmber of generations
will be working side by side with each other. Wth globalization and the greater
mobility of workers around the world, racial/ethnic mnorities will soon account
for one in three working Canadians in the not-too-distant future. A nunber of
organi zati ons have already realized the inmportance of all Canadians irrespective
of gender, age, race/ethnicity, sexual orientation, religion and other

di rensions of diversity in order to renmain conFet|t|ve on the global stage. This
course will explore the oEportun|t|es and chal | enges of working in and managi ng
di verse and incl usive workpl aces.

TRS Busi ness - HR and OB

Lecture: 3.00

Prerequisite: MHR 523 or HTH 503 or Direct Entry
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

MHR 623

004207

Recrui tnent and Sel ection
Recrui tnent and Sel ection

This course builds on the know edge gai ned in
the student's know edge, skills, and abilities in three significant integrated
Human Resource areas: job analysis, recruitment, and selection. Students will
conduct a job analysis, investigate recruitnent strategies and develop a job
adverti senent; exam ne various selection tools; and practice interview ng
simul ated job applicants. The course uses an experiential |earning design, and
students have opportunities to practice skills that are central to effective
hiring deci sions.

TRS Busi ness - HR and OB
Lecture: 3.00

Prerequisite: MHR 523 or HTH 503 or Direct Entry
MGT623/ VHR623

Case Studies .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

MHR 523. It is designed to devel op
[
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GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count 1.0
Repeat for Credit N
Total Conpletionsl
Cour se Topics
MHR 640
Course 1D 010172
Short Title Leader shi p
Long Title Leader shi p
Long Descr This course provides an in-depth exam nation of |eadership as both a practice
and a field of study. By applying current research on | eadership and
followership to cases, novies, and real-life exanples, students will develop a
greater understandi ng of how to | ead and be | ed.
Academic Og TRS Busi ness - HR and OB
Conponent s Lecture: 3.00
Requi sites Prerequisite: MHR 405 or HTH 601
Equi val enci es
Attributes Case Studies .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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MHR 650
003525
Managenent of Change
Managenent of Change
This course will build on an understandi ng or organi zational behaviour, and will

focus on an understandi ng of change agents within organi zati ons. By applying
basi ¢ organi zati onal behavi our and organi zati onal theory concepts to chanhge
managenment, the course will explore forces for chanﬁe, resi stance to change,
managenent of change, new theories and nethods of change, and innovation and
| eadership in organi zati ons. The course involves conbi ni ng change theory with
practice through an innovative online simulation

TRS Busi ness - HR and OB
Lecture: 3.00
Prerequisite: MHR 405 or HTH 601

Case Studies, Sinulation

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

MHR 670

021677

Special Topics in HR

Special Topics in Og Behav and HR Mgm

This course provides students with the opportunity to pursue advanced studies on
i ssues and themes of imediate and current S|%g|f|cance in the fields of

Or gani zati onal Behavi our and Human Resources nagement. It allows students to
access | eadi ng-edge research and to explore new and energ|nF nodel s of practice.
The particular theme, topic, and structure of the course will vary in response
to changes and trends in the field, availability of specialists, and student

i nterest.

TRS Business - HR and OB

Lecture: 3.00

Prerequisites: MHR 405 and MHR 523
Resear ch Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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MHR 671

023896

HRI S

Human Resources | nformati on Systens

Busi ness information technology is pervasive in today's organizations, and HR
professionals are relying on human resources information systems (HRI'S) to help
t hem support strategi c HR managenent and deliver effective HR services. Today's
HR managers must understand not only HRI'S applications such as recruiting and
conmpensation, but also the strengths and Iimtations of the technolpgK.
infrastructure as they work with technol ogy professionals in establishing and
using HRI'S. This course includes hands-on experience with Ceridian Dayforce
1+cm (Not available to students with credit for MHR 670 in F2009 and F2010).
TRS Business - HR and OB

Lecture: 2.00 / Laboratory: 1.00

Prerequisites: MHR 523 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s
Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units

COURSE CATALOG DETAI L REPORT Page 124 of 299
01/ 14/ 2025

15: 22: 48

MHR 700

002691

Cross-Cult Dinmen Org Behav

Cross-Cul tural Dinensions of O ganizational Behaviour

Thi s course addresses the opportunities and dil enmas that nanagers face when
working in nmulticultural and gl obal environments. The course is designed to

i ncrease nmanagers' effectiveness in identifying, understanding, and managing the
cul tural components of managenent, recognizing cultural differences in
manageri al style, comrunicating across cultures, creating cultural synergy,
managi ng gl obal ly conpetent people, entry/re-entry, managi ng ethically across
cul tures, and understandi ng, nmanagi ng, and val uing diversity. Teachi ng nethods
include | ectures, experiential exercises, group discussions, and audi o/video
presentati ons and cases.

TRS Busi ness - HR and OB
Lecture: 3.00
Prerequisite: MHR 405 or HTH 601

Case Studies .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

MHR 711

021694

Cccupational Health and Safety
Cccupational Health and Safety

This course is designed to provide students with an introduction to the grow ng
and changing field of Cccupational Health and Safety Managenment. The multiple
di mensions of the subject - technical, legislative, political, personal, and
noral - will be covered. Topics will include: |egislation, accident prevention,
si ckness, | ateness and absenteei sm establishing corporate physical and mental
health policies, practices and progranms, nonitoring of the workplace

envi ronnent, and establishing industrial hygiene standards and corporate health
and safety policies.

TRS Busi ness - HR and OB
Lect ure: 3.00

Prerequisite: MHR 523 or HTH 503 or Direct Entry; Not available to students in
Qccupati onal and Public Health.

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
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Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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1.0
t N
sl
MHR 721
001775
Negoti ati on/ Confl Resol ution
Negoti ati on and Conflict Resolution
The primary objective of this course will be to exF! ore the major concepts and
t heories of the psychol ogy of negotiation and conflict resolution. A second

objective is to enable students to aPpIy t hese concepts and theories, through
rol e-plays, class discussion and self-assessnment, to anal yze and adjust therr
negoti ation and conflict styles to achieve better outcones for thensel ves and
ot hers.

TRS Busi ness - HR and OB
Lecture: 3.00

Case Studies .
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam ¢ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
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MHR 733

005530

Trai ni ng and Devel opnent
Trai ni ng and Devel opnent

Thi s course explains how the training and devel opment function furthers an
organi zation's strategy and its performance managenment process. It hel ps
students understand and apply relevant theories to the design, delivery and
eval uation of training programs. Related topics include; assessing training
needs, setting |earning outcones and training objectives, designing, delivering
and eval uating training prograns.

TRS Busi ness - HR and OB
Lecture: 3.00
Prerequisite: MHR 523 or HTH 503 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

MHR 741

003026

I nt er personal Dynam cs Teans

Managi ng | nterpersonal Dynami cs and Teans

A manager's success is highly dependent upon his or her self-awareness, and

know e %e of techniques for effectively nanaging interpersonal dynam cs and
teans. The course noves froma focus on the managenent of self to a focus on the
managenent of others, individually and in teans. Topics include: increasing

sel f -awar eness, stress managenent, building relationship and supFortive

conmmuni cation, gaining power and iInfluence, negotiating and resolving conflict,
enmpoweri ng and engagi ng others, Iead|ng positive change and buil ding effective
teans. Thi's course I's Intended for students who alrea g possess a conceptua
foundati on in organizational behaviour. (formerly MGT 741)

TRS Busi ness - HR and OB
Lect ure: 3.00

Prerequisite: MHR 405 or HTH 601
MHR741/ MGT741

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs

1.
t N
sl
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MHR 749

002843

Conpensati on Managenent
Conpensati on Managenent

This course provides students with an understandinP_of_the principl es,

processes, issues and techniques involved in establishing compensation and
reward progranms in organizations within a framework of fairness and equity.
Compensation will be [ooked at fromthe perspective of base paY, benefits and

i ncentive paﬁ. As well, students will be introduced to the relationship between
notivation theories and effective remuneration and reward prograns. The course
wi Il focus on the nmjor conponents in devel oping an effective conpensation and
rewar ds program such as |egislation, principles of equity and fairness, job

anal ysi s, job evaluation, conpensation surveys, benefits and incentives.

Current events in relation to conpensation and rewards wi |l be expl ored.

TRS Busi ness - HR and OB

Lecture: 3.00

Prerequisite: MHR 523 or HTH 503 or Direct Entry
MHR749/ MGT749

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s
Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis
Hegi s Code
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VHR 841
005780

Organi zati on Theory and Desi gn
Organi zati on Theory and Desi gn

At some stage al ong one's career path the entrepreneur or nanager will have to
confront issues such as the changi ng gl obal environnent, nergers and

acqui sitions, technol ogi cal advances and i nnovations, organizational politics,
and conflict resolution. Organizations must change to accommopdate these new

i nternal and external contingencies. This course ainms to provide students with
an in-depth understanding of organi zational structure and design in relationship
to these issues. Topics Include: organization environnent, organic and

mechani stic structures, the open system concept, inpact of technol ogy, gl oba
organlzat|on structures and contenporary approaches, managenent of I nnovation
and change, organizational culture and ethical val ues, and organizationa
politics. (fornmerly MGT 841).

TRS Busi ness - HR and OB
Lecture: 3.00

Prerequisite: MHR 405 or HTH 601
VMHR841/ MGT841

Case Studies .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

MHR 849

000442

Human Resour ces Pl anni ng
Human Resour ces Pl anni ng

This course addresses the strategi c human resource management activity of
Rlann|ng for future human resource requirements. The inportance of al|ﬁn|ng

uman resources planning with corporate and business strategies is enphasized,
as well as prelimnary needs for human resources information systems, job
anal ysi s, and environmental scanning. The course is centered around anal ysis and
forecast|nﬁ of the organization's future demand for human resources, and future
supply of human resources. Rel ated topics include: succession planning, career
managenent, outsourcing, downsizing, and nergers and acqui sitions.

TRS Busi ness - HR and OB
Lect ure: 3.00

Preregui site: MHR 523 and three of (MHR 405, MHR 522, MHR 600, MHR 623, MHR 711,
MHR 733, NMHR 749)
MHR849/ M5T849

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded
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GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 1.0

Repeat for Credit N

Total Conpletionsl

Cour se Topics

VHR 850

Course ID 001583

Short Title Coach, Facilitate and Consult

Long Title Coaching, Facilitation and Internal Consulting

Long Descr This course provides participants with an introduction to the know edge, skills

and abilities needed to performthe roles of coaching, facilitating and internal
consulting. It covers the planning for, inplementation of, and evaluation of
coaching, facilitating and internal consulting within the organization as well
as tRe asseissment and devel oprment of the interpersonal skills that are integral
to these roles.

Academic Og TRS Busi ness - HR and OB
Conponent s Lecture: 3.00

Requi sites Prerequisite: MHR 741

Equi val enci es VHR850/ MGT850

Attributes Communi ty- based Learni ng, External Project
Dept Consent No Special Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s
Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

COURSE CATALOG DETAI L REPORT Page 130 of 299
01/ 14/ 2025
15: 22: 48

MHR 901

025594

Strategi ¢ Hunan Resources Mt
Strategi ¢ Hunan Resources Managemnent

Successful organi zati ons need sound hunan resources nmanagenent strategies that
are inextricably linked to their organizational strategies. In this course
students majoring in Human Resources Managenent |earn to integrate various human
resources, organizational behaviour and industrial relations nmetrics and
practices to I nmprove nmanagerial and organi zati onal effectiveness. Specific

topi cs include new and energi ng perspectives on notivation, rewards, retention

i ndustrial relations, globalization, restructuring and | eadership. A centerpiece
of the course is an interactive, human resources nmanagenment sinul ation.

TRS Business - HR and OB

Lecture: 3.00

Prerequisite: Students nust be enrolled in Human Resources maj or and have
conpleted a m ni mum of 6 MHR courses

Capst one .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

VWKT 120

025421

Wrk Term | HR Managenent

Wrk Term | - Hunman Resources Managenent

Co-op position nust be related to Human Resources Managenent and may be

entry- evel or junior in responsibility and content. This course is graded on a
pass/fail basis.

TRS Busi ness - HR and OB

Lecture: 1.00

Co- operative Education

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1
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VWKT 220
Course ID 025422
Short Title Wrk Term |1 HR Managenent
Long Title Wrk Term Il - Human Resources Managenent
Long Descr Co-op position nust be related to Human Resources Managenent and should build on
Lhe_ experience of the first work term This course is graded on a pass/fail
asi s.
Academic Og TRS Busi ness - HR and OB
Component s Lecture: 1.00
Requi sites
Equi val enci es
Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON
G d Basis Pass/ Fai |
Hegi s Code
GPA Wi ght 0. 00/ 0. 00
Billing Units 0.0
Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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VWKT 320
Course ID 025423
Short Title Wrk Term |11 HR Managemnent
Long Title Wrk Term Il - Human Resour ces Managenent
Long Descr Co-op position nust be related to Hunan Resources Managenent and shoul d

progressively demand nore of the student than the first two work terms. This
course is graded on a pass/fail basis.

Academic Og TRS Busi ness - HR and OB
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics

VKT 420
Course 1D 025424
Short Title Wrk Term |V HR Managenent
Long Title Wrk Term |V - Human Resources Managenent
Long Descr Co-op position nust be related to Human Resources Managenent and require the

student to conplete some independent work or have substantial responsibility for
neeting specific objectives. This course is graded on a pass/fail basis.

Academic Og TRS Busi ness - HR and OB
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
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FMG 901

024058

Foundati ons of Marketing
Foundati ons of Marketing

This course denonstrates the history and role of marketing and its relationship
to and integration with other business functions. Fundanmental marketing
principles, including the global and donestic external environment, target

mar ket 1 ng, positioning, segmentation, consumer and corporate behaviour,
research, product, price, distribution and pronotions as well as specific
quantitative marketing decision making tools will be reviewed in ternms of value
creation for stakeholders. Mcro and macro marketing strategi es including globa
and ethical issues and challenges are reviewed. 1 Credit.

Ted Rogers School of Mt
Lecture: 3.00

Department Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

FMG 902

024059

Foundati ons of Managenent

Foundati ons of Managenent

This course provides fundamental s of non-financial managenment functions from an

organi zational structure, activity and context perspective and includes

di scussions of the history of managenent thought, business |aw, corporate

goyer_nance and the roles and responsibilities of nanagers and executives, _
rinci pl es of organi zati onal behaviour / human resources and their relationship

to operations, managenent information systems, technology and entrepreneurship

are considered. 1 Credit.

Ted Rogers School of Mt

Lect ure: 3.00

Department Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl



RUSRR048

Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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FMG 903

024060

Fnds of Quantitative Methods
Foundati ons of Quantitative Methods

This course provides students basic statistical and decision making tools for
strategi c gl obal and domestic business decisions, in the context of today's
revi ous busi ness know edgF.

i nfornati on technol og?/ framewor k, building on
Students learn to apply a variety of conmputer based tools for statistica
anal ysi s of business problens and devel op a broader understanding of the role of
i nformati on technol ogy to support strategic, predictive and anal ytical methods
in business. 1 Credit.

Ted Rogers School of Mt
Lecture: 3.00

Department Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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FMG 904

024061

Foundati ons of Accounting
Foundati ons of Accounting

This course provides students accounting fundanentals from a business
perspective 1 ncluding bal ance sheets, inconme statenments, cash flow statenents,
retal ned earnings, depreciation, receivables, inventory, anortization, deferred
taxes, goodwi ||l "and generally accepted accounting principles. A variety of
manager i al nodel s including cost-volunme profit, activity based costing, economc
val ue- added, transfer pricing, overhead allocation and bal anced scorecard that
are used in accounting decision naking are reviewed in the context of previous
busi ness know edge, business strategy, control systens and the gl obal and
donestic environnent. 1 Credit.

Ted Rogers School of Mt
Lecture: 3.00

Department Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

FMG 905

024062

Foundat i ons of Econonics

Foundat i ons of Econonics

This course provides a mcro and nmacro- econonic perspective on business

deci sion making in the global and domestic environment. This course devel ops the
fundanental tools of economic analysis essential for understanding marketing and
rel ates themto nmanagerial decision making. The economi c concepts of business
cycles, growmh, inflation, credit, interest rates, nonetary and fiscal policies
are examned. International, input and product markets, foreign and donestic

i nvestnents, nultinationals, nergers and acquisitions and exchange rates are
considered 1 n the context of previous business know edge. 1 Credit.

Ted Rogers School of Mt

Lecture: 3.00

Antirequisites: ECN 104 and ECN 204

Department Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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FMG 906

024063

Foundat i ons of Fi nance

Foundat i ons of Fi nance

This course provides the fundanentals of finance for the manager of an
enterprise in the domestic and gl obal business environment. Concepts including
shar ehol der weal th maxi m zation, financial statement analysis and _
interpretation, ratios, time value of nmoney, discounted cash flow analysis,

val uation of financial assets, value of equity, interest rate analysis, value of
debt and bond val uation will be addressed in the context of previous business
know edge. 1 Credit.

Ted Rogers School of Mt

Lecture: 3.00

Department Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam ¢ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion

COURSE CATALOG DETAI L REPORT Page 137 of 299

01714/ 2025
15:22: 48
BUS 221
024734
Busi ness Deci si on- Maki ng
Busi ness Deci si on- Maki ng
Success in business requires skill at gathering and filtering information, and

turning information into good decisions. This course introduces the tools and
techni ques of information analysis and critical thought, along with fornal

met hods for inproved decision making. Topics include argunent structure and
presentation and introductory decision t eor¥/. Students will learn the
significance of a critical m ndset not just for neeting an organization's
strategi c objectives and | egal obligations, but also for contributing to
creativity and innovation.

TRS Busi ness - Law

Lect ure: 3.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

BUS 223

024735

Et hics in Comerce

Et hics in Comerce

Et hi cal issues are everywhere in the world of business. Ethics - consideration
of right and wong - applies at three overlapping |evels: the nanagerial, the
orgam zational, and the level of entire markets. This course provides a broad
under standi ng of ethical issues at all three levels. It enphasizes teaching
students a nmethod for thinking about and expressing a view on particul ar cases
of ethical dispute or uncertarnty. Students will also explore the relationship
bet ween ethics and | egal requirenents.

TRS Busi ness - Law

Lect ure: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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LAW 68A

024354

Law and Business dinic-A
Law and Business dinic-A

The Law and Busi ness Cinic offers upper year students the opportunity to serve
clients under the supervision of |awers and acadenic coordinator on a variety
of business-related | egal matters. Students will gain practical, "hands-on"
experience as they assist clients with business |law matters such as

i ncorporation, drafting the articles of incorporation, review ng sharehol der and
I:Jartnersh| p agreenents, trade-marks, conpliance with regulation, and enpl oynent
aw matters. i nical experience will be supplenmented wth weekly senminars to
equi p students with the know edge and skills necessary to serve their clients.
Clients will include small businesses and entrepreneurs who cannot afford a
awyer. Only available to Law and Business majors. See teaching department for
consent criteria.

TRS Busi ness - Law
Lecture: 3.00

Practi cum Pl acement .
Department Consent Required
No Speci al Consent Required
TRANSI TI ON

Mul ti-Term Course: Not G aded

0. 00/ 0. 00
1.0
0.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units
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LAW 68B

024355

Law and Business Clinic-B
Law and Business Clinic-B

The Law and Busi ness Cinic offers upper year students the opportunity to serve
clients under the supervision of |awers and acadenic coordinator on a variety
of business-related | egal matters. Students will gain practical, "hands-on"
experience as they assist clients with business |law matters such as

i ncorporation, drafting the articles of incorporation, review ng sharehol der and
I:Jartnersh| p agreenents, trade-marks, conpliance with regulation, and enpl oynent
aw matters. i nical experience will be supplenmented wth weekly senminars to
equi p students with the know edge and skills necessary to serve their clients.
Clients will include small businesses and entrepreneurs who cannot afford a
awyer. Only available to Law and Business majors. See teaching department for
consent criteria.

TRS Busi ness - Law

Lecture: 3.00

Prerequi site: LAW 68A
Capstone, External Project
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

2.00/ 2. 00
1.0

2.
t N
sl

LAW 122

004223

Busi ness Law

Busi ness Law

This is an introductory course, prerequisite to further studies in |aw The
course begins with a discussion of the nature and sources of |aw and an

exam nation of the court systemin Canada, the Charter of Rights and Freedons,
and a survey of the nore inportant aspects of the law of torts. The course then
concentrates on the |legal requirements for the formation of a valid contract.
Q her mmjor contract |aw tOPI cs include interpretation, privity, discharge,
breach, and special types of contracts. Selected cases wll be exam ned.

TRS Busi ness - Law

Lecture: 3.00
LAWL22 + CNED Equi val enci es

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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1.0
N
1
LAW 204
025179

Legal Analysis in Bus Context
Legal Analysis in a Business Context

Legal analysis is an inFortant conponent of business operation and devel opnent.
Those able to identifg egal issues are positioned to manage | egal risk and
gui de actors through busi ness deci si on-maki ng. Focused on core comnpetencies,
students in this course will learn to use |legal analysis, critical thinking, and
conmuni cati on for business consulting. Students will devel op particul ar
capabilities, including the ability to search for and use | egal sources as well
as wite for a business audi ence.

TRS Busi ness - Law
Lect ure: 3.00

Avail able only to Law and Busi ness students.

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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LAW 321
001555
Law of Hospitality and Tourism
The Law of Hospitality and Touri sm
This course covers asRects of business law fromthe hospitality perspective. It
deals with issues such as discrimnation in the provision of services, exclusion
clauses in recreational activities, tort liability of alcohol servers, the
i nnkeeper -guest rel ationship, franchi se agreenents and the agencK rel ati onship
in the travel agency. Successful conpletion of the course wll elﬁ students to
assess the risks of a given course of action in the operation of a hospitality
busi ness. Rel evant statues and sel ected cases are examn ned.
TRS Business - Law
Lecture: 3.00

Prerequisite: LAW 122

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

LAW 326

002890

Law for Heal th Managers

Law for Heal th Managers

An overview of law relating to Canadi an health care deli ver¥, principally from
an Ontario perspective. Topics include the constitutional framework, regulation
of health professions, nedical ethics, public health, coroners' inquests,
litigation, capacity and informed consent, powers of attorney, substitute
decisions including end of life, mental health, health information and privacy,
enmpl oynent rights, dispute resolution, and how to search for applicable
statutes, regulations and case law. Fornerly HSM 326.

TRS Busi ness - Law

Lecture: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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LAW 401

025181

Info Access and Privacy Protec

I nformati on Access and Privacy Protection

This course aims to provide students with an introduction to key concepts of

i nformation access and protection of prlvacK and to provide practical skills on
managi ng these two domains. It will highlight relevant principles and practices
t hrough an exami nation of applicable federal and provincial |egislation with an
Ontari o enphasi s.

TRS Busi ness - Law

Lecture: 3.00

Prerequi sites: LAW 122

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

COURSE CATALOG DETAI L REPORT Page 143 of 299

01714/ 2025

15:22: 48
LAW 402
025182
Health Info Access and Privacy
Heal th Information Access and Privacy
Laws governing health information privacy, access, and managenent have an i npact
on healthcare providers, public bodies with a role in the heal thcare sector
enpl oyers, professional regulatory bodies, fundraisers, insurers, and
researchers. This course is designed to assist these individuals develop a
t hor ough under standi ng of the policies, practices, |aws, and regul ation that
address confidentiality, privacy, and security of health information
TRS Business - Law
Lecture: 3.00

Prerequi sites: LAW 122

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

LAW 525

003414

The Law of the Marketpl ace

The Law of the Marketpl ace

An exam nation of the |aw concerning the marketplace in Canada. Common | aw
precedents and federal and provincial statutes which Pover_n busi ness practices
and define legal rights and renedies in the commercial environment are anal yzed.
Maj or topics I nclude product liability, consumer warranties, msleading
advertising, regulation of conpetition, hazardous products, packaging and .

| abel | i ng, consuner credit transactions, and privacy and freedom of I nformation
| egi slation. Relevant statutes and sel ected cases are exam ned.

TRS Business - Law

Lecture: 3.00

Prerequisite: LAW 122

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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LAW 529

001208

Enpl oynent and Labour Law

Enpl oynent and Labour Law

This course is designed to acquaint the student with a general understanding of
| abour and enpl oynent |aw, particularly in Ontario. The role of common | aw and
Ontario statutes affecting workers is exam ned. Legislation and case | aw
concern|nﬁ hiring enpl oyment contracts, enploynment standards, human rights,
privacy, health and safety and wongful disnmissal is reviewed., The |atter part
of the course introduces the collective bargf|n|ng relationship with particul ar
concentration on the Labour Relations Act. Relevant statutes and sel ected cases
are exan ned.

TRS Busi ness - Law

Lecture: 3.00

Prerequisite: LAW 122

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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LAW 533

022837

Corp Soci al Respon and the Law

Cor porate Social Responsibility and the Law

This course concentrates on an exami nation of the |egal aspects of corporate
social responsibility (CSR). Topics discussed include the relationship between
the law and CSR, ethics, and risk management, distinctive |egal aspects of
sectoral approaches to CSR, |egal dinensions of CSR (contractual, torts,
regul atory, international [aw), novel CSR |egal approaches (certification,
reporting, supply chain), and NGO stakehol der aspects. Sel ected cases are
exam ned.

TRS Busi ness - Law

Lecture: 3.00

Prerequisite: LAW534, LAW573

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

LAW 534

022838

CGovt Regul ation of Business

CGover nment Regul ati on of Busi ness

Thi s course concentrates on an exani nation of the |egal aspects of the
governnent regul ati on of business. Topics discussed 1 nclude the evolution of
regul atory law, the relation between regulatory |aw, private |aw, and business
ri sk managenment, types of regulatory |aw, constitutional division of powers,

i ssues and Charter of R ghts and Freedons aspects, |icences, rePuI atory of fences
and defences, inspections and investigations, and sentences. Selected cases are
exam ned.

TRS Busi ness - Law

Lecture: 3.00

Prerequisite: LAW 122, LAW 204

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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LAW 535

022839

Envi ronnental Law and Busi ness
Envi ronnental Law and Busi ness

This course introduces students to the regul ator
environnent in Canada, with a focus on the inpli

The di scourse of sustainable devel opment ains to conceptual i ze the

busi ness-envi ronment -soci ety rel ati onship at bot he national and gl obal |evels
of governance. The course critically exam nes the principles that the
sustainability discourse has generated: the internalization of environnental
costs through the use of econom c instruments; the principle of environnental
justice, and the precautionary principle. Students choosing this course shoul d

e in their graduating year.

y policies governing the .

cations for business operations.
re

h t

TRS Busi ness - Law
Lecture: 3.00
Prerequisite: LAW 122
Research Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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LAW 568
026856
Cyber Crine and the Law
Cyber Crine and the Law
This course introduces students to cyber-crinme and its relationship to the |aw

in a Canadian context. It describes foundational concepts and core principles in
crimnal and quasi-crimnal |aw, and how they inpact on the current regul atory

framework for cyber-crime and considers alternatives in detail. It also explores
approaches to effective | aw enforcenent,while considering the question of
constitutional and other restraints — including cost — on regul ation.

TRS Busi ness - Law
Lecture: 3.00
Prerequi sites: LAW22 or CRM200

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

LAW 573

026857

The Et hi cal -Legal Nexus

Under st andi ng t he Et hi cal -Legal Nexus

This course focuses on the relationship between |aw and ethics in business
contexts. Students explore the role of ethics in shaping regulations and | ega
deci si on-maki ng. After introducing a theoretical framework, the course exam nes
case studies in areas |ike economc regulation, contract |law, and internationa
trade | aw. The course gives students tools for identifying and understanding the
interaction between ethical problens and legal rules and to critically engage in
debat es regardi ng regul atory frameworks in business contexts.

TRS Business - Law

Lecture: 3.00

Prerequi sites: LAW 122, BUS 223

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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LAW 580
Course 1D 027045
Short Title Cor porations Human Ri ghts Law
Long Title Cor porations and Human Ri ghts Law
Long Descr This course focuses on the rel ationshi P bet ween donestic and international |aw
and transnati onal corporations and build

( s upon previous |aw courses providi nﬁ'
busi ness students with know edge of the conplexity surrounding the relationship
bet ween transnati onal corporations’ operation and activity and international
law. *It is recomrended that LAW?24 is conpleted prior to or taken al ongside

LAVWS80
Academic Og TRS Busi ness - Law
Component s Lecture: 3.00
Requi sites Prerequisites: LAW122
Equi val enci es
Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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LAW 601
024356
Intellectual Property Law

Intellectual Property Law

This Course is for students seeking solid grounding in Intellectual Property
law. IP rights §| ncl udi ng patents, copyrights, trademarks, industrial designs,
confidential information, geographical indicators, traditional know edge and

Eersonal i tg ri gh
now edge- base
know edge of

ts) have increasing significance in manufacturing and .
econom es. 21st Century business environnents require working
IP and the ability to interact with I P assets and internal/external

| P professionals. Course reviews current Canadian |IP | aw and provi des practical
advice/strategies for dealing with IP issues.
TRS Busi ness - Law
Lecture: 3.00
Prerequisite: LAW 122
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0
t N
sl
LAW 602
024357
VWiite Collar Crine
VWiite Collar Crine

This course examnes crimnal and regulatory offences comrmtted by corporations
and executives that are typically described as "white collar crine". The

rel evant portions of the Crimnal Code and other statutes are discussed in |ight
of sel ected cases and regul atory deci sions.
TRS Busi ness - Law
Lecture: 3.00
Prerequisite: LAW534 or CRM 200
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
Gr aded
1.00/1.00
1.0
1.
t N
sl
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LAW 603

002146

Advanced Busi ness Law

Advanced Busi ness Law

This course begins with an exam nation of the |aw governing business

rel ati onshi ps and fornms of business organizations, including the |egal
requirements for the formation of the corporation and partnership. Special
contractual relationships affecting business are studied followed by an
exam nation of the law pertaining to secured transactions and bankruptcy
Procedures: The course al so surveys the |aw of real property, including the
easehol d interest and nortgages. Relevant statutes and sel ected cases are
examni ned.

TRS Business - Law

Lecture: 3.00

Prerequisite: LAW 122

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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LAW 604
024358
Legal Fndns of Corp Governance

Legal Foundations of Corporate Governance
Thi s course concentrates on the | egal

i nfra-structure underpi nning contenporary
cor porate governance.

Topi cs exam ned include a survey of relevant Canadi an

| egi sl ation, various theories of the corporation and corporate Povernan_ce, t he
rol e of shareholders, directors, officers and other key stakeholders, directors’
duties and liabilities, as well as managerial performance. The course will also

exam ne key aspects of international
of corporate governance issues.

TRS Busi ness -
3.00

cor porate governance and sel ected exanpl es

Law
Lect ure:

Prerequisite: LAW603

Consent

No Speci al
Consent

No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

Requi r ed
Requi r ed

LAW 605
024359
Securities Law
Securities Law
This course focuses on the regulation of securities in Canada, with a particular
focus on Ontario. In addition to studying the POIICy rational es for securities
regul ati on and core concepts such as the rdea of a "security", students wll

| earn about the obligations I:JI aced on persons involved in the issuance and trade
of securities. Students will also exanine the framework for securities
regulation in Ontario, including consideration of the role and authority of the
securities regulator and liability and enforcenment issues.

TRS Busi ness -

3.00

Law
Lect ure:

Prerequisite: LAW 603

Consent

No Speci al
Consent

No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

Requi r ed
Requi r ed
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LAW 606

024360

Adv | ssues-Labour and Enmpl Law

Advanced | ssues in Labour and Enpl oynent Law

Thi s course involves nore advanced anal ysis of |abour and enpl oynent |aw as a
key area of socio-econonmic policy. In addition to a nore intensive analysis of
| abour and enpl oyrment |aw topics introduced in LAW?29, the course al so explores
various new areas of |law and inquiry, includi nP: evol uti on and boundaries of

| abour and enpl oynent |aw, the historical developnent and theoretical
justifications for the collective bargaining regine; conparative |abour |aw,
alternative nodels of enpl oyee representation; the evolving inpact of the
Charter of Rights and Freedons on | abour and enpl oynent relations; and

i nternational |abour |aw

TRS Busi ness - Law
Lecture: 3.00
Prerequisite: LAW529

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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LAW 607
024361
Sel Topics in Law and Policy

Sel ected Topics in Law and Policy
This course is designed for students mﬁshin? to exami ne a policy or
whi ch may not be avail abl e through course off
suitable for students interested in gaining a deep understanding of
whi ch social, political and econom c di scursive frameworks are both
and a reflection of, the choice of
institutions. The student will
an a55|8n [
directed study course is normally I ntended for

| egal instrunents and the design
devel op a plan of study under the su

final year of study and graduate students. Departmental
in order to enroll in thrs course.

TRS Busi ness - Law

Lecture: 3.00

Prerequi site: LAW 603

Depart ment Consent
No Speci al Consent
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

Requi r ed
Requi r ed

LAW 703
024774

Real Estate Law

Real Estate Law

The study of lawis inportant for all real estate professionals.
covers topics such as construction |aw, devel opnent |aw,
acqui sitions and transactions. Mrtgages, |eases and other
interests are covered at an advanced |evel.

real

TRS Busi ness -
3.00

Law
Lect ure:

Prerequisite: LAW 603

Consent

No Speci al
Consent

No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.
t N
sl

Requi r ed
Requi r ed

erings in a given year.

Page 153 of 299

| egal
It is .
the ways in
shaped by,
of | egal
ervi si on of

topic

ed faculty nmenber with expertise in the chosen subject field. This
under gr aduat e students in their
perm ssion is required

This course
| and use regul ati on,

property
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LAW 722

000946

Law and Canadi an Busi ness
Law and Canadi an Busi ness

Law and Canadi an Busi ness Lecture and Seminar Series. An advanced semi nar that
concentrates on the application of principles of sone najor fields of |aw

encountered in practical problens in business. An in-depth perspective will be
made of inportant aspects of business |aw. These will be discussed along with
rel evant statues and sel ected cases which will be exam ned. Students choosing

LAW 722 should be in their graduating year.

TRS Busi ness - Law

Lecture: 3.00

E{ ﬁ{jgﬂ??l tes: LAWS534, LAWG603, LAWS573; Available only to Law and Busi ness

Capst one _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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LAW 723

004141

Issues in Info Tech Law

| ssues in Informati on Technol ogy Law

This course focuses on energing | egal problens associated with the growth of
information technol ogy in Canada and internationally. It focuses on the |ega
protection of electronic information and technoIoPy_through atents, copyright,
trademarks and trade secrets, and upon contractual issues (electronic
signatures, problenms of verification, contracts which nust be in witing, and
security of information) in the procurement of products and services, especially
through the Internet and other e-commerce conduits. A range of other topics,
such as data protection and privacy, the regulation of the Internet, the

har nmoni zation of |aw gl obally, conputer crime, and renedies will be discussed.
Students should be in their graduating year

TRS Busi ness -
3.00

Law
Lect ure:

Prerequisite: LAW 122

Consent

No Speci al
Consent

No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

Requi r ed
Requi r ed

LAW 724
002671

Legal Aspects of Int'l Busn

Legal Aspects of International Business

This course will acquaint the businessperson with the | egal aspects of doing
busi ness in a global environnent. It wll include | egal considerations rel evant
to entrepreneurs engaged in inport or export and to compani es seeking greater
presence in foreign countries as well as l|legal principles applicable to

nmul tinational corporations. Topics covered will include: bilateral and
nultilateral trade agreenments 1 ncluding the GATT, the EC and the Canada-U. S.
Free Trade Agreenent; |egal aspects of the international sale of goods; |ega
aspects of financing international sales of goods; forns of business

organi zati on abroad; |icensing and franchising; international protection of

i ntell ectual property; conparative anti-trust |egislation; conflict of |aws and
international settlenent of disputes. Students choosing LAW 724 should be in

their graduating year. (Fornerly |BS 800)
TRS Busi ness -
3.00

Law
Lect ure:
LAW 122

Prerequisite:
| BS800/ LAW 24

Consent

No Speci al
Consent

No Speci al
TRANSI Tl ON

Requi r ed
Requi r ed
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Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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G aded

1.00/1.00
1.0

1.0
N
1

LAW 725

024362

Visiting Professor Law Semi nar

Visiting Professor Law Semi nar

This semnar will be offered in an intensive manner over 2-3 weeks typically in
the spring/sunmer term The seminar will be led by a VISIIIGP professor and will
of fer students a uni que opﬁortumty to benefit fromthe know edge and . .
perspective of renowned schol ars. Advanced topics concerning |aw and business in
Canada_and ot her jurisdictions, based on the visiting professor's research and
expertise, will be discussed. Students nust commit to attending and
participating in all sessions of the sem nar.

TRS Business - Law

Lecture: 3.00

Prerequi site: LAW 603

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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WKT 131
Course 1D 025405
Short Title Wrk Term | Law and Busi ness
Long Title Wrk Term | - Law and Busi ness
Long Descr Co-op position nust be related to Law and Busi ness and may be entry-|evel or

unior in responsibility and content. This course is graded on a pass/fail
asis.

Academic Og TRS Busi ness - Law
Conponent s Lecture: 1.00
Requi sites
Equi val enci es
Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis Pass/ Fai |
Hegi s Code
GPA Wi ght 0. 00/0. 00
Billing Units 0.0
Cour se Count L
Repeat for Credit N
Total Conpletionsl
Course Topics

VWKT 231
Course 1D 025406
Short Title Wrk Term 11 Law and Busi ness
Long Title Wrk Term Il - Law and Busi ness
Long Descr Co-op position nust be related to Law and Busi ness and shoul d build on the

experience of the first work term This course is graded on a pass/fail basis.
Academic Og TRS Busi ness - Law
Component s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/ 0. 00

Billing Units 0.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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WKT 331
Course ID 025407
Short Title Wrk Term |1l Law and Busi ness
Long Title Wrk TermI1l - Law and Busi ness
Long Descr Co-op position nust be related to Law and Busi ness and shoul d progressively

demand nore of the student than the first two work terns. This course is graded
on a pass/fail basis.

Academic Og TRS Busi ness - Law
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics

VKT 431

Course 1D 025408

Short Title Work Term |V Law and Busi ness

Long Title Wrk Term |V - Law and Busi ness

Long Descr g-OP position nust be related to Law and Busi ness and require the student to

npl ete some i ndependent work or have substantial responsibility for neeting

specific objectives. This course is graded on a pass/fail basis.

Academic Og TRS Busi ness - Law

Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Conpl etion

Tot al
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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MKT 100

002315

Princi pl es of Marketing
Princi pl es of Marketing

This course introduces students to the fundanental buil ding bl ocks of nmarketing:
the theories, principles and concepts of market behaviour; marketing netrics and
financial marketing; and the skills to |leverage this knowl edge with IT tools to
execute marketi nP strategi es. Students begin to devel op the quantitative and
qualitative skills and know edge to nake effective and ethical decisions in both
the consunmer and business markets. Topics include financial marketing, the

mar keting mx, environmental scanning, segnenting, targeting and positioni ng.
Students planning to enter the Marketing nagement Maj or nust obtain a 2.67 GPA
(B-) in this course.

TRS Busi ness - Marketing

Lecture: 3.00

Antirequisite: HTM 302

Onl i ne Synchr onous
No Speci al Consent
No Speci al Consent
TRANSI Tl ON

Gr aded

1.00/1.00
1.0

1.
t N
sl

Requi r ed
Requi r ed

MKT 300

023261

Mar keting Metrics and Anal ysis
Mar keting Metrics and Anal ysis

This course provides students with state-of-the-art contenporary demand and
supply marketing nmetrics and analytic tools, such as marketing research, share
of mind, margins and profits, product, sales force, and channel nanagenent,
advertising media and web netrics to integrate marketing performance with the
firms strategic thrusts and corporate finances. Students are introduced to the
case nethod as a nmodel for critically analyzing situations and devel0p|ng

evi dence- based, ethical decision-making skills using marketing theory an
marketing netrics.

TRS Busi ness - Marketing
Lecture: 3.00

Prerequisite: MKT 100 or HTM 302 or Direct Entry

Si nul ati on

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0
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Repeat for Credit N
Total Conpletionsl
Cour se Topi cs
MKT 310
Course ID 024347
Short Title Mar ket i ng Pl ans
Long Title Mar ket i ng Pl ans
Long Descr Marketing is about creating, conmunicating and delivering value to customners.

This course focuses on devel oping plans for identifyi nE and attracti nﬁ desirabl e

custoners for a business. Topics include strategic market planning, the 4 Ps of

mar keti ng, segmentation, targeting, positioni nE, and basic marketing metrics.

Students | earn how to devel op an effective marketing plan for a new product or

service in comon vertical narkets such as hospitality, retail, consulting, and
rof essi onal services. This course is not available to prograns within the Ted
gers School of Managenent.

Academic Og TRS Busi ness - Marketing
Component s Lecture: 3.00
Requi sites Prerequi site: BSM 200; Not available to students in programs within the Ted

_ _ Rogers School of Management
Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

&G d Basis Gr aded

Hegi s Code

GPA \Wei ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics
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MKT 400

023262

Under st andi ng Consuners

Under st andi ng Consuners

Thi s course involves using social science theories to understand consuners and
deS|Fn effective marketing strategies in response to current trends and

chal 'enges facing busi nesses. Students will enploy analytical and critical
thinking skills to assess the relevance and inplications of current theories for
mar keti ng deci si on-maki ng. This theoretical course is fundanental to anal yzing,
interpreting, and understanding the personal, psychol ogical, social, and
econom ¢ aspects of the marketing environnent.

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 300; Antirequisites: MT 502, RMG 302

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

MKT 500

023263

Mar ket i ng Research

Mar ket i ng Research

This course exam nes the role of marketing research in making strategic

mar keti ng deci sions through the application and use of the scientific nmethod and
traditional quantitative and gualltat|ve mar keting research tools. Students hone
their quantitative skills by devel oping a deeper understanding of the inportance
of large datasets, Web anal ytics and secondary analysis, and the role of
financial and other marketing nmetric data in evi dence-based and et hical .

deci si on- nmaki ng. G oup project work devel ops conmuni cati on and teamwrk skills.
TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 300; Antirequisites: RMG 700 and HRT 741

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1



RUSRR048

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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MKT 504

004468

Ef fecti ve Persuasion

Ef fecti ve Persuasion

This course covers the fundanentals of the sales process and personal persuasion
in the business world. Students work individually and in groups to discuss the
theories and practice of effective techniques for selling thenselves, their

i deas and/or their products to prospective enployers and/or custoners. Students
participate in discussions and role Flay|ng to devel op an ethical understanding
of custonmer interface, and high | evel conmunication and interpersonal skills,
whi ch are the cornerstones for successful selling.

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 100 or HTM 302 or Direct Entry; Antirequisite: HIM 604

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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MKT 510

023264

Strategi ¢ Brand Managenent

Strategi ¢ Brand Managenent

This course focuses on understanding current issues, trends and chal | enges
facing marketers fromthe perspective of strategic brand managenent, marketin
theory, marketing nmetrics, and I T tools and capabilities. |ssues include bran
equi tK' advertising and comruni cation, brand activism digital nedia, brands and
Al', the social web, green narketing, marketing and public policy and
product/service innovation.

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 400 or RMG 302

Research Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

MKT 535

025897

I nt egrated Marketi ng Conm

I nt egrat ed Marketing Comruni cati ons

Capturing custoners' attention, and convincing themto buy your product,
continues to play a vital role in the success of every business. This course
focuses on the necessary skills to develop and build an integrated .
communi cations solution that draws on an understandi ng of consuner behavi our and
t he buyi ng process. Topics include an exam nation of channels of communication
(both conventional and digital), traditional and energing conmunication tactics
and strategies, as well as ethical approaches to pronption

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 100, HTM 302 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

1.
t N
sl
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MKT 600

023266

I ntegrated Case Anal ysis
I ntegrated Case Anal ysis

Thi s course provides an opportunity for students to integrate skills and

know edge al ready | earned about narketing theory and principles, nmarketing
netrics, and the strategic oPportun|t|es afforded by technol ogy. Using
conFrehenS|ve cases that reflect a variety of marketing issues, situations and
chal | enges, students enhance their witten and oral communication skills through
case analysis and presentations conducted in teans. The course focuses on
enhanci ng anal ytic, synthesis, integration and research skills to arrive at an
evi dence-based recomendati on. (Transfer credits will not be granted).

TRS Busi ness - Marketing
Lecture: 3.00

Prerequisite: MKT 400 or RMG 302
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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Course 1D
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og

Conponent s

Requi si tes

Equi val enci es

Attri butes

Dept Consent
Drop Consent
Dynam c Dat e

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count

1.
t N
sl
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MKT 700
023267
Mkt Anal ytics Deci si on- Maki ng
Mar ket i ng Anal yti cs and Deci si on- Maki ng
This quantitative course advances and enhances skill with nmarketing nmetrics

t hrough experience with relational databases, data preparation, data anal ysis,
predi ctive nodeling, and commopn software suites. Using case studies and
spreadsheets, students gain insight into when and how to apply data nodeling
techni ques, such as |inear regression, |logistic regression, decision trees,
neural analysis and customer clustering, and their role in strategic
decisigy—na i ng and market plan devel opnent. (Transfer credits will not be
grant ed).

TRS Busi ness - Marketing
Lecture: 3.00
Prerequisite: MKT 500

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

MKT 702

003967

Advanced Marketi ng Management
Advanced Marketi ng Management

Thi s advanced course provides students with a deep understanding of the
integration of all marketing functions, practices and theories In order to
address strategic problens and chal |l enges. Case studies, class discussions and
snmal |l grou EYOJECIS with external clients allow students to apPIy their

t heoretica now edge, and enploy their I T and quantitative skills, while

experi enci ng real business situations and the chal |l enges of developing ef fective
marketing strategies in a dynam c business environment. (Transfer credits wll
not be granted).

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 500 and (MKT 510 or MKT 600)
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
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Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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sl

MKT 723

005923

Servi ces Marketing
Servi ces Marketing

This course focuses on the unique chall enges faced by Canadi an-based service

i ndustry conpani es, such as banks, restaurants, airlines, hotels and insurance.
It explores marketing strategies utilized by these firnms to inprove custoner
retention, increase custoner val ue and outperform conpetitors. Students work in
%roups to conplete a marketing plan for a new or eX|st|nF service, either B2B
2C, government or not-for-profit by integrating and applying their know edge of
mar keti ng functions and by enpl oying both quantitative and qualitative

anal ytical tools.

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 100 or HTM 302 or Direct Entry
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

COURSE CATALOG DETAI L REPORT Page 167 of 299

01714/ 2025

15:22: 48
MKT 730
005310
Assess/ Mhge Mt Cpportunities
Assessi ng/ Managi ng Market Opportunities
This course exami nes the creative process of creating new ideas for products and
services, the business case that nust be made to take an innovation to market,
and the strategic fornulation and inplenentati on necessary to nanage a product
for success. Students use both quantitative and qualitative tools to analyze the
market, the barriers to entry and the inplenmentation challenges that nust be
addressed to turn an innovative idea into a marketing success.
TRS Busi ness - Marketing
Lecture: 3.00

Prerequisite: MKT 100 or HTM 302 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

MKT 731

000668

Conpetitive Intelligence

Conpetitive Intelligence

This course presents a conprehensive framework for anal yzing conpetition and
devel opi ng successful narketing strategies. Students devel op advanced skills in
quantitative and qualitative tools and techniques in order to analyse, predict
and understand a conpany's relative position, the general market situation, the
future of the industry, and the opportunities, threats and environmental forces
that may inmpact the future success of an industry, a conmpany, a product or a
servi ce.

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 300

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics
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MKT 802

004531

Advanced Mar ket Pl anning
Advanced Mar ket Pl anning

Thi s capstone course provides students with the opportunity to work in groups to
devel op a conplete integrated marketing plan for a real client. The plan

i ncludes a conplete set of actionable tactical and strategic reconmendati ons
based on primary and secondary research that addresses the client's problens and
i ssues and identifies future opportunities. There is a strong enphasis on

i nterpersonal skills as students nmanage their project tinelines and their
relationship with their client. (Transfer credits will not be granted).

TRS Busi ness - Marketing
Lecture: 3.00

Prerequisite: MKT 600 and MKT 702
MKT802/ MKT601

External Project, Blended: Mstly Virtual
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
Total Conpl etions
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credit
Total Conpl etions
Cour se Topics
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MKT 828

023513

Sport M ktng Concepts/ Strategy

Sport Marketing Concepts and Strategy

Thi s course exposes students to the fundanmental concepts and strategies rel ated
to narket|ng in sport and recreation organi zations. The course adopts an applied
approach and enphasi zes university/col |l ege, technol ogy, sport sponsorship,
focusing on the practical application of theorg. Topics include the Canadi an
sport industry, sport brands, nmedia and distribution, pronotion and events.

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 100 or HTM 302 or Direct Entry; Antirequisite: MT 827

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

0050. 000

1.00/1.00

1.0

1.0
N
1

MKT 829

023514

I nternational Sport Marketing

I nternational Sport Marketing

Thi s course exposes students to the concepts and theories related to narketing
in international sports organizations. The course adopts an aRpI|ed approach and
enmphasi zes both Erofe55|onal and O ynpic sport, focusing on the practical
application of theory. Topics include SFprt agents, marketing world sporting
events, financing, nmarketing sport facilities, anbush nmarketing, events
sponsorshi p, and anti-dopi ng.

TRS Busi ness - Marketing

Lecture: 3.00

Prerequisite: MKT 100 or HTM 302 or Direct Entry; Antirequisite: MT 827

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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MKT 850
023515
Appl i ed Research Project
Appl i ed Research Project
Students work individually or in groups to conplete a research project for an
organi zati on, association or conpany. The project includes prinmary and secondary
research that addresses the client's problens and issues and identifies future
opportunities through a set of actionable recommendati ons. There is a stronF

es

enmphasi s on interpersonal skills as students manage their project deliverab
and their relationship with the client. See teaching departnment for consent

criteria.
TRS Busi ness - Marketing
Lecture: 3.00

Depart ment Consent
No Speci al Consent
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

Requi r ed
Requi r ed

VKT 135

025653

Work Term | Marketing
Wrk Term | - Marketing

Co-op position nust be related to Marketi ng Managenent and nay be ent/r¥—level or
a

junior in responsibility and content. This course is graded on a pass il

asi s.
TRS Busi ness - Marketing
Lecture: 1.00

Co- operative Education

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

COURSE CATALOG DETAI L REPORT

WKT 235
025655
Work Term Il Marketing

Wrk Term Il - Marketing

Co-op position nust be related to Marketing Management and shoul d bu
experience of the first work term This course is graded on a pass/f

TRS Busi ness - Marketing

Lect ure: 1.00

Co- operative Educati on

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
t N
sl

VWKT 335
025657
Work Term 11 Marketing

Wrk Term 111 - Marketing

Co-op position nust be related to Marketing Management and shoul d progressively
demand nore of the student than the first two work terns. This course is graded

on a pass/fail basis.

TRS Busi ness - Marketing

Lect ure: 1.00

Co- operative Educati on

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
t N
sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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VKT 435

025659

Work Term |V Marketing

Wrk Term |V - Marketing

Co-op position nust be related to Marketing Managenent and require the student
CpeciTT e obj et ves. Thi'e bourse i s graded on & paselfail basig, Y ' or Meeting
TRS Busi ness - Marketing

Lecture: 1.00

Co- operative Education

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1

BUS 850

027838

Strat. Dev. in Uncertain Tines

Strategy Devel opnent in Uncertain Tines

While traditional approaches to strategic analysis are inmportant, organizations
face highly disruptive environnents and nust go beyond traditional approaches to
conpete in a changing world. This course builds on courses in strategg to
address the chall enges of innovation and disruption. Students |earn about
theories of creative disruption, uncertainty, risk, innovation and
entrepreneuri al behaviour as well as nodern approaches to strategy devel opnment
and i npl enentation. The use of business nodels to anal yse current industries and
busi nesses and devel op new ones is exam ned. Students al so gain practica
experience by working in groups on strategic cases.

TRS Busi ness Managenent
Lecture: 3.00
Prerequi sites: BSM 600 or BUS 800 or HTL 801 or | TM 707 or RM5 500

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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VWKT 125
Course ID 025409
Short Title Work Term | EconMgm Sci
Long Title Wrk Term | - Econom cs and Managenent Science
Long Descr Co- op I:Jositi on nmust be related to Econom cs and Managenment Science and may be
entr}/— evel or junior in responsibility and content. This course is graded on a
pass/fail basis.
Academic Og TRS Busi ness Managenent
Component s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/ 0. 00

Billing Units 0.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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WKT 225
Course ID 025410
Short Title Wrk Term |1l Econ Mnt Sci
Long Title Wrk Term Il - Econom cs and Managenent Science
Long Descr Co-op position nust be related to Econonmi cs and Managenent Sci ence and shoul d

build on the experience of the first work term This course is graded on a
pass/fail basis.

Academic Og TRS Busi ness Managenent
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics

VKT 325
Course 1D 025411
Short Title Wrk Term Il Econ Mgnt Sci
Long Title Wrk TermI1l - Econom cs and Management Science
Long Descr Co-op position nust be related to Econonmi cs and Managenent Science and shoul d

progressively demand nore of the student than the first two work terms. This
course is graded on a pass/fail basis.

Academic Og TRS Busi ness Managenent
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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VWKT 425
025412
Wrk Term |V Econ Mgnt Sci
Wrk Term |V - Economics and Managenent Science
Co-op position nust be related to Econonm cs and Managenent Science and require
the student to conplete some independent work or have substantial responsibility
for nmeeting specific objectives. This course is graded on a pass/fail basis.
TRS Busi ness Managenent

Lecture: 1.00

Co- operative Education

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1

Qs 102

000923

Busi ness Statistics |

Busi ness Statistics |

This course consists of an introduction to business statistics including methods
of descr|b|ng, sunnar|2|nP, graphi cal ly presenting, neasuring and anal yzin
statistical data, probability distributions, covariance applications, sanmpling
di stributions and control charts. The course enphasizes how to apply various
statistical techniques in the support of managerial decisions in the various
functional areas of business. Students wll be re3U|red to use appropriate
conputer software and/or calculator to present and anal yse statistical data.
TRS Busi ness - Quant Met hods

Lecture: 3.00
Antirequisites: QVS 204 , QVS 210, QV5 230, QVB 400

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Qs 110
Course 1D 026387
Short Title Applied Mathematics for Bus
Long Title Applied Mat hematics for Business
Long Descr This course will introduce and reinforce fundanental concepts of mathenmati cal
nodel I ing that are commonly used in business applications. Student will learn

about the properties of mathematical functions and how they are applied across
the functional areas of business. Enploying a practical, hands-on approach,
students will use Excel to analyze mathematical nodels and summarize their
findings in a business report. Essential concepts of financial mathematics wll
al so be covered.

Academic Og TRS Busi ness - Quant Met hods
Conponent s Lecture: 3.00

Requi sites Antirequisites: ECN 109, |IT™M 107, QVS 130
Equi val enci es

Attributes . .

Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

QVS 130
Course 1D 024693
Short Title Quantitative Busi ness Anal ysis
Long Title Quantitative Busi ness Anal ysis
Long Descr Thi s course enphasi zes how to apply various mat hematical techniques in the

support of managerial decisions 1n the various functional areas of business.
Review i f basic algebra (including linear, quadratic and other special
functions), inequalities and |inear programm nP, exponential and logarithmc
functions, nmathematics of finance, functions, limts and derivative, derivatives
and applicati ons.

Academic Og TRS Busi ness - Quant Met hods
Component s Lecture: 3.00

Requi sites Antirequisite: ECN 189, QWS 702
Equi val enci es

Attributes _ _

Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynami c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

COURSE CATALOG DETAI L REPORT Page 177 of 299
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Qs 202
002039

Busi ness Statistics |1
Busi ness Statistics |1

This course builds on the concepts introduced in QVS 102. Some of the topics to
be studied follow confidence interval estimation, hypothesis testing of neans,
variances, proportions, independence, and sinple/multiple regression with
applications to forecasting. The course enphasizes how to apply various
inferential statistical techniques in the support of managerial decisions in the
varaous functional areas of business. SPSS and/or progranmable calculators are
used.

TRS Busi ness - Quant Met hods
Lecture: 3.00
Prerequisite: QW5 102 or QVS 204 or ECN 129 or Direct Entry; Antirequisites: HM

408, 210, QVB 230, ECN 329
GRA228/ QV5202

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Qs 210
Course ID 026388
Short Title Applied Statistics for Bus
Long Title Applied Statistics for Business
Long Descr This course introduces both descriptive and inferential statistics. Students

| earn to use descriptive data, in both nunmeric and graphic formats, as well as
inferential statistics to support nanagerial decisions in applied business
contexts. Topics include grouped frequency distribution, neasures of central
tendency and variability, probability theory, sanpling distribution, confidence
i nterval s, hypothesis testing, and linear and nultiple regression.

Academic Og TRS Busi ness - Quant Met hods
Component s Lecture: 3.00
Requi sites Antirequisites: QVS 202, QVBS 230, ECN 329, H M 408
Equi val enci es
Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count 1.0
Repeat for Credit N
Total Conpletionsl
Cour se Topics
Qs 230
Course ID 024739
Short Title Statistics for Acctg Finance
Long Title Statistics for Accounting and Fi nance
Long Descr Statistics for Management includes an introduction to business statistics,

nmet hods of despribinP, sumari zi ng, graphically presenting, neasuring and

anal yzing statistical data in the field of Finance and Accounting. Students wll
al so" be exposed to the theoretical underpinnings of managenment deci sion,
estimation and hypothesis testing. Statistical techniques include analysis of
variance, goodness of fit test, chi-square test and sinple and multiple
regressions.

Academic Og TRS Busi ness - Quant Met hods
Component s Lecture: 3.00

Requi sites Antirequisites: H M408, QVS 202, QvVS 210, ECN 329
Equi val enci es

Attributes _ _

Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynami c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Q5 442

Course 1D 003930

Short Title Mul ti pl e Regression for Bus

Long Title Mul ti pl e Regression for Business

Long Descr Thi s course nakes a corrﬁrehensi ve exam nation of both multi PI e regression and
anal ysi s of variance, the npbst commonly used statistics tools used in business,
enphasi zi ng nodel aPproprl ateness for given business problem and followed by a
critical analysis of any assunptions and an assessment of the nodel accuracy. A
real-life project is used to denonstrate the practical use of the techniques.
The course is supported by appropriate statistical software.

Academic Og TRS Busi ness - Quant Met hods

Component s Lecture: 3.00

Requi si tes Prerequisite: QV5 202 or QVS 210 or QV5 230 or Direct Entry

Equi val enci es QVS44%/ QVB742

Attributes _ _

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Qv 521
Course 1D 004430
Short Title Busi ness Optinization
Long Title Busi ness Optinization
Long Descr This course is designed to help the prospective manager define the managemnent
deci si on- maki ng Erpcess and become familiar with the Operati ons Research and
ot her linear techniques in practice toda?/. Students will learn to recognize
deci sion situations anmenable to O R analysis through exposure to the analysis

of busi ness Probl ens using nodel formulation and probl em sol ving techni ques.

Anal ysis will be done using appropriate of software and platfornms with an
enphasi s on output interpretation.

Academic Og TRS Busi ness - Quant Met hods

Conponent s Lecture: 3.00

Requi sites Prerequisite: QV5 202 or QVS 210 or QVS 230 or Direct Entry

Equi val enci es CZQvb21/ Qvs521

Attributes . .

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

Qvs 522
Course 1D 002757
Short Title Li near Al gebra
Long Title Li near Al gebra
Long Descr This course applies Matrix Al gebra to the nodelling of Linear Business Systens.

Topics include Matrices and Linear Transformations, Determ nants and Subspaces.
Thi's course should be of interest to students planning graduate studies in
Busi ness Admi ni stration or Economi cs.

Academic Og TRS Busi ness - Quant Met hods

Component s Lecture: 3.00

Requi sites Prerequisites: QV5 202 or QW5 210 or QV5230 or Direct Entry; Antirequisites: MIH
_ _ 108, MIH 141

Equi val enci es

Attributes . .

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam ¢ Date TRANSI Tl ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course ID
Short Title
Long Title
Long Descr

Academic Og

Conponent s

Requi sites

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

1
t N
sl
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Q8 702
003471

Cal cul us for Business

Cal cul us for Business

This course is an introductory course in calculus. Its purpose is to make the
student famliar with the basic concepts and appreciate the various
applications. The course will be of value to students who wish to further their
under st andi ng of busi ness and economic nodel building. It will also give the
student an insight into one of the nmost powerful and wi dely used of mathemati cal

tools. Although little prior know edge wll be assuned, the student should have
anal ytical interest. Many graduate business schools now require at |east one
under graduate | evel calculus course. It is strongly recommended that students
sel ect QVB 702, Cal culus for Business, as an elective in fourth year if they are
consi dering graduate studies in business.

TRS Busi ness - Quant Met hods
Lecture: 3.00

Prerequisite: QVS 110 or QV5 202 or QVS 210 or QWS 230 or |ITM 107 or ECN 329 or
H M 408 or Direct Entry; Antirequisite: ECN 189 or QVS 130

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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Qvs 703

002182

Busi ness Forecasting Technqg

Busi ness Forecasti ng Techni ques

This course deals with the application, usefulness and |imitations of some of
the nore inmportant and widely used tine series forecasting techniques, including
Box-Jenkins. A forecasting project will provide the student with insight into
the practical problens of forecasting such as data acquisition, nobdel selection
and the analysis and interpretation of results. Analysis will be done using the
appropriate software and pl atforms.

TRS Busi ness - Quant Met hods

Lecture: 3.00

Prerequisite: QV5 202 or QV5 210 or QV5 230 or Direct Entry

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

REM 300

024776

Intro to Real Estate Mgm

Introduction to Real Estate Managenent

This first course in real estate introduces students to the nature of real
estate and real estate markets. A broad range of real-estate related topics is

i ntroduced, including basic real estate economics, basic real estate |egal

BI‘I nci pl es, val uation techniques, nortgage nathematics, property managenent,
uying and selling and | easing. Students will learn the basic concepts .
assoclated with purchasing a real estate proFerty in Canada. Prior conpletion of
Grade 12 mat hematics or equivalent is strongly recomended.

TRS Busi ness - Real Estate Mt
Lecture: 3.00

Resear ch Proj ect _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics
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REM 400

024777

Real Estate Finance

Real Estate Finance

The first main topic in real estate finance is nortgages. Students |earn how
nort gage markets work and how to perform basic and I nternedi ate nortgage

cal cul ati ons and anal ysis. The second topic is the valuation of incone-producing
real estate properties. Students will learn the standard techni ques used by
investors in valuing a property, including making projections of rents,
expenses, taxes and nortgage debt serV|C|nP, and basic di scounted cash flow, net
present value and net effective rent calculations.

TRS Busi ness - Real Estate Mt

Lecture: 3.00

Prerequisite: REM 700 and (FIN 300 or ECN 320 or AFF 210 or HTA 602);
Antirequisite: FIN 707

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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REM 420
024778
Sustainability in Real Estate
Sustainability in Real Estate
This course will introduce students to real estate in the context of gl obal

pressures to reduce our collective inmpact on the planet. Topics covered wll

I ncl ude energy, carbon, water, nmaterials and biodiversity footprints of

bui | di ngs and conmmunities, social handprints, responses to those pressures from
governnents, NGOs and industry itself, best practices, and | eading innovations
In real estate. G een buildi ng systenms will be considered, as well as hard
metrics, and the future will be debated.

TRS Busi ness - Real Estate Mt
Lecture: 3.00

Prerequi site: REM 300
Resear ch Proj ect .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Gr aded

1.00/1.00
1.0

1.
t N
sl

REM 500

024779

Devel opnent and Project Mnt

Real Estate Devel opnent and Project Mm

Real estate devel opnment is the Process of creating new real estate properties.
Students will learn the roles of the key players in this process, includi nﬁ
nmuni ci pal governnents, property devel opers, architects, contractors and ot hers.
They wll [earn how the project is managed, fromthe inception of the idea, to
mar ket research, design, public sector aPprovaI, contract negotiation, _
construction and marketi ng. Students will learn the nature of devel opment risks
and techni ques to nmanage devel oprment ri sk.

TRS Busi ness - Real Estate Mt

Lecture: 3.00

Prerequi site: REM 400 and REM 520; Antirequisite: PLE 635
Resear ch Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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REM 520

024780

Real Estate Econom cs

Real Estate Econom cs

In this course students study a variety of economi c _concepts that are critical
to understandi ng how real estate markets function. Topics include firm and
househol d | ocation decisions, the factors affecting the demand and supply of
real estate, the role of local governments in real estate markets, and urban
structure, function and grow h.

TRS Busi ness - Real Estate Mt

Lecture: 3.00

Prerequi sites: (ECN 104 and ECN 204) or (ECN 101 and ECN 201) or Direct Entry
Research Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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REM 600
024781
Housi ng and Construction Mnt

Housi ng and Construction Managenent

The focus in this course is the housi ng market, including condom ni unms
single-fam |y honmes and | arge | and devel opment projects. Topics int

i ncl'ude denographi c anal ysi s, housing design, site planning, public
and the munici pal approval process. Particular attention is paid to
structure of residential properties and the nmanagenent of the constr
process.

TRS Busi ness - Real Estate Mt
Lecture: 3.00
Prerequi site: REM 400 and REM 520

is course
el ati ons
he physi cal
c

h
r
t
uction

Research Proj ect

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

REM 620

024782

Real Estate Investnent Analys

Real Estate Investnent Analysis

This course extends the techniques |earned in REMA0OO to study the nature of
credit and interest rate risk in nortgages, the management of real estate
portfolios and the nmeans of hedgi nP risk in such portfolios through the use of
derivative securities., Students will learn (i) contingent clains nethods to
value risky nortgage |loans, (ii) the use of arbitrage pricing theory to val ue
nortgage securities and (ili) equity investment nethods in incone-producing
properties.

TRS Busi ness - Real Estate Mt

Lecture: 3.00

Prerequi site: REM 400

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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REM 660

024783

Real Estate Strategic Mnt

Real Estate Strategi c Managenent

This course explores the principles and practices of strategic planning and
management in the context of real estate. The course delves into the devel opnent
and execution of effective strategies to nmaxim ze the value of real estate
assets, adapt to changi ng market conditions, and achi eve | ong-term

organi zati onal goals.

Through case studies, discussions, and practical projects, students will gain

i nsi ghts

into real -world strategic challenges faced by real estate managers and devel op
the skills needed to make informed strategic decisions.

TRS Busi ness - Real Estate Mt
Lecture: 3.00
Prerequi site: REM 400

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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REM 680

Course ID 027287

Short Title Speci al Topics Real Estate Mgm

Long Title Speci al Topics Real Estate Managenent

Long Descr This course explores special topics or themes that are relevant to the Real
Estate Industry. It may have different content whenever it is being offered. The
subtitle will reflect the topic of the course for that year. Students can take
this course up to three times as three different topics. See teaching department
for consent criteria.

Academic Og TRS Busi ness - Real Estate Mt

Conponent s Lecture: 3.00

Requi sites

Equi val enci es

Attributes Case Studies, Research Project

Dept Consent Department Consent Required

Drop Consent No Speci al Consent Required

Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 1.0

Repeat for CredityY

Total Conpletions3 . .

Course Topics 1. Topics in Mdern Infrastructure
REM 700

Course ID 024784

Short Title Real Estate Val uation

Long Title Real Estate Val uation

Long Descr This course Rrovi des students with a conprehensive understandi ng of property
val uation. The course describes the three nmjor approaches to estimating real
property val ue: narket (or sales) conparison, the inconme approach, and the cost
approach. Through these Erocesses, students wi |l devel op an appreciation of the
conponents of value and how val ue can be inpacted by a variety of elenents.

Academic Og TRS Busi ness - Real Estate Mt

Conponent s Lecture: 3.00

Requi sites Prerequisite: REM 300

Equi val enci es

Attributes . .

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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REM 750
024785
Real Estate Research Methods
Real Estate Research Methods
The focus of this course is on conducting real estate research as it would be
done by devel opers or real estate consultants. Students will |earn the key
sources of information for this research and the basic anal ytical techniques for
a wi de range of property types.
TRS Busi ness - Real Estate Mt

Lect ure: 3.00

Case Studies, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

REM 770

026908

d obal Real Estate

d obal Real Estate

Cross-border real estate investnment brings with it risk, uncertainty and

di versification opportunities. In this course, we will exam ne real estate
markets in various world regions including Europe, North Anerica, Africa and the
Asi a-Pacific region. The course includes experiential |earni ng and di scussi on of
key theories pertinent to international trade and investment/devel opnment as we
expl ore how institutions, global capital and culture anong other factors shape
cross-border real estate investnent.

TRS Busi ness - Real Estate Mt

Lecture: 3.00

Prerequi sites: REM 400

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam ¢ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
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REM 800

024786

Real Estate Project Capstone
Real Estate Project Capstone

This final course in real estate unites topics covered in earlier real estate
courses. A focal point of the course is a |large group project that conbines
financial anal ysis, nanaPenEnt topi cs, economcs, governnent and policy issues,
sustainability, and |egal issues, inplenmented using quantitative anaIYSis,
strategi c analysis, successful teamwork and effective witten and ora

conmuni cation. Current issues in the real estate market will be addressed

t hrough the use of guest speakers fromindustry.

TRS Busi ness - Real Estate Mt

Lecture: 3.00

Prerequi site: REM 420 and REM 500; Available only to Busi ness Managenent - Real
Estate Mgmt or Real Estate Mgnt Co-op students

Capstone, Case Studi es, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

REM 805

026357

Real Estate Mgmt. Research

Real Estate Managenent Research Proj ect

This course provides students with the opportunity to pursue advanced studies on
a particular research question in real estate nanagenent. Vwrkinﬁ closely with a
faculty member, students will work through the major stages in the research
process: conducting a literature review, assenbling a dataset, performng
enpirical analysis, and witing a paper. The topic and structure of the course
will vary in response to changes and trends in the field, and student and
faculty interest. See teaching departnent for consent criteria.

TRS Busi ness - Real Estate Mt
Lecture: 3.00

Case Studies, Research Project
Department Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Cour se Topics
VWKT 117
Course ID 025413
Short Title Wrk Term| Real Estate Mgnt
Long Title Wrk Term | - Real Estate Managenent
Long Descr Co-op position nust be related to Real Estate Managenent and may be entry-l evel
gr junior in responsibility and content. This course is graded on a pass/fail
asl s.
Academic Og TRS Busi ness - Real Estate Mt
Conponent s Lecture: 1.00
Requi sites
Equi val enci es
Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis Pass/ Fai |
Hegi s Code
GPA Wi ght 0. 00/ 0. 00
Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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VWKT 217
Course 1D 025414
Short Title Wrk Term |l Real Estate Mnt
Long Title Wrk Term Il - Real Estate Managenent
Long Descr Co-op position nust be related to Real Estate Managenent and should build on the
experience of the first work term This course is graded on a pass/fail basis.
Academic Og TRS Busi ness - Real Estate Mt
Component s Lecture: 1.00
Requi sites
Equi val enci es
Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON
G d Basis Pass/ Fai |
Hegi s Code
GPA Wi ght 0. 00/ 0. 00
Billing Units 0.0
Cour se Count 1.0
Repeat for Credit N
Total Conpletionsl
Cour se Topics
VWKT 317
Course ID 025415
Short Title Wrk Term Il Real Estate Mgm
Long Title Wrk Term 1l - Real Estate Managenent
Long Descr Co-op position nust be related to Real Estate Managenent and shoul d

progressively demand nore of the student than the first two work terms. This
course is graded on a pass/fail basis.

Academic Og TRS Busi ness - Real Estate Mt
Component s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/ 0. 00

Billing Units 0.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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VWKT 417
Course ID 025416
Short Title Wrk Term |V Real Estate Mynt
Long Title Wrk Term |V - Real Estate Managenent
Long Descr Co-op position nust be related to Real Estate Managerment and require the student
to conplete sone i nde[:IJ_endent work or have substantial responsibility for neeting
specific objectives. This course is graded on a pass/fail basis.
Academic Og TRS Busi ness - Real Estate Mt
Conponent s Lecture: 1.00
Requi sites
Equi val enci es
Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis Pass/ Fai |
Hegi s Code
GPA Wi ght 0. 00/ 0. 00
Billing Units 0.0
Cour se Count L
Repeat for Credit N
Total Conpletionsl
Course Topics
H M 300
Course ID 003484
Short Title Managi ng Health I nfo Services
Long Title Managi ng Health I nformati on Services
Long Descr This course will explore the manager's role as it relates to planning,

organi zi ng, HRM budgeting, supervising, evaluation, service delivery, and
marketing. Further exploration will center around areas such as organi zati onal
devel opnent and cul ture; evolution of organizations; response to change;

i ndi vi dual notivation; group dynani cs; IeadershiB styl es; inter-departnental
rel ati ons, decision-making; communication; team building; conflict resolution
nmanagi ng change.

Academic Og Heal th I nformati on Managenent
Conponent s Lecture: 3.00

Requi sites Prerequisite: HSM 301 or HSM 315
Equi val enci es

Attributes Case Studies, Research Project
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis
Hegi s Code
GPA Wi ght
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H M 301
005666
Heal thcare I nfo Analysis
Heal thcare I nformati on Anal ysis
Enphasis will be placed on anal ysis nethodol ogi es and the concom tant use of

current data analysis software, such as query and reporting tools, on-line
anal yti cal Eroces& ng (OLAP), executive infornmation systenms and data mnin

tools. The key concept will be methods of transform ng data into meani ngfu
information for end-users. Analysis techniques include: trending through the use
of historical data, inmpact analysis, variance analysis, and data nodeling to

all ow for scenario testing. The identification of data sources such as
Management | nformation Systens (MS), the Canadian Institute for Health
Information (ClHI ? as well as other financial, clinical and denobgraphic data
repositories, will also be covered.

Heal th I nformati on Managemnent

Lecture: 3.00

Prerequi site: HSM 301

H MB01/ HSMA27

Case Studies, External Project
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1

H M 302

001298

Health Info Systems Mm

Heal th Information Systens Managenent

This course takes a systens perspective in terns of database nanagenment, quality
management and utilization managenent. Database managenent covers the ful
spectrum of definitions, data standards in ternms of Integrity, reliability and
consi stency, data transforning and cl eaning prior to storage, and record

i nkage. Quality assurance and utilization managenent topics cover issues such
as integrated/ managed care with a focus on both process and outconme wthin an
interactive cycle, identification of sentinel events and the devel opnent of

i ndi cators for neasurenment. Finally, product analysis and sel ection, including
the RFP (request for proposal) process, will also be addressed.

Heal th I nformati on Managemnent
Lecture: 3.00

Prerequisite: H M 301

Resear ch Proj ect

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
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Billing Units 1.0
Cour se Count 1.0
Repeat for Credit N
Total Conpletionsl
Course Topics
H M 303
Course 1D 026081
Short Title Intro to Health Coding Cd ass.
Long Title Intro to Health Coding O assification
Long Descr This course introduces and applies current ICD (International Statistical _
Classification of Diseases and Rel ated Health Probl ens) standard classification
systens that are used to catalogue and retrieve data in heal thcare systens.
Enphasis is on devel oping practical coding skills that maintain data quality.
Students will al so devel op an understandi ng of how data collected under a
variety of classification systens are linked to inform decision-maki ng by

pol i cy- makers and nanagers.

Academic Og Heal th I nformati on Managemnent
Conponent s Lecture: 3.00

Requi sites Prerequisite: HSM 301

Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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H M 305

025199

Intro to Health Informatics

I ntroduction to Health Informatics

This course introduces how i nformation technology is applied in healthcare
services. Several concepts, including electronic health records (EHR), eHealth,
"infostructure" and their applications in the practice of evidence-based
management are explored. A specific focus is on inplenenting EHR i n Canada and
other jurisdictions. Ethical issues and health information nmanagenent are
studied. Students also |earn how sinple software applications are used in

heal t hcare domai ns.

Heal th I nformati on Managemnent

Lecture: 3.00

Fi el d Studi es, Research Project
No Speci al Consent Required

No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

H M 306

025200

Heal thcare Interoperability
Heal thcare Interoperability

This course provides a foundation on healthcare data, information and know edge
sharing. A specific focus is the inportance of interoperability between diverse
and distributed systems. New care processes are analyzed and presented through
case studies. Various electronic data interchange standards and heal t hcare
coding term nol ogi es are introduced. Students work with standards |ike SNOVED
CT, HL7, and create care information contents in a simulated environment.

Heal th I nformati on Managemnent

Lect ure: 3.00

Prerequi sites: H M 305

Case Studies, Field Studies
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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HM 307
025201

Human- Conput er Interfaces

Human- Conput er Interfaces in Healthcare

This course introduces fundanental concepts of Hunan—CDnPuter Interface (HC)
design, usability issues, and integration within the healthcare delivery
processes. Fundamental s of human interaction with conputers including nental
nodel s, multinmedia user interface, network-based interactions and visual design
principles are introduced. HCl in conputerized physician order-entry systens,
speech interfaces, conmputer-based tutoring systens for training health
professionals, patient nonitoring systens, information-retrieval systens and
clinical decision-support systens are anal yzed.

Heal th I nformati on Managemnent

Lect ure: 3.00

Prerequi sites: H M 305

Case Studies, Field Studies
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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H M 403

000538

Manageri al Accounting and Fin

Manageri al Accounting and Fi nance

This course focuses on the unique financial nanagement features, reporting
policies and anal¥t|c tools in health services organizations. It exam nes
different types of budgets including capital and oFeratlng budgets, fixed and
vari abl e budgets, financial activity budgets and al so operating plans. It

descri bes budgetary processes and tools and di scusses capital expenditure plans,
cash flow forecasts and vari ance anal ysis. Financial measurenents, reporting and
eval uations strategies are di scussed.

Heal th I nformati on Managemnent

Lecture: 3.00

Prerequi sites: ACC 100 and H M 301

Resear ch Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

H M 404

005795

Intro to Heal th Economi cs

I ntroduction to Health Econom cs

This course introduces and applies fundamental econonic Erinciples to the health
care field. Topics covered 1nclude the relevance of markets and incentives to
heal thcare policy and services, insurance, payment schenes and the econonic

eval uation of healthcare technol ogi es.

Heal th I nformati on Managemnent

Lect ure: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
Total Conpl etions
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
Total Conpl etions
Course Topics
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H M 405

004004

| ssues in Health Info Mgnt

I ssues in Health Informati on Managenent

This course is designed to facilitate in—dePth anal ysis of key trends and issues
in health information managenent and to explore their inplications for
managenent practice. The course will exami ne current health infornmation
managerment delivery systens, their |egislative, political, econom c and soci al
co exities, and their ability to influence and be influenced by health care

rof essionals. |ssues addressed will varY in response to devel oprments in the

ield. Students will be asked to critically analyze these trends and issues in
terns of their inpact on the managenent of health information as a whole, the
provider-client relationship, etc.

Heal th I nformati on Managemnent
Lecture: 3.00
Prerequisites: H M 404

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

H M 406

004097

Practi cum Semi nar

Practi cum Semi nar

This course is offered in conjunction with H M407. Students and faculty

supervi sors establish | earning contracts detailing the ternms and conditions of
fiel dwork RI acements. Md and final sem nars provide an op;])_o_rtu_m ty for students
to apply theory and collectively share their experiences. This is a graded
course. See teaching department for consent criteria.

Heal th I nformati on Managenent

Lecture: 3.00

Practi cum Pl acement, Research Project
Department Consent Required

No Speci al Consent Required

CNEDL1
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H M 407
Course ID 004176
Short Title Practicum
Long Title Practi cum
Long Descr Students and faculty supervisors establish |earning contracts detailing the

terns and conditions of fieldwrk placements. Subsequent Semi nars provide an
opportunity for students to apply theory and collectively share their
experiences. This course is graded on a pass/fail basis. See teachi ng department
for consent criteria.

Academic Og Heal th I nformati on Managemnent
Component s Lecture: 3.00

Requi sites
Equi val enci es

Attributes Practi cum Pl acenent, Research Project
Dept Consent Department Consent Required

Drop Consent No Speci al Consent Required

Dynam c Date TRANSI Tl ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s
Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units
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H M 408
025177
Statistics for Health Managers
Statistics for Health Services Managers
This course introduces principles of statistics for use in health services.
Topi cs include study design, sanpli nﬁ, description, sunmmary, and hypot hesis
testi nP. Students apply nethods such as ANOVA, correlation, chi-square and
nmul tiple regression using statistics software. The applied approach devel ops
know edge and skills necessary to understand health services research and
practice evi dence-based managemnent .
Heal th I nformati on Managemnent
Lecture: 3.00

Antirequisites: ECN 329, IND 123, MIH 404, MIH 480, PCS 623, QV5 202, QVB 204,
Qvs 210, QVB 230, SOC 481

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

HSM 301

021824

The Heal thcare Systens
The Heal thcare Systens

The course introduces participants to the organi zati on and operati on of the
heal th systenms of Canada. The initial section focuses on the client as the
consuner of health services. Discussion is focused on the historical concepts
of the provider-client relationships; integrated client-centered care. Al Sso
exanmi ned are nmjor institutional and connun|tK conmponents and the

interrel ationships; role of governments and the health Rrofe33|0ns i n shapi ng
the current system funding; planning for healthcare; the inpact of access to
services with the shift fromthe institutionally-based illness nmodel wth
curative technology to a well ness nodel stressing client rights, conmunity
devel opnent and health promption in a climate of the |earning organi zation with
qual ity inprovenent initiatives.

Heal th Servi ces Managenent
Lecture: 3.00

HSM301/ HSM315/ CYPT301

Case Studies, Field Studies, Sinulation
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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1.0
N
1
HSM 305
002952
The Management Cycle
The Management Cycle
This course will explore the manager's role as it relates to planning,
organi zi ng, HRM budgeting, supervising, evaluation, service delivery, and
mar keting. Further exploration will center around areas such as organi zational

devel opnent and cul ture, evolution of organizations, response to change,

i ndi vi dual notivation, group dynamics, | eadershi B styles, inter-departnental
rel ati ons, decision-maki ng, communication, team building, conflict resolution,
managi ng change.

Heal th Servi ces Managenent
Lecture: 3.00

Prerequisite: HSM 301 or HSM 315
Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
GPA Vi ght
Billing Units
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HSM 306
005147

Mgnt Leader shi p and Dec- Maki ng
Managenent Leadershi p and Deci si on- Maki ng

In this course students exam ne theories of organizational devel opnent and
culture, review how organi zati ons evol ve and respond to change. Students wll
apply theories of individual notivation, group dynanics and styles of |eadership
wthin the context of the departnental structure and inter-departnental

relations. Case studies and role-pl agi _nP are used to devel oF skills in _
deci si on- maki ng, conmuni cati on, team building, conflict resol ution and managi ng
change in multr-disciplinary, nmulti-cultural work settings. Methodol ogy:
Lecture, discussion, case studies, role playing.

Heal th Servi ces Managenent
Lecture: 3.00

Prerequi sites: HSM 305
HSMBO6/ CYPT306

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

HSM 307
024338
Principles of Long Term Care

Principles of Long Term Care Service Del.

Successful completion of this course will enable the student to understand and
critically analyze the current system and the inpact of expected changes on the
delivery of service in the long-termcare sector. The course will deal with the
policies, values, concepts, and conplexities of the health care systemin the
muni ci pal, provincial, national and international contexts. It wll also
provi de an understanding of the political processes and |egislation that have
shaped and will continue to shape the delivery of long-termcare. D scussion
wi Il include the adm nistrative issues and trends in the provision of services
to culturally diverse clients of all ages and conditions 1 n both community and

institutional environnents.
Heal th Servi ces Managenent
Lecture: 3.00

Case Studies, Field Studies
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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1.0
t N
sl
HSM 308
024339
Project Mgt. - Long Term Care

Proj ect Managenent - Long Term Care

The course provides the student with concepts and basic functions of project
managerment. It will provide participants with the know edge and skill to a;])_RIy
a project managenent approach to |eadership in the Ionﬁ-term care sector. e
course activities will consists of an exam nation of the key el enents of

[
effective project managenent including scope, tinme, cost, human resources,
quality, risk, conmmunications and change, Opportunities will be nade avail able
for skill devel opnent and know edge application during the life of the course.

Heal th Servi ces Managenent
Lecture: 3.00
Prerequi sites: HSM 301 and HSM 307

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi

t
Total Conpl etions

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
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HSM 309

024340

Trends in Long Term Care

Trends in Long Term Care Service Delivery

This course is designed to facilitate in-depth analysis of key trends and issues
in long termcare service del|verY and to explore their inplications for
management practice. Students will examine current long termcare delivery
systens, their legislative, political, econom c, and social conplexities, and
their ability to nfluence and be influenced bY heal th care professionals.

| ssues addressed mn!llvarY in response to developrments in the field. Students
will be asked to itically analyze these trends and issues in terns of their

te

c
[ nPact on the | ong rmcare systemas a whole, the provider-client
rel ationship, etc.

r

Heal th Servi ces Managenent
Lecture: 3.00
Prerequi sites: HSM 301 and HSM 307

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

HSM 310

024341

Institutional Structure
Institutional Structure

This course is designed to explore the administrative, functional and nanagement
structures of nmpbdern Canadi an heal thcare institutions. Student | earni n? w |
focus on understandi ng the corporate organi zational structure, and the functions
and rel ati onshi ES of mmjor clinical and non-clinical departnments. Healthcare
organi zati ons themsel ves are al so anal yzed with respect to the uni que soci al

][0 e which they play and the contribution they make to the society in which they
uncti on.

Heal th Servi ces Managenent
Lecture: 3.00

Case Studies, Field Studies
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N
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Total Conpletionsl

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

HSM 330

021825

Epi deni ol ogy for Heal t hcare

Manageri al Epi dem ol ogy for Healthcare

It is inmportant for managers to understand the popul ations they serve. This
course wll illustrate how the manager can use epi deni ol ogi cal concepts and

tools to inmprove managenent decisions - fromsetting rates to predicting
staffing needs to marketing the services of the organization. Mnagers need to

know t he net hods and i deas of epidemology. The information will be presented
in a manner that neets the needs of the healthcare manager. Sonme of the topics
covered will be study designs and descriptive epidem ol ogy; quantitative

neasures and tern nol ogy.
Heal th Servi ces Managenent
Lecture: 3.00

Prerequisites: H M408 or QW5 202 or QvB 210 or QVS5 230
HSMB30/ HSM316

Case Studies, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi

t
Total Conpl etions

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
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HSM 407
003561
Heal t hcare Fi nancial Mnt
Heal t hcare Fi nanci al Managenent
This course assumes a basic know edge of accounting principles. |t focuses on
t he uni que financial managenent features, report!n? policies and analytic tools
in health services organizations. |t exam nes different types of budgets
i ncludi ng capital and operating budgets, and fixed and vari abl e budgets. It

descri bes budgetary processes and tools and di scusses capital expenditure plans
and cash flow forecasts. Financial measurenent, reporting and eval uation
strategi es are discussed and students | earn how to use a spreadsheet, and how to
conput e and conpare budgets and to cal cul ate vari ances.

Heal th Servi ces Managenent

Lect ure: 3.00

HSM407/ CYPT407

Research Project, Simulation
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

HSM 408

000100

Prog Pl anning and Eval uati on
Program Pl anni ng and Eval uati on

Thi s course devel ops conceptual and applied understandi ngs of what a programis
how it is devel oped, and how its perfornance can be nonitored and assessed. It
descri bes the purposes, aPpIication and i nportance of planning and eval uation
techniques in the health field and devel ops strategies for initiating and
managi ng pl anni ng and evaluation activities. Fundanmental elements of program
pl anni ng and evaluation are detailed including the specification of program
goal s, objectives and operational indicators, and the matching of planning and
eval uati on questions to operational decision-nmaking.

Heal th Servi ces Managenent
Lecture: 3.00

Prerequi site: HSM 417
CHSM408/ CYPT408

Fi el d Studies, Research Project
No Speci al Consent Required

No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N
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Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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sl

HSM 417

001436

Resear ch Met hodol ogy
Resear ch Met hodol ogy

This course builds basic skills in statistics and research nmethodol ogy in the
health field. To ensure the quality, appropriateness and cost-effectiveness of
the services they provide, nmanagers nust make deci si ons based on the best
avai | abl e evidence. Even if they do not thensel ves engage in research
activities, they should understand the research process, the assunptions which
underlie different research strategies, and be able to critically assess
research findings as the basis for decision-nmaking. The course discusses the
assunptions of clinical and social research nodels and the nature and use of
health care statistical data.

Heal th Servi ces Managenent

Lect ure: 3.00

CHSMA17/ CYPT417

Resear ch Proj ect _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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HSM 418
Course ID 002305
Short Title Practi cum Seni nar
Long Title Practi cum Sem nar
Long Descr Students and faculty supervisors establish |earning contracts detailing the

terms and conditions of fieldwork placements. Subsequent Sem nars provide an
opportunity for students to apply theory and collectively share their
experiences. This is a graded course. See teaching departnment for consent

criteria.
Academic Og Heal th Servi ces Managenent
Conponent s Lecture: 3.00
Requi sites
Equi val enci es
Attributes Fiel d Studies, Practicum Pl acement, Research Project
Dept Consent Department Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

HSM 419
Course 1D 002659
Short Title Practi cum
Long Title Practi cum
Long Descr The practicumis the "capstone" course of the program and provides the

opportunity to apply managenent theory and concepts in a working environnent.
Students eval uate and analyse on-site nanagenent issues within the context of
their understandi ng of organizational systems. A pre-arranged nunmber of hours,

per week, will be spent over a negotiated tinme Eeﬂ od in a setting other than
their own work setting, although it may be in the sane organization. Supervision
wi Il be provided by on-site preceptors. This course is graded on a pass/fail
basis. See teaching departnent for consent criteria.

Academic Og Heal th Servi ces Managenent

Component s Laboratory: 3.00

Requi sites
Equi val enci es

Attributes Fi el d Studies, Practicum Pl acement, Research Project
Dept Consent Department Consent Required

Drop Consent No Speci al Consent Required

Dynam c Date TRANSI Tl ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics
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HSM 437
005816
Human Resources Mgnt in Health
Human Resour ces Managenment in Heal thcare
This course will increase the understanding of the processes involved in nmergin
human tal ents, needs and aspirations with the requirenments of the client-centre
heal th services organi zation. It builds on the theory and practice of

| eader shi p and comuni cation skills, to develop skills and know edge in human
resources planning, recruitment, selection and evaluation. Topics include job
anal ysi s, performance appraisal, conpensation, quality of working life,

conti nui ng professional education, collective bargaining, engloyee rights,
career planning, etc. A case study approach w |l be used. t hodol ogy: Lecture,
di scussion, case studies.

Heal th Servi ces Managenent
Lecture: 3.00

HSMA37/ CYPT437

Case Studies .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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HTA 402

004125

Managenent Accounting for HTM

Managenent Accounting for HTM

The course introduces the student to the keK concepts of financial statement
structure and managerial accounting in the os[:IJ_| tality industry, including the
i nportance of the Uniform System of Accounts. The mmjor techniques available to
assi st managerment in the planning and control decisions will be studied. The
maj or topics to be covered are: the concept of cost and cost control; the
pricing decision; cost-volunme-profit analysis; operating and cash budgets.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi site: ACC 100; Antirequisite: ACC 406

HRA402/ HTA402

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

HTA 602

001727

Fi nanci al Managenment for HTM

Fi nanci al Management for Hosp/ Tourism

The course introduces the students to the keK concepts of Financial Minagement.
It concentrates on the "Financing Side" of the Bal ance Sheet and reviews and
eval uates alternative capital structures, including financial statement analysis
and capital budgeting techniques. After reviewi ng and discussing the methods for
measuring rates of return on investment and the cost of capital, students wll
be introduced to specific financial techniques relating to |eases, business

val uations, feasibility studies and franchi sing.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi site: HTA 402; Antirequisite: FIN 300
HRA602/ HTA602

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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HTA 708

001858

Revenue Managenent for HTM

Revenue Managenent for Hosp/ Touri sm

Thi s course expands upon the prerequisites accountin? and marketing principles,
broadening a student’s depth of Revenue Management. It is divided into two
6-week segments: Lodgi ng and Sinulation. For Lodging, students are required to
devel op a functional |odging displacement anal ysis spreadsheet with an
application of tactical and strategic revenue hanagenent. For the Sinulation,
students will simulate the operation of either a Restaurant or a Hotel, gaining
experiential |earning in cause-and-effect financial decision-naking.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequisites: (HTM 302 or MKT 100) and (HTA 602 or FIN 300)

Capstone, Simulation

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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HTD 500

000559

Hotel Feas. and Val uation Stud

Hotel Feasibility and Val uation Studies

This course relates to the financial feasibility and val uati on of devel opi ng new
hotels. It focuses on hotel concepts, devel opnment; financial forecasting;

capi tal budgeting, valuation; sources of financing Ieadin% to the determ nation
of the economic viability of proposed business ventures. The course has been
designed to provide both a pragmatic and theoretical orientation requiring
students to source prinmary and secondary data, analyze it and then wite a mgjor
paper in the formof a feasibility study.

Ted Rogers Hospitality Mt
Lecture: 3.00
Prerequi sites: HTA 402 and HTM 402

Capstone, External Project
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

0032. 000

1.00/1.00

1.0

1.
t N
sl

HTF 505

005696

Rest aurants Concept to Operatn

Restaurants from Concept to Operations

This course explores the strat egi es behind running a profitable restaurant.
Di scover how business acunmen and service design drive growth, shape consuner
behavi our, and boost profitability, all while delivering quality dining
experiences. Key topics include nenu design, space optinization, revenue
managenent, and cost control.

Ted Rogers Hospitality Mt

Lecture: 3.00

External Project, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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HTF 506
Course ID 003651
Short Title Food and Beverage Operations
Long Title Food and Beverage Operations
Long Descr This course will offer a hands-on.apFroach to the devel opment and delivery of
food and beverage services as typically found in hotels, institutions, catering,
concessions and for special events. Topics will include the devel opment and
del i very of special function nenus, staff orPan|zat|on and pl anni ng, cost
controls, current technol ogies and profitability.
Academic Og Ted Rogers Hospitality Mt
Component s Lecture: 3.00

Requi sites
Equi val enci es

Attributes Case Studies

Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
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Dynam c_ Dat e
&G d Basis
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HTF 601
002643
Bever age Managenent
Bever age Managenent
This course will enphasize products, production, Pricing and servi ce. _
Principles, nmethods, and practical applications of beverage managenent as it
aBplles to the conmercial beverage industry will be studied. Admnistrative
obj ectives, operational procedures, |egal obligations, and internal contro
net hods are enphasi zed.
Ted Rogers Hospitality Mt

Lecture: 3.00

Fi el d Studies .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

HTH 100

027474

Intro. to the Bus. of Hosp.

I ntroduction to Business of Hospitality

This course offers an introduction to the hospitality industry, including the
food and beverage industry and the | odging industry. The fundanentals of the
hospitality industry are introduced, including key financial concepts and
nmetrics, such as restaurant performance neasures and hotel performance neasures.
The organi zational structures of the food and beverage industry and the IodP|ng
industry, as well as key aspects of managenment and industry chal |l enges, will be
di scussed.

Ted Rogers Hospitality Mt

Lecture: 3.00

Antirequisites: HTF 110, HTL 130

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
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HTH 501
000226
Adv Service Managenent Systemns
Advanced Servi ce Managenent Systemns
This course will focus on the issues and problems in the inplenentation of

service managenent strategies in the hospitality and tourismindustry. Among the
topi cs discussed are: service design, customer relationship nmanagement, .
custoner's expectations, custoner satisfaction and service quality, measuring
custoner satisfaction, custoner conplaint nmanagenent, the process of continuous
i nprovenent, the technol ogical revolution as applied to service and the

experi ence and transformati onal econony.

Ted Rogers Hospitality Mt
Lecture: 3.00
Prerequi site: HTH 102 or HTT 100

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date
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Course ID
Short Title
Long Title
Long Descr
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Component s
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Attributes

Dept Consent
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HTH 503

005197

Human Resour ces Managenent
Human Resour ces Managenent

Thi s course examni nes the theory of human resource (HR) managenent and rel ates
the theories to practice in aligni ng work practices to organizational Poal S.
Topics covered in the programinclude conpensation, health and safety [abour
rel ati ons, driving engagenent, training and devel opment, enpl oyee perfornmance,
and nmore. These are exanmined in the context of the hospitality and tourism
sector. (Equivalent to MHR 523).

Ted Rogers Hospitality Mt
Lecture: 3.00

Antirequisite: MHR 523
MHR523/ MGT523/ MHR728/ HTH503

External Project, Research Project
No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

HTH 601

001859

Organi zati onal Behavi our
Organi zati onal Behavi our

Thi s course exam nes the behavioural characteristics of people at work as
applied to the Hospitality and TourismlIndustry. Areas covered include:

organi zations in society, understanding individual behaviour, group dynam cs,

| eader shi p, nmotivation, job-enrichnent, conmmunication, power, and quality of
work life. The objective is to give the student a realistic view of the problens
encountered i n managi ng peoPIe and the alternatives available to managers in

sol ving human rel ation problens. (Equivalent to MHR 405).

Ted Rogers Hospitality Mt
Lecture: 3.00

Antirequisite: MHR 405
MGT405/ MHR405/ HTH601

External Project, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
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Dynam c_Date

G d Basis
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HTH 700

023899

Prof essional Ethics in HTM

Pr of essi onal Ethics in Hosp/ Tourism

The course critically exam nes ethical issues and regulations in the business

context of hospitality and tourism Students will be |earning various ethical
theories and characteristics of noral principles especially Inrelation to the
hospitality and tourismindustry. Students wll develop their ability to

recogni ze noral aspects of professional practice to analyze concepts, issues and
regulations in the hospitality and tourismindustry and to evaluate the

i mplications of these concepts, issues and regulation to the rel evant industry
st akehol ders.

Ted Rogers Hospitality Mt
Lecture: 3.00

Resear ch Proj ect _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code
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Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis
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Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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HTH 706

000279

Mgnt Pl acenent and Experi ence

Managenent Pl acenment and Experience

Students find an unpaid 80-100 hour placement with a hospitality or tourism
organi zation that exposes themto managenent experiences. Enphasis is on
bui'l di ng experience within a management setting that requires critical thinking
and consi deration of processes. Students negotlate objectives with the enployer,
and review their performance and | earning throughout the ElapenEnt. The aimis
to apply and conpare theory to actual operations w th enphasis on organi zati ona
behavi our, and relevant topics covered in other classes.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi sites: HTH 503 and HTH 601

HRP706/ HTH706

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

HTH 810

027813

Luxury Managenent

Luxury Managenent

Luxury is one of the fastest-growi ng sectors. This course focuses on the |uxury
tourismand hospitality sector, luxury service managenent, and |uxury consumer
behaviour. It wll explore the unique challenges and opportunities that define
t he !uxurK sector, galning insights into key concepts, trends, and strategies
shaping the industry. Through a conbination of |ectures, case studies, group

di scussions, and hands-on exercises, students will develop skills and know edge
to succeed in this conmpetitive |andscape.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi sites: HTM 302 or MKT 100; Antirequisites: HIT 700

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Long Descr

Academic Og
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Requi sites
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Attributes
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HTH 901

003685

Management Career Strategies
Management Career Strategies

This course provi des devel opment of strategies and planning techni ques for

enpl oyment in Hospitality and Touri sm Managenent. Leaders of industry share
their experiences and views on issues that challenge today' s nanagenent. Career
pl anni ng, job search, conpany research alternatives, interview ng skills,
identification of individual strengths, and devel opi ng networking strategies and
dealing with workpl ace change are key conponents. The course heavily relies on
students reflectin? on their practical industry work experience or co-op terms,
and naking a plan for work beyond graduation

Ted Rogers Hospitality Mt
Lecture: 3.00

Prerequi site: HTM 302 or MKT 100
HRS901/ HTH901

Communi ty- based Lear ni ng
No Special Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
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Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s
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Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
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Cour se Count
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HTI 404

004265

Hospitality Info Systens
Hospitality Information Systens

The hospitality industry enploys technol ogy and conputerized nanagenent systens
in many different areas, to nanage the custoner experience and the

adm nistration of the organization. In this course, students will gain an
under st andi ng of these nmanagenment systens and how they are sel ected and

depl oyed. They will |earn about the inmpact of big data and cl oud conputi ng.
Students will spend tinme in the computer |ab and be guided to use the Internet
to eval uate vendors of hospitality systens.

Ted Rogers Hospitality Mt
Lecture: 3.00
Prerequisite: | TM 102
Resear ch Proj ect .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Gr aded

1.00/1.00
1.0

1.
t N
sl

HTI 746

003172

Digital Marketing for Hosp/ Tou

Digital Marketing for Hosp/ Tourism

What do conpanies need to do to rank their website in the top fewresults of a
web search? Hotels and destinations pronpte thensel ves by devel opi ng dynami c
websites and diverse digital strategies. They need to popul ate their content

wi th keywords and i mages and | ead peoPI e to themthrough different social media
channels. By critically exani ni nﬁ di fferent apps and websites for destinations
o

and hotels, students will |learn how digital strategies can increase the
effectiveness of digital distribution channels. Students will |earn practical
skills - in their final assignnent, they will build a website with a popul ar

web-bui I ding tool and pronote it via digital channels, incorporating what they
have | ear ned.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequisite: 1TM 102 or Direct Entry
Resear ch Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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t N
sl

HTL 503

005602

Meeting and Convention Mym

Meeting and Conventi on Managenent

This course is a project managenent course allow ng students to step into the
shoes of a neeting planner and | earn how to plan, nmanage and expedite successful
nmeetings and conventions. Assignnents are based on industry related docunents
and scenarios. Specific areas of study include: destination selection, hote
site inspections, nmeeting setups and provi des awareness into the day-to-day
duties and responsibilities of a neeting planner

Ted Rogers Hospitality Mt

Lect ure: 3.00
HTL503/ HTM403

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam ¢ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion

COURSE CATALOG DETAI L REPORT Page 223 of 299
01/ 14/ 2025
15: 22: 48

HTL 510

024337

Hot el Real Estate Managenent

Hot el Real Estate Managenent

Hotel s and other fornms of accommpdation represent a specialized formof rea
estate investment. This course will introduce hotel asset managenent as a
function which oversees the financial and operational aspects of hote

i nvestments. The course will explore typ|ca deci sions |1 ke branding,
renovation, portfolio analysis and sell-vs-hold. Students will be introduced to
t he ownership structures, financing nethods, management contracts, key
performance 1 ndicators and anal ytical tools used in the hotel real estate

I ndustry.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequisite: (ACC 100 or AFA100 or ACC 110) and (HTH 100 or HTL 130 or REM 300)

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

HTL 701

005174

Power of Branding in Hosp/ Tour

The Power of Branding in Hosp/ Tourism

Thi s course discusses the marketing, operations managenent and val ue creation
aSPects of branding. Case studies of hotel, restaurant and destination brands
wi [ I hel p students understand h0m1brand|ng theory can be applied in practice.
The concepts of branding, brand equity and quantifiable advantages of brand
power are exam ned from consunmer and corporate perspectives. Brand distribution
In the hospitality industry through franchising and managenent contracts will be
di scussed as wel .

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi sites: HTL 130 or HTH 100

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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1.
t N
sl
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HTL 801

001167

Hospitality Strategic Mnt

Hospitality Strategi c Managenent

Thi s course exam nes the uniqueness of strategic managerrent_ as it applies to the
hospitality and tourismindustry. It includes howto determ ne strategic
direction, analyze external and internal environnents, fornulate corporate and
busi ness strategies, wite a strategic EI an and inplement strategies. The course
wi || emphasi ze the unique elements of the hospitality and tourismindustry and
how t hey affect strategy managenent process and its application.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi sites: HTA 402 and HTM 402

External Project, Research Project

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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HTM 302

000396

Mar ket i ng Principles
Mar ket i ng Principles

This course builds on the basic marketing concepts to enable the student to
contend with marketing problenms and opportunities that present thenselves in the
hospitality and tourismindustry. The concept of business for good and val ue of
mar keting and rel ati onshi ps are enphasized 1n this class and research techni ques
and nmarketing planning are applied to actual situations. Student groups are
requi red to undertake and prepare a docunmented narketing stratng for a
gusiness. Case studi es and guest speakers will supplenent class [ectures and

i scussi ons.

Ted Rogers Hospitality Mt
Lecture: 3.00
Antirequisite: MT 100

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0
0

HTM 402

000456

Strategi c Marketing Pl anning

Strategi c Marketing Pl anning

This course builds on the basic marketing concepts to enable the student to
contend wi th narketing probl ens and oEportun|t|es that present themselves in the
hospitality and tourismindustry. Marketing research techni ques and marketing
pl anning are applied to actual situations. Student groups are required to
undert ake and prepare a docunmented market study for a business of their choice.
Cases, industry events and guest speakers w || supplenment class |ectures and

di scussi ons.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequisite: HTR 741 and (HTM 302 or MKT 100)
HRMA02/ HTVA02/ MKT200

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

0
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HTM 604

003736

Hospitality and Tourism Sal es

Hospitality and Tourism Sal es

The focus in this course is on critically evaluating the prinmary el enents
associated with sales and their relationship to the marketing and Rronpt|ona
m xes. Enphasis is placed on understanding the sales function in hospitality
and tour|sn]pr0Eert|es fromthe perspective of the director of sales. The
inter-relationship of the sales departnment with the various marketing
internmediaries is al so discussed.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi site: HTM 302 or MKT 100

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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HTM 621

003156

Advertising and Pronotion

Advertising and Pronotion

A critical assessnent is nade of the various strategies and techniques used in

adverti si ng and pronotion to reach the consum ng public and industry trade.

Course study entails the creation of an advertising plan, the devel opment of

creativity, and the efficient use of all media. Students are required to

integrate theory and practice to build a viable business case for a

conmuni cations pl an.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi site: HTM 302 or MKT 100

External Project, Research Project

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

HTM 704

027814

Advanced Prof essional Selling

Advanced Prof essional Selling

This course builds upon the introductory selling and persuasi on classes offered
at TRSM wi th extensive sal es rol e-playing exercises and sal es nanagenent

| earni ng. Enphasis will be placed on sales preparation, presentations and
adaptive selling techniques using |live sales assignnments. Students wll further
devel op their know edge of the sal es process, managenent, technol ogy and

anal ytical skills through readings and | earning activities.

Ted Rogers Hospitality Mt

Lecture: 3.00

Prerequi sites: ENT 577 or HITM 604 or MKT 504 or RMG 911

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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HTR 741

000523

HTM Research Concepts

Hospitality and Touri sm Research Concepts

Thi s course exam nes the purposes, applications, procedures, constraints and
managerment of applied hospitality and tourismresearch. It provides the
potenti al researcher, or research buyer/user/supervisor an understand|n% of key
I ssues in producing quality research through application and critique. The
course also offers a framework for appraising research projects, thus enhancing
the ability for managenent |evel decision-nmaking. The course al so considers the
preseﬂtat|0n and interpretation of results, tables, and graphs for actionable

I nsi ght.

Ted Rogers Hospitality Mt
Lecture: 3.00

Antirequisite: MKT 500
HRS741/ HTR741

Resear ch Proj ect .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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HTR 841

000418

Research and Data Anal ysis
Research and Data Anal ysis

This course draws upon research skills |earned in previous courses and

conmpl enents these wth quantitative and qualitative techniques. Students conduct
research on a given industry related assignment which involves undertaking a
literature review, devising a methodol ogy for conducting the research,

coll ecting and anal yzing data and presenting the findings orally and in a

conpr ehensi ve research report.

Ted Rogers Hospitality Mt
Lecture: 3.00

Prerequisites: HIR 741 and (QVS 102 or QVS 210
HR884?./ HTR841/ MKT423/ I\/KT523( )

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

HTR 900

000541

Director's Special Project
Director's Special Project

A one senester course designed to allow 4th year students to receive credit for
wor k projects conpleted under the direction of a faculty nenber and approved in
advance the Director (proposal subm ssion). Onjectives of the course are to
take on-t e—job/apBIied opportunities and provide guidance in further devel opi ng
analyt|cal and probl em solving skills; devel opi ng organi zi ng and ti ne managenent
skills and conceFtuaI|Z|ng experiences froma hospitality and tourism frameworKk.
Requi renents include an initial proposal to the Director and a final witten
report that reflects an i ndependent applied research undertaking. The fina
report includes a statement of purpose, a literature review, a description of

t he experience and a discussi on/ concl usi on/recomendati on section. This course
is offered in both Fall and Wnter semesters. Proposals for the Fall semester
nust be subnmitted by June 15th; proposals for the Wnter senester nust be

subm tted by Decenber 1st.

Ted Rogers Hospitality Mt

Lecture: 3.00

Avail able only to Hospitality and Touri sm Managenent Students.
HTR900/ HTS900

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
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Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis
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GPA Wi ght
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Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

COURSE CATALOG DETAI L REPORT Page 230 of 299

01714/ 2025
15: 22: 48
1.0
1.0
t N
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HTR 941
027475

Strategy and Leadership
Strategy and Leadership

This course draws upon skills learned in previous courses conplenmenting them
with real-life learning skills of |eadership and strategy. This course wei ghs
the pros and cons of strategy using critical analysis to deternmine a solution
Students will work to assess and devel op solutions to a case/ probl em which

i nvol ves assessnent, anal ysis of background literature and data. A

sol ution-based strategy will be introduced focusing on a resolution to the
probl emincluding strategi c plan and conmuni cati ons.

Ted Rogers Hospitality Mt
Lecture: 3.00
Prerequisites: HITR 741; Antirequisites: HIR 841

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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HTT 100
027476
Touri sm Experi ences Managenent
Touri sm Experi ences Managenent
This course introduces the tourismsystemand its conmponents and expl ores the
visitor experience through the pre-during-post trip and service phases. This
wi Il include understanding the traveler and the visitor journey, as well as the
role and inpacts on the conmunity and key stakeholders wthin the experience.
Servi ce managenent theories will be applied within this context to understand
and manage the tourism experience fromboth practitioner and destination
per spectives.
Ted Rogers Hospitality Mt
Lecture: 3.00

Antirequisites: HTH 102, HTT 150

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

HTT 501

005148

Casi no Resort Managenent

Casi no Resort Managenent

Casino resorts are exciting, l eading tourismattractions, wth nost enpl oyees
working in the non-gam ng departments. Gaming industry know edge is also a key
asset I'n many assoclated private and public sector careers. To enhance student
mar ketability, this course details casino resorts’' global devel opnent,
operations and inpacts. Lectures, videos and a possible field trip are enpl oyed.
Ted Rogers Hospitality Mt

Lecture: 3.00

Fi el d Studies, Research Project
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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HTT 509

004283

Touri sm and Public Policy
Touri sm and Public Policy

How are tourism and hospitality stakehol ders affected by public Eolic ? This
course critically analyzes tourismas a systemof interrelationshi ps between
governments, non-profits, conmunities, and private businesses. |ssues and
policies affecting tourism s devel opment and operation at the local, nationa
and gl obal levels are examned with a political and advocacy |ens, as students
pa{t|p|pate in case studies, and anal yze issues, and the inpacts of public

pol i ci es.

Ted Rogers Hospitality Mt
Lecture: 3.00

Resear ch Proj ect _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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HTT 510
Course 1D 001378
Short Title Sust ai nabl e Tourism
Long Title Sust ai nabl e Touri sm Devel oprent
Long Descr Thi s course exam nes sustai nabl e and responsi bl e tourism devel opnent practices
at both the micro and macro |evels of the industry. Case study analysis is an
integral component of the course. A major focus will be on benefits and inpacts

associated wth tourismdevel opnent, as well as the strategies for maxim zing
benefits and mi ni m zi ng adverse effects.

Academic Og Ted Rogers Hospitality Mt
Conponent s Lecture: 3.00

Requi sites
Equi val enci es

Attributes Communi ty- based Learning, Field Studies
Dept Consent No Special Consent Required

Drop Consent No Speci al Consent Required

Dynam c Date TRANSI TI ON

&G d Basis Gr aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

HTT 600
Course 1D 025891
Short Title Speci al Topics in Hosp/ Tour
Long Title Special Topics in Hospitality/ Tourism
Long Descr This course explores special topics or themes that are relevant to the ever

changi ng Hospitality and Tourism I ndust r?/. It may have different content
whenever it I1s being offered. The subtitle will reflect the topic of the course
for that year. Students can take this course twice as two different topics.

Academic Og Ted Rogers Hospitality Mt
Component s Lecture: 3.00

Requi sites Prerequisite: HITM 302 or MKT 100
Equi val enci es

Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynami c_Date TRANSI T1 ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units .0

Cour se Count 0

Repeat for Credit
Total Conpletions
Course Topics Urban Tourism .

Strategy and | nnovation
Denogr aphi cs and Demand

I ndi genous Touri sm Devel opnent and Managemnent

BwnNEN<RERE
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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HTT 605

004608

I ncentive Marketing

I ncentive Marketing

This course provides a behind-the-scenes | ook into creating internal

noti vati onal _ _ _ _

programs that benefit conpanies, their enployees and their custoners. Students
will learn how to effectively engage and notivate enpl oyees to becone nore
productive in order to earn travel and other rewards. Assignments are based on
I ndust rK—r_eI ated scenarios where students design incentive prograns for sales
and marketing purposes.

Ted Rogers Hospitality Mt

Lect ure: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi

t
Total Conpl etions

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
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HTT 607

004010

Event Managenent
Event Managenent

This course will give the students an understandi ng of the nunerous conponents
within the framework of an event. Students will be instructed on the evolution
of an event fromits conception to execution. Students will create a thened
fundrai sing event proposal which is brought to life through their choice of
decor, entertainnent, venue and food and beverage. The specific areas of study
wi [l 1nclude: professionalism admnistrative planning and nanagemnent, Eroposal
devel opnent, creative witing, marketing, sponsorship and legal and ris
managenent .

Ted Rogers Hospitality Mt
Lecture: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

HTT 610
025895
Busi ness of Events/Entertain

Busi ness of Events and Entertai nment

Students w | get a top down perspective of the global event and entertai nnent
i ndustry including theory, business practices and career opportunities. They
wi || exam ne nmega events, sporting events, concerts, festivals, arts and

corporate events. Students w |l explore planning, nanag|nﬁ and current issues
affecting the industry. Through a variety of teaching nethods including case
studi es, class discussions and guest speakers, students will be able to
understand the uni que characteristics and opportunities of the different event
sectors.

Ted Rogers Hospitality Mt
Lecture: 3.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N
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Total Conpletionsl

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

HTT 622

002594

Destinati on Mgmt and Marketing

Desti nati on Managenent and Marketi ng

The course critically exam nes the factors affecti

cting marketing and nanagenent
strategies in a destination. The role of strateg

t

I

S

[
_ egi ¢ mar ket pl anni ng and
management are revi ewed. The course uses hospital

read|hngs relating to destinations as well as nulti

t eac

Ted Rogers Hospitality Mt
Lecture: 3.00

Prerequi sites: HIT 150 or HTT 100
HRVB22/ HTT622

ity and tourism cases and
ational organizations to

5 -

eci si on-maki ng and probl em sol ving skill

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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HTT 700
Course ID 025892
Short Title Current |ssues in Hosp/ Tourism
Long Title Current |ssues in Hospitality/ Tourism
Long Descr Thi s course surveys various current issues and events that influence the

Hospitality and Tourismindustry. Enphasis is also on how these factors wll
af fect the careers of future professionals.

Academic Og Ted Rogers Hospitality Mt
Conponent s Lecture: 3.00

Requi sites Prerequisite: HTM 302 or MKT 100
Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 1.
Repeat for CredityY
Total Conpletions?2
[ 1. Cross-Cultural |ssues
2. Risk and Crisis Managenent
3. Luxury Managenent

Course Topics

HTT 800
Course 1D 025893
Short Title Field Studies in Hosp/ Tour
Long Title Field Studies in Hospitality and Tourism
Long Descr This course is for students to have firsthand experience travelling and

under st andi ng how hospitality and tourism professionals manage and market their
organi zations in a real world context. Building on their previous courses,
students will gain an integrated perspective and insight on the elements that
determ ne the success and chal | enges that affect hospitality and tourism
operations in a destination. This course may involve a field trip in North
Anerica or beyond (extra cost involved).

Academic Og Ted Rogers Hospitality Mt
Conponent s Lecture: 3.00
Requi sites Prerequisite: HTT 150 or HTT 100
Equi val enci es
Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam ¢ Date TRANSI Tl ON
&G d Basis Gr aded
Hegi s Code
GPA \Wei ght 1.00/1.00
Billing Units 1.0
Cour se Count 1.
Repeat for CredityY
Total Conpletions?2
Course Topics 1. Cuba

%. Jamai ca

Arctic Experience
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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VKT 112

025398

Work Term | Hosp and Tourism

Wrk Term | - Hospitality and Tourism

Sel ected and approved co-op students will have conpleted the first and second

year of the HosP| tality and Tourism Managenment programrequirenents with a clear
standing. Enrolnment in this course is conditional on the student obtaining and
accepting a co-op placenent offer froman approved corporate partner. Co-0
position nust be in the Hospitality and Tourismindustry. A routine type of
position is acceptable but supervisor and/or managerial work is encouraged. This
course is graded on a pass/fall basis.

Ted Rogers Hospitality Mt
Lecture: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
N
1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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VKT 212

025399

Wrk Term Il Hosp and Tourism

Wrk Term Il - Hospitality and Tourism

Enrol ment is conditional on the student obtaining and accepting a co-op

pl acenent offer from an approved corporate partner. Co-op position nust be in
the Hospitality and Tourismindustry. A routine type of position is acceptable
but supervisor and/or managerial work is encouraged. This work term should
build on the experience of the first work termlinterns will be visited as

requi red by the course coordinator to assess their progress. This course is
graded on a pass/fail basis.

Ted Rogers Hospitality Mt
Lecture: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1

VKT 312

025400

Wrk Term Il Hosp and Tourism

Wrk TermIll - Hospitality and Tourism

Enrol ment requires a clear acadenic standing of 5th and 6th senmester acadenic
requirements and on the student obtaining and accepting a co-op Elacenent of fer
from an approved corporate partner. Co-op position nust be in the Hospitality
and Tourismindustry. A routine type of position is acceptable but supervisor
and/ or managerial work is encouraged. This work term should build on the
experi ence of the 2nd work term This course is graded on a pass/fail basis.

Ted Rogers Hospitality Mt
Lecture: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
N
1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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VKT 412

025401

Work Term |V Hosp and Tourism

Wrk Term |V - Hospitality and Tourism

Enrol ment is conditional on the student obtaining and accepting a co-op

pl acement offer from an approved corporate partner. Co-op position nmust be in
the Hospitality and Tourismindustry. A routine type of position is acceptable
but supervi sor and/or managerial work is encouraged. This work term should
build on the experience of the 3rd work term This course is graded on a
pass/fail basis.

Ted Rogers Hospitality Mt
Lecture: 1.00

Co- operative Educati on

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
N
1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis
Hegi s Code
GPA Wi ght
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ITM 100
003613

Foundati ons of Info Systems
Foundati ons of Information Systens

Informati on systens are an integral part of all business activities and careers.
This course is designed to introduce students to contenporary information
systens and denonstrate how t hese systens are used throughout gl oba
pr?an|zat|ons. The focus of this course will be on the key components of
information systens - people, software, hardware, data, and communi cation

t echnol ogi es, and how these conponents can be integrated and nmanaged to create
conpetitive advantage. Through the know edge of how IS provides a conpetitive
advant age students w || gain an understanding of how information is used in
organi zati ons and how I T enables inprovenent in quality, speed, and agility.
Thi's course al so provides an introduction to systens and devel opment concepts,
technol ogy acqui sition, and various types of application software that have
become preval ent or are emerging in nbdern organi zati ons and society.

TRS I nformati on Tech Mt.
Lecture: 3.00
Antirequisites: |ITM 102
Case Studies, Sinulation

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

IT™M 102

002454

Busi ness I nformation Systens

Busi ness I nformation Systens

This course introduces students to the role of information technology in
organi zations with a focus on app!Y|nP technol ogy to achi eve and maintain
conpetitive advantage. Students will [earn how information technol ogy
infrastructure and services support operational efficiency, decision-making, and
di gital business. Enphasis is on the devel opment of critical thinking and
anal ytical skills through real-life applications and case studies.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Antirequisites: |ITM 100; Not avail able to Busi ness Technol ogy Managenent
students.

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
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Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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1.0

1.0

N

1

IT™M 107

024342

Mat henatics for Bus. Tech. Mt
Mat henati cs for Busi ness Technol ogy Mt.

The course enphasi zes how to apply various mathematical techniques in the
support of managerial decisions in the various functional areas of business.
i s subdivided into three major parts: part one covers the study of |inear
henonena, including linear functions, matrices, systens of |inear equations,
i near inequalities, and |inear progranming; part two covers non-|inear
henonena and focuses mainly on quadratic, exponential, and |ogarithmc
unctions; and part three exani nes probability concepts including
uncertainties, conditional probability, and Bayes' fornula.

TRS I nformati on Tech Mt.
Lecture: 3.00
Antirequisites: Qv 110, QV5 130

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

It
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credit
Total Conpl etions

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght

COURSE CATALOG DETAI L REPORT Page 243 of 299
01/ 14/ 2025

15: 22: 48

ITM 200

004020

Fundanent al s of Programm ng
Fundanent al s of Programm ng

This course covers the fundanental principles of object-oriented, event-driven
program desi gn and i nplementation in a business environnent. Enphasis will be

pl aced on | ogi c devel opment, program design, nodularity, structured progranmn
standards, maintainability, test|n? and debuggi ng. Specifically the course wl

i nclude the follow ng programm ng features: nenory variabl es; object methods and
properties; the logic constructs - sequence, branch, case and | oops; sinple
arraﬁs;_ba5|c file structures; validation and error handl|nP. The course will be
taught in a lecture and | ab design where a GJ progranm ng [anguage will be used
to reinforce the theoretical concepts taught in class.

TRS I nfornati on Tech Mt.
Lecture: 3.00
Prerequisite: | T™M 207

Lab Weork .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N

1

I T™M 207

024343

Conput er - Enabl ed Prob. Sol vi ng
Conput er - Enabl ed Pr obl em Sol vi ng

The course covers the basic data representati on and processinﬁ constructs
necessary to problem sol ving using conmputers. This includes the devel opnent of
al gorithmc solutions to data processing problens through the use of workfl ow
concepts such as sequence, selection, and iteration. In addition, the course
addr esses fundanent al problen}solvinP strategi es such as the deconposition of
data.proce33|n?.problens into multiple tasks whose functions are coordi nated
within a specified workflow. Conputer simulation and/or inplenentation tools
will be used to provide hands-on application of studied concepts using business
probl em sol vi ng exanpl es.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Prerequisites: ITM 100 or I TM 102 or in the Business Technol ogy Management
2-Year Public Ontario College D ploma Graduate - Degree Conpletion Program

Case Studies, Lab Work
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
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Billing Units
Cour se Count
Repeat for Credit
Total Conpl etions
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
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1.0

1.0

N

1

ITM 301

021678

IT Infrastructure
IT Infrastructure

This course provides an introduction to conputer hardware/software and

communi cation networks. It gives the students the know edge and skills that they
need for conmunicating effect|veIK wi th professionals whose special focus is on
har dwar e and systems software technol ogy and for designing organizationa
processes and software solutions that require in-depth understanding of the IT
infrastructure capabilities and limtations. It also prepares the students for
organi zational roles that require interaction with external vendors of IT
infrastructure conponents and sol utions.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: ITM 207 or in the 2-Year Business Technol ogy Managenent Ontario
Col I ege Di pl oma Graduate Program

Lab Weork .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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I TM 305

002134

Systens Anal ysis and Design

Systens Anal ysis and Design

The course covers the key concepts, techniques, and met hodol ogies relevant to
t he Frocess of devel oping information systens (1S). The course focuses on the
devel opnent of requirenents, analysis, and design nodels of the systemto be.
The specifications of these nodels are done using the Unified Mdeling Language
(UI\/L?. In addition, the course provides a contextual coverage of the system
devel opnent life cycle and sel ect concepts of IS construction, deployment and
proj ect management respectively.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Prerequisite: ITM 100 or 1TM 102 or in the two-year Business Technol ogy
Management Ontari o Coll ege Di pl oma G aduate Program

Lab Work

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

I T™M 315

003317

Net wor k Admi ni stration

Net wor k Admi ni stration

Servers and networks provide the foundation for information handling in

busi nesses and organi zations throughout the world. Effective server and network
management plays a vital role in ensuring that this foundation is sound. In this
course, students will learn concepts and practice hands-on skills related to
networ k adm ni stration by exploring a popul ar server operating system

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: 1 TM 301

Lab Wrk

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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IT™M 330

004857

Supply Chain Proc Architecture

Supply Chain Process Architecture

This course deals with enterprise wide integrated systens, and process thinking
as a ke?/ el ement in business restructuring. Many key business applications are
now i npl enent ed usi ng con'P_rehenswe and conpl ex enterprise software. The
concepts, structure, benefits and Frobl ems of enterprise solutions are exam ned
froma business perspective as wel

per specti ve.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: 1TM 410 or | TM 415

as froma technical Information Technol ogy

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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I TM 350
003035

Concepts of e-Business
Concepts of e-Business

This course explores the concepts, technol ogy, and applications of electronic
busi ness (e-BusinessL. It covers the technical, social, and business changes
that contribute to the evolution of e-Business and its inportance to today's
busi ness activities. It reviews how to devel op business strategies and
architectures to seize these opportunities. It explains the technol ogica
infrastructure needed to support an e-Busi ness system and descri bes how t hese
sy%tens are built. The course al so exam nes characteristics and exanpl es of
e- Busi ness.

TRS I nformati on Tech Mt.
Lecture: 3.00

Prerequisite: (ITM 100 or 1 TM 102); Antirequisite: 1 TM 550; Not available to
Busi ness Technol ogy Managenent Students

Lab Weork .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N

1

ITM 410

001524

Busi ness Process Design
Busi ness Process Design

This course introduces the principles of business process design for performance
i nprovenent. A systematic aBprpach is used to teach students how to devel op the
design requirenents for new busi ness process architectures. Enphasis is placed
on how to eval uate busi ness process Problens, anal yze and desi gn busi ness
processes to ensure organi zati onal efficiency and effectiveness when new
technol ogi es are i npl enent ed. CPportunities for process inprovenent are based
on the business strategy, the val ue proposition, Inmprovenent objectives of the
organi zation, and the rnplenmentation of of-the-shelf software systenms (eg. ERP
CR%l SRM This course Is intended to devel op students' understandi ng of, and
conpetence in the use of appropriate methods, tools and techniques of process
ana KSIS and design for organi zational inprovement. To ensure the devel opnent
of the necessary conpetencies, students wll work on a case study and use
state-of -the-art busi ness process franeworks, analysis and desi gn nethodol ogi es
and appropriate software tools to anal yze, sinulate and design the business
process sol utions.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Prerequisite: ITM 100 or 1TM 102 or in the 2-Year Business Technol ogy Managemnent
Ontario Coll ege Diploma Gaduate Program

Case Studies, Lab Wrk
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No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

t N

sl

I TM 415

026365

Busi ness Process Managenent
Busi ness Process Managenent

This course introduces a systemati c approach to nodel, analyze, and redesign
busi ness processes to nmeet target val ues of key performance indicators (e.g.,
cycle time, cost). The main |earning objective is to devel op conpetencies In the
use of appropriate methods, tools and techni ques of process node |ng, anal ysi s
and redesign to ensure organi zational efficiency and effectiveness by using the

Busi ness Process Modeling Notation (BPM).
TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: |1 TM 305

Lab Weork

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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I TM 430

002621

System Dsgn and | npl enent ati on
System Desi gn and | npl enentati on

This course builds on ITM 305 and is intended to provide students with skills
and conpet enci es necessary for technical design, 1nplenentation and testing of
busi ness applications in O O technol ogies. This course is based on the Cbject
Oiented Model Driven Architecture nmethod of system devel opnment. The UM .
Mbdel | i ng Language will be used along with O O software tools such as Enterprise
Architecture and MDG Link to ensure platformi ndeﬁendent designs. This course

i ncl udes a design and devel opment project in which students wll inplenment and
test a business application in OO technol ogi es.

TRS I nformati on Tech Mt.
Lecture: 3.00

Prerequisites: (1TM 200 and | TM 305) or in the 2-Year Business Technol ogy
Managenent Ontari o Col |l ege Di pl oma G aduate Program

Lab Weork .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N

1

| TM 445

002788

Mul timedia in Business

Mul timedia in Business

Multimedia is an inportant industry in Canada as well as a sophisticated

busi ness tool. | TM 445 introduces students tolthe.apFI|cat|on, production, and
|nPIenentat|on of multimedia in business. Topics include fundanental s of

mul timedi a production such as graphics, audio and text, multinmedia apF!|cat|0ns
in business, and issues in the managenment of multinedia such as usability,
design and distribution. Enmphasis is on hands-on experience with nultimedia
applications. A multinedi a devel opnment project is required.

TRS I nfornati on Tech Mt.

Laboratory: 3.00

Prerequisite: | TM 207 and | TM 200

Lab Weork .
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
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I TM 450

027495

Foundati ons of DevOps
Foundati ons of DevOps

In the digital a?e, stayi ng conpetitive demands agility, collaboration, and
i nnovation in software devel opment. The course equi ps students with the
essential skills to bridge the gap between software devel opnent (Dev) and

i nformation-technol ogy operations (Ops). The DevOps methodology is intended to
shorten the information system devel opnent |ifecycle, while fostering a culture
of seam ess integration and continuous inprovenent. The course will deepen
students’ understandi ng of how DevOps can provi de business and technol ogi ca
benefits to an organi zati on and how to inpl enent best practices using Agile
proj ect managenment net hodol ogy.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: (ITM 301 and I TM 305) or in the 2-Year Business Technol ogy
Managenent Public Ontario Coll ege pl oma Graduate Program

Lab Weork .
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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I TM 500

003884

Data and | nformation Mnt

Data and | nformati on Managenent

This course provides the students with an introduction to the core concepts in
data and informati on managenment. It is centered around conceptual data npdeling
techni ques, converting the conceptual data nobdels into relational data nodels
and verifying its structural characteristics with normalization techniques. The
course will Include coverage of basic database adm nistration tasks and key
concepts of data quality and data security. Building on the transactiona

dat abase understandi ng, the course provides an introduction to data and

i nf ormation nanagenpnt t echnol ogi es that provide decision support capabilities
under the broad business intelligence unbrella.

TRS I nfornati on Tech Mt.
2.00 / Laboratory: 1.00

Prerequisite: ITM 200 or in the 2-year BTM Public Ontario Col |l ege Dipl oma
Graduate Progranm Antirequisite: S 510

Lect ure:

Lab Work

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

ITM 501

021680

Prescriptive Analytics and Sim
Prescriptive Analytics and Sinul ation

This course provides an overview of prescriptive analytics and simul ation
techni ques inportant to devel oping solutions to business problens. This course
will take a problemdriven anroach to devel opi ng students' skills in applying
deci sion trees, decision tables, |inear progranmng, and Monte Carlo and

di screte event sinulation techniques applied to real-world problens. Students
will be required to do problem fornulation, devel op apFIications and i npl enent
probl em sol uti ons using industry-standard software tools.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisites: QVS 210 or QV5 202 or QVS 204 or in the 2-year BTM Public Ontario
Col | ege Di pl oma Graduate Program

Lab Weork .
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
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I TM 550
026713

Advanced e- Busi ness
Advanced e- Busi ness

Bui | di ng on concepts gained in core | TM busi ness and technol ogy courses, this
course will advance theoretical know edge and applications of el ectronic
comerce (e-Conmerce). It integrates technical, social, and business aspects

i nvolved in the creation and nmai ntenance of an e- Commerce presence. Busi ness,
financial and nmarketing nodel s that underpin e-Comrerce are advanced. |nterface,
interaction and database design as well as security and anal ytics neasures
necessary for buildinF and mal ntai ni ng an e-Conmer ce presence are expl ai ned.
E-comerce exanples illustrating course concepts are di scussed and anal yzed. All
concepts are applied in a hands-on | aboratory and project activities.

TRS I nformati on Tech Mt.
Lecture: 3.00

Prerequisites: [(1TM 100 or I TM 102) and |ITM 500 and MKT 10013 or in BTM 2- Year
Public Ontario College Di pl oma Gaduate - Degree Conpl etion Program
Antirequisite: ITM 350; Only Avail able to Business Technol ogy Managenent
students (all plans).

Case Studies, Lab Work
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.

t N

sl
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ITM 610

000002

Dbase Dsgn, Inplemtn. and Adm

Dat abase Design, Inplemtn. and Admi nistr.

This course covers the Database Adm nistration (DBA) role for |arge-scale

rel ati onal databases. It specifically will deal with the foll ow ng: the approach
to the installation and upgradi ng of software and utilities; techniques for the
al l ocation of the database to physical devices and directories; the creation of
user authorities and controlling access to data and resources; nanagenent of
dat a storage; anal yzi ng dat abase performance and i npl enenti ng procedures for
optim zing perfornance; procedures for the backup and recovery operations.

TRS I nfornati on Tech Mt.
Lecture: 3.00
Prerequisite: | TM 500

Lab Weork .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N

1

ITM 618

024733

Bus Intelligence and Anal ytics

Busi ness Intelligence and Anal ytics

Thi s course provides an introduction to business intelligence and anaIYtics,
defined as the extensive use of data, statistical and quantitative analysis,
expl oratory and predictive nodels, and fact-based managenent to drive deci sions
and actions. The devel opment and use of data warehouses and data marts, and the
application of selected data (including text and web) m ning techniques to

busi ness decision making is illustrated. Students actively participate in the
delivery of the course through case and project presentations.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Prerequisites: [(ITM 207 or | TM 200) and (QVS 102 or QVS 210)] or in the

t wo- year Busi ness Technol ogy Managenent Ontario Col |l ege D pl ona Graduate Program

Case Studies, Lab Work
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

0
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ITM 620

027303

Privacy in the Digital Age
Privacy in the Digital Age

The course explores issues of privacy in the digital age. It offers students an
under st andi ng of the concepts, terni hol ogy, and issues related to data and

i nformation access and privacy. It adopts a managenent perspective in exploring
these issues, and introduces theories, standards, and techni ques underlying

i nformati on managenent Erograns and privacy protection practices. The course
further explores the ethical use of personal information in a world of

i nterconnected devices. Students will be exposed to how technol ogi es capture and
process personal information, and | earn how successful enterprises act to
protect Information and Pr|vacy, and conply with relevant data protection
regul ati ons. The course tfurther explores |egal concepts, regulators’
expectations and industry best practices.

TRS I nfornati on Tech Mt.
Lecture: 3.00

Prerequisi}es:
ic

M 500 and LAW 122) or in the Business Technol ogy Managenent
2-Year Publ i (o]

(1T
Ontario College Diploma Gaduate - Degree Conpl etion Program

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

0
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ITM 703
002096
Cur Issues - Info Systens Mynt
Current Issues in Informati on Systens Managenent

The objective of this course is to provide students with an opportunity to keep
abreast of new topics of inportance as they emerge in the field. Topics wll
vary fromyear to year and will be announced. Method of instruction will vary
dependi ng upon the topics of fered. See teaching departnent for consent criteria.

TRS I nformati on Tech Mt.

Lecture: 3.00

No Speci al Consent Required

No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

Y

3

1. I1CT and Diversity

2. Coud Conputi ng\n

3. Advanced Case Anal ysis

4. Busi ness Process nangenment
5. Artificial Intelligence in Business
I TM 706

024344

Enterprise Architecture
Enterprise Architecture

Thi s course focuses on busi ness anal ysis, organi zati onal processes, enterprise

architecture, and security/risk managenent. This course explores the design,

sel ection, inplenentation and nanagenment of enterprise business processes from
t he perspectives of |IT capabilities. These capabilities are typically organi zed

and presented as enterprise architecture, consisting of high-Tevel internally
corr[)au bl e representations of organizational business nodels, data,
applications, and informati on technol ogy infrastructure. Students will learn
framewor ks and strategies for infrastructure nanagenment. They will hone their

ability to communi cate technol ogy architecture strategies concisely to a general
busi ness audi ence.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Prerequisites: |I'TM 410 or | TM 415
Case Studies, Lab Work

No Speci al Consent Required

No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0
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1.0

N

1

I T™M 707

025333

Strategy, Mgnt and Acquisition
Strategy, Managenment and Acquisition

This course explores the issues and apﬁroaches i n managi ng the information
systens function in organi zations and how the IS function integrates / supports
/ enabl es various types of organizational capabilities. It takes a senior
management perspective in exploring the acquisition, devel opment and
!nplenentat|on of plans and policies to achieve efficient and effective
information systens. The course addresses issues relating to defining the

hi gh-level 1S infrastructure and the systenms that support the operational

adm nistrative and strategi c needs of the organi zation. The renmi nder of the
course is focused on developing an intellectual framework that will allow

| eaders of organizations to critically assess existing IS infrastructures and
emer gi ng technol ogi es as well as how t hese enabling technol ogi es m ght affect
organi zational strategy. The ideas devel oped and cultivated In this course are
i ntended to provide an enduring perspective that can hel p | eaders nmake sense of
an increasingly globalized and technol ogy i ntensive business environnent.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Prerequisites: ITM 706 or in the 2-year Business TechnologY Managenent Public
ol o

Chtgrio Col I ege Diploma; Available only to Business Techn gy Managenent Degree
students

Case Studies, Online Synchronous
No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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IT™M 711
025896
Cl oud Conputi ng
Cl oud Conputi ng
This course will provide a conprehensive coverage on the concepts, architectures

and technol ogi es of cloud computing froma business perspective. It provides a
deep-down anal ysis of architectures and nechanisns that capture the real-world
of cloud platforms. It dives into all of the details that organizations need to
know in order to plan for devel oping applications on cloud and what to | ook for
when using applications or services hosted on a cloud.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: 1TM 301; Antirequisite: I TM 703
Case Studies, Lab Work

No Speci al Consent Required

No Speci al Consent Required

TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

ITM 733

004161

Rsrch in | T-1 ndependent St udy

Research in IT - |Independent Study

This course nunber is intended to permt advanced students to engage in
re-approved, independent but guided research under the direct supervision of a
aculty nmenber, in subject/topic areas directly relevant to the | TM program See
teachi ng departnent for consent criteria.

TRS I nfornati on Tech Mt.

Lecture: 3.00

Avai l able only to Business Technol ogy Managenent Degree Students

Research Proj ect

Department Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites

Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

1.
t N
sl
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ITM 735

025647

| CT and Diversity Managenent
| CT and Diversity Managenent

This course introduces students to the core principles of equity, diversity and
inclusion (EDI). It exam nes the ways that |ICTs (information and comuni cation
t echnol ogi es) enable and inhibit EDl in organizati ons and explores how I CTs can
better serve diverse custoners and communities. Students will |earn how

organi zations benefit fromdiverse ICT workforces, critically assess strategies
for achieving workforce diversity in the | CT sector and propose approaches to
achi eve greater inclusion.

TRS I nfornati on Tech Mt.
Lecture: 3.00

Prerequisites: ITM 100 or I TM 102 or in the 2-year Business Technol ogy
Management Ontari o Coll ege Di pl oma G aduate Program

Case Studies

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0
0

ITM 738

026114

Advanced Case Anal ysis
Advanced Case Anal ysis

This is an advanced | evel course aimng to inprove students’ critical thinking

and Problen1soIV|ng skills by enploying the case based teaching nethod in which
simul ated environnents are provided for students to famliarize thenselves with
various case testing formats. |t provides a unique opportunity for students to
anIy skills and know edge related to I T and strategi c managenent. The course

al so provides an excellent opportunity for students to devel op/ hone

conmuni cati on and presentation skills.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisites: ITM 100 or enrolled in the 2-year BTMfor Public Ontario Col |l ege
e

n
Di pl ona Graduates Program Antirequisite: 1TM 703; Avail able only to Business
Technol ogy Managenent Degree students

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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Repeat for Credit N
Total Conpletionsl
Course Topics
I TM 740
Course 1D 026912
Short Title Artificial Intelligence in Bus
Long Title Artificial Intelligence in Business
Long Descr The purpose of this course is to teach how Artificial Intelligence (A) and
Machi ne Learning (M) techniques are applied to solve real-world business
probl ems. Students wll |earn how deep and shal |l ow neural networks are desi gned
and i npl emented. The | earni ng process covers neural network fundamentals an

nodel s, nultiple |ayers perceptron, activation functions and back propagation. A
deep discussion on applications of Al and deep learning in Finance, Healthcare,
Medi a, Security, Education, and Energy is presented.

Academic Og TRS I nfornati on Tech Mt.
Conponent s Lecture: 3.00

Requi sites Prerequisite: | TM 618

Equi val enci es

Attributes Lab Weork .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credit
Total Conpl etions

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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I TM 745

027821

Generative Al in Business
Generative Al in Business

This course explores the application of Generative Artificial Intelligence
(GenAl) within a business context, focusing on how GenAl technol ogies can drive
i nnovati on, enhance deci si on-maki ng, and create new val ue across vari ous

i ndustries. Students will gain a foundational understandi ng of the underlying
principles, nmodels, and techni ques used in GenAl. The course will al so address
the ethical considerations that businesses nust navigate when integrating GenAl
into their operations and the inpact of GenAl on soclety. _Th_rouPh ands-on
projects, students will develop the skills necessary to critically evaluate and
I mpl enent GenAl nodels that align with business objectives.

TRS I nfornati on Tech Mt.
Lecture: 3.00
Prerequisites: |ITM 618

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N

1

I TM 750

000076

IS Project Managenent
IS Project Managenent

This course provides students with a nore in-depth understanding of the tools
and techni ques of project managenent as it applies to | T-enabl ed process

i nprovenent projects. The ability to plan and execute projects successfully is
consi stently ranked anmong the nost inmportant skills among information technol ogy
Brofe55|ona s. The course is based on the industry-standard Project Managenent
ody of Know edge (PMBCOK) and provides cutting-edge techniques for project

pl anni ng, scheduling, budgeting, human resources, quality, procurenent,

communi cation, and risk managenent.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: |1 TM 305; Antirequisites: GV 450, CPS 714
Case Studies, Lab Work

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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t N
sl

IT™M 751

027304

Nat ural Language Proc. for Bus

Nat ural Language Processing for Busi ness

The course is intended as a theoretical and nethodol ogi cal introduction to the
current techniques, strategies and tool-kits for natural |anguage processing
(NLP). It adopts a manageri al perspective and exRIores the potential and current
appl 1 cations of NLP in business contexts. Through the course, students wll
aCSU|re experience in using Python to conduct textual and |inguistic analyses,
and gain a practical understand|nﬁ of natural |anguage processing workfl ows
along with specific tools and nethods for evaluating the results achieved

t hrough NLP-based expl oratory and anal ytical strategies.

TRS I nformati on Tech Mt.
Lecture: 3.00
Prerequisites: |ITM 618
Case Studies, Lab Work

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s
Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam ¢ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
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I TM 752

026896

Data Vi sual i zation
Data Vi sual i zation

This course covers the Pri nci pl es of data visualization to create neaningful

di spl ays of data and effective presentation of results to engage the audi ence
and facilitate decision making. The course introduces best practices to

vi sual i ze cormon data types, charts, and statistical phenonena (e.g., trends,
di stributions, nmissing data). Conceptual discussions will be foll owed be
hands-on | abs to teach Tabl eau: a popul ar data visualization software. prior
progranm ng or data analytics skills are required.

TRS I nfornati on Tech Mt.
Lecture: 3.00

Prerequisites: QW5 102 or QVS 210 or in the Business Technol ogy Management
2-Year Public Ontario College D ploma G aduate - Degree Conpletion Program

Onl i ne Synchronous

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

IT™M 760

026341

Big Data Anal ytics

Big Data Anal ytics

The objective of this course is to introduce topics in business anal ytics and
data mning with special enphasis on Big Data. Topics nay include, but are not
limted to, Big Data processing systens, Big Data visualization, data stream
mning and | arge-scal e nachine | earning. Applications will be drawn from various
areas such as social network analysis, recomendation systens, and web

anal ytics. Students will gain know edge on the practical design principles of
bi g data-driven solutions for purposes of business anal ytics.

TRS I nformati on Tech Mt.

Lecture: 3.00

Prerequisite: 1TM 618; Antirequisite: | TM 805

Case Studies _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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I T™M 775

027064

I CT and Sustainability
I CT and Sustainability

This course ains to expand our

using ICT tools, services,

and applications.
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under st andi ng of environnent al sustainabilitY
The course addresses the gl oba

i ssues of sustainability, the existing concepts and practices, and provides

| T-enabl ed solutions to tackle the environnental
ecol ogi cal Perspectives. Technol ogi ca

usi ve and sust ai nabl e out cones,
governnments, in collaboration with civil

towards inc

TRS I nfornati on Tech Mt.
Lecture: 3.00
Prerequisites: |ITM 706

Case Studies, Lab Wrk

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Gr aded

1.00/1.00

1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics

i ssues fromthe Canadi an

change and innovation need to be directed
t hrough a purposeful effort by

busi ness, and academ a.
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ITM 780

Course 1D 025648

Short Title Web Desi gn and Managenent

Long Title Web Desi gn and Managenent

Long Descr This course will provide the fundamental know edge and skills for devel opi ng and
rmnag| ng effective websites for businesses. Students will use the current
standard web page | anguage, HTM.5 and Cascadi ng Style Sheets (CSSS? to create
powerful web presence. Best practices and web standards will Dbe foll owed
throughout the course. Students will also |earn web publishing, managenent,
backup and di saster recovery. This course will give practical know edge for a
conpl ete solution to business websites.

Academic Og TRS I nfornati on Tech Mt.

Conponent s Laboratory: 3.00

Requi sites Prerequisites: (ITM 100 or I TM 102 or in the 2-Year Business Technol o?}ll_

. . Management Ontari o Coll ege Diploma Gaduate Program) and | TM 200 and M 305

Equi val enci es

Attributes Lab Weork _

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 1.0

Repeat for Credit N

Total Conpletionsl

Cour se Topics
I TM 795

Course 1D 026913

Short Title Soci al Media Analytics

Long Title Soci al Media Analytics

Long Descr This course will help students devel op a deeper understandi ng of social nedia
anal ytics. Students will be introduced to the types of questions that can be

answered using publicly avail abl e social nedia datasets with users’ privacy and
research ethics in mnd, Students will collect, clean and analyze data from
soci al media using sentinent and social network analysis techniques. They will
al so prepare reports to denonstrate how the project outcomes can support

evi dence- based, data-driven management practi ces.

Academic Og TRS I nformati on Tech Mt.

Component s Lecture: 3.00

Requi si t es Prerequisite: ITM 207 or HTM 402 or MKT 500 or RMG 821 or QVB 442;
_ _ Antirequisite: |TM 733

Equi val enci es

Attributes Case Studies, Lab Work

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam ¢ Date TRANSI Tl ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 1.0

Repeat for Credit N



RUSRR048

Tot al _
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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Conpl etions1

IT™M 820

022850

Info Sys Security and Privacy
Information Systenms Security and Privacy

This course considers the technical, operational, and managerial issues of
conmputer and network security in an operational environnent. |ndustry
best-practices relating to conmputer security including schemes for breaking
security, and techniques for detecting and preventing security violations are
the core focus of this course. This course will also explore the principles of
data privacy, threats to privacy, international and nati onal policY,
particularly related to privacy-enhancin% technol ogi es as they apply to the
managenent of infornmation systens and e-Busi ness.

TRS I nfornati on Tech Mt.
Lecture: 3.00

Prerequisite: | TM 301; Antirequisites: CPS 633

Case Studi es

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1
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ITM 825
Course 1D 026914
Short Title Enterprise Info. Security
Long Title Enterprise Information Security
Long Descr This course takes a deeﬁ dive into Information Security froman enterprise
perspective including the technol ogy, operational procedures, and management

practi ces needed for a successful 1 nplementation of cybersecurity. It covers the
standards and best practices mandated in information secur|tY desi gn,

engi neering and operations as well as in-depth topics on inplenmentation and
integration of cybersecurity in a unified enterprise franmework |nclud|ng
appl I cation, system and network managenent, governance, threat and incident
management, and busi ness continuity.

Academic Og TRS I nformati on Tech Mt.
Component s Lecture: 3.00
Requi sites Prerequisite: 1 TM 820; Antirequisite: |1 TM 805
Equi val enci es
Attributes Case Studies _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count 1.0
Repeat for Credit N
Total Conpletionsl
Cour se Topics
I TM 830
Course ID 026897
Short Title Bl ockchain in the Enterprise
Long Title Bl ockchain in the Enterprise
Long Descr This course explores the drivers for adoption of blockchain technology in an

enterprise. It begins by providing a historical |andscape of blockchain
technology's origins. It then covers the technology options and the benefits
accrued from bl ockchain. The course uses the benefits to identify business use
case candi dates and to hel p recogni ze where bl ockchain is not required. The
course consi ders how bl ockchain can be used in current contexts and how it may
di srupt existing business paradi gns.

Academic Og TRS I nformati on Tech Mt.
Component s Lecture: 3.00

Requi sites Prerequisites: |ITM 820

Equi val enci es

Attributes Case Studies _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynami c_Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Completionsl
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Cour se Topics
I TM 835
Course ID 027822
Short Title Cyber Risk and Threat Mt.
Long Title Cyber Ri sk and Threat Managenent
Long Descr This course provides an overview of internal and external cybersecurity risks to

organi zati ons and how they can be managed. This includes identifying threat
actors and understanding their notivations and intent, as well as outlining
their tactics, techniques, and procedures. The course covers risk assessnent
net hodol ogi es, security controls, regulatory conpliance, incident response

pl anni ng, and the role of cybersecurity governance, as well as the frameworks,
I nternational standards, and guidelines that regul ate these practices. It
expl ai ns nmet hods of equipﬁing organi zati ons to nake informed business risk
deci si ons, depending on their industries and the maturity |evel of their
security prograns.

Academic Og TRS I nformati on Tech Mt.
Component s Lecture: 3.00

Requi sites Prerequisites: |1TM 820

Equi val enci es

Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI T1 ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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ITM 900

026898

Capst one Proj ect
Capst one Proj ect

In the capstone project students integrate information technoIoPy and managemnent
know edge and skills within a real-world context. Students nodel, anal yze, design
and sinulate feasible information system solutions and further their
under st andi ng of effective approaches to | everage information technology in
organi zati ons by assessing risks and uncertainties in the inplenentation and
depl oynent of information system solutions. Through experiential |earning,
students devel op busi ness acunen and capabilities to aBpIy i nfornmation

t echnol ogy and managerent nodels to effectively sol ve busi ness probl ens.

TRS I nformati on Tech Mt.

Lect ure: 3.00

Prerequisites: ITM 415, 1TM 500, |ITM 618, | T™M 707, ITM 750 and | TM 820

Ext er nal
Consent
Consent

Capst one,
No Speci al
No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
N
1

Proj ect
Requi r ed
Requi r ed

VWKT 100
003663

Wrk Term| -
Wrk Term| -

Wor k nmust be
and content.

Bus Tech Mgnt
Busi ness Technol ogy Managenent

rogramrel ated and may be entry-level or junior in responsibility
his course is graded on a pass/fail basis.

TRS I nfornati on Tech Mt.

Lecture: 1.00

Consent

No Speci al
Consent

No Speci al
TRANSI Tl ON
Pass/ Fai |

0. 00/ 0. 00
0

Requi r ed
Requi r ed

0.
1.0
N

1
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VKT 200

Course 1D 004743

Short Title Wrk Term |1l Bus Tech Mgnt

Long Title Wrk Term |1l - Business Technol ogy Managenent

Long Descr Work must be programrel ated and shoul d build on the experience of the first
work term This course is graded on a pass/fail basis.

Academic Og TRS I nformati on Tech Mt.

Component s Lecture: 1.00

Requi sites

Equi val enci es

Attributes _ _

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c_Date TRANSI TI ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/ 0. 00

Billing Units 0.0

Cour se Count 1.0

Repeat for Credit N

Total Conpletionsl

Cour se Topics
VWKT 300

Course 1D 002054

Short Title Wrk Term |11 Bus Tech Mnt

Long Title Wrk Term 111 - Business Technol ogy Managenent

Long Descr Work must be programrel ated and shoul d progressively demand nore of the student
than the first two terns. This course is graded on a pass/fail basis.

Academic Og TRS I nfornati on Tech Mt.

Conponent s Lecture: 1.00

Requi sites

Equi val enci es

Attributes . .

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c Date TRANSI TI ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics
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VWKT 400
001500
Wrk Term |V Bus Mgnt Tech

Wrk Term IV - Business Technol ogy Managenent

Work must be programrel ated and require the st
i ndependent work or have substantia
obj ectives. This course is graded on a pass/fa

TRS I nfornati on Tech Mt.
Lecture: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1

WKT 502
001509
Wrk TermV Bus Tech Mgm

Wrk TermV - Busi ness Technol ogy Managenent

speci fic project

responsi bi
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o conpl ete sone
r [

s) or significant contribution as a team nmenber.

ng specific

This course is

Work nust be pro?ran}related and ideally include primary responsibility for

graded on a pass
TRS I nfornati on Tech Mt.
Lecture: 1.00

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

0. 00/ 0. 00
0

0.
1.0
N

1

fail basrs.



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og

Component s

Requi si t es

Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c Date

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og

Conponent s

Requi si tes

Equi val enci es

Attri butes

Dept Consent
Drop Consent
Dynam c Dat e

G d Basis
Hegi s Code
GPA Wi ght

Billing Units
Cour se Count

1.
tyY
s3
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BUS 777

027294

Busi ness Research Met hods
Busi ness Research Met hods

This course ains to exPIore and deepen the understandi ng of various research
approaches and net hodol ogi es to prepare students in therr research journey

w thin the business discipline. The course provides an introductory overvi ew of
components involved in conduct|nﬁ academic research (e.g., research question
fornmulation, literature review, hypotheses devel opnment, mnethod design, analysis,
paper preparation, theoretical/practical inplications, ethics etc.); taking into
account the different paradignms that exists within academ c research. See
teachi ng department for consent criteria.

Ted Rogers Retail Managenent
Lecture: 3.00

Department Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0
0

RMG  79A

027736

Internship Placenent Prep-A

I nternship Placenent and Prep-A

The first half of the course, RMG 79A, is designed to prepare students to find
and docunent their progress through the School"s Internship Program In RMG 79B
students conplete their mandatory work placements in the sumrer following their
sixth semester. Students’ work experience may cover one or nore areas froma
broad range of retail opportunities, including visual merchandising, store
managenment, busi ness/ merchandi se anal yst roles, nmarketing internships, and nore,
to devel op | eadershi p and deci sion-making skills. This course is graded on a
pass/fail basis.

Ted Rogers Retail Managenent

Lecture: 3.00

Prerequi sites: RMG 300, RMG 700, ACC 406

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Mul ti-Term Course: Not G aded

0. 00/ 0. 00
2.0
0.0

Repeat for Credit N
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Total Conpletionsl

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred
Total Conpletion
Course Topics

RMG  79B

024767

Internship Placenent Prep-B

I nternship Placenent and Prep-B

The first half of the course, RMG 79A, is designed to prepare students to find
and docunent their progress through the School"s Internship Program In RMG 79B
students conplete their mandatory work placenents in the sumrer follow ng their
sixth senmester. Students’ work experience may cover one or nore areas froma
broad range of retail opportunities, including visual merchandising, store
managenent, busi ness/ nerchandi se anal yst roles, marketing internships, and nore,
to devel op | eadershi p and deci sion-nmaking skills. This course is graded on a
pass/fail basis.

Ted Rogers Retail Managenent

Pl acement: 3.00

Prerequi sites: RM3300, RMG700, ACC406
InternshiF .

No Speci al Consent Required

No Speci al Consent Required
TRANSI Tl ON

Pass/ Fai |

1.00/1.00
0

0.
1.0
N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count

Repeat for Credi
Total Conpletion

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam ¢ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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RMG 100
005385
| ssues and I nnovati on- Ret ai |
| ssues and I nnovations in Retailing
This course will provide students with an insightful understanding of the
current nature of the retail |andscape. Changes in the retail sector and in
society, which have an inpact on Canadi an conpetitiveness will be enphasized.
Topics covered will be introductory by nature and will vary according to changes
in the prevailing retail environment.
Ted Rogers Retail Managenent
Lecture: 3.00
Case Studies, Research Project
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
G aded
1.00/1.00
1.0
RMG 200
002575
I ntroduction to Retai
I ntroduction to Retai
Retail is everything, everywhere and everyone! Retail is one of the npst

fascinating, c allenging and nulti-faceted environnents business students will
be exposed to. The objectives of the course is to Rrovide bot h an under st andi ng
of the key retail strategy conponents and change the student focus froma
consuner to a business manager. This will be acconplished through exanining the
many key functional areas wthin a retail business including |ocation and nmarket
strategy, store design and | ayout, merchandi se planning, human resources,
financiral strategy and custoner relationships. The understanding of these

functional areas will illustrate how retailers can adapt to the conpetitive and
continual Iy changi ng environment by fornulating strategies, which result in
profitabl e performance. An introduction to retail profit drivers will be a key

el enent of the course.
Ted Rogers Retail Managenent
Lecture: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0
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Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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RMG 210
027508
Shoppi ng and Soci ety
Shoppi ng and Soci ety

Shopping i s a ubiquitous, inescapable part of everyday life. This ordinary
activity has a pervasive, significant influence on our lives, our communities,
our culture and society. Uilizing a socio-cultural lens, this course provides
an overview of the historical and socio-cultural devel opnent of shopping pl aces,
shoppers’ identities, consunption patterns and behavi ours.

Ted Rogers Retai

3.00

Managenent
Lect ure:

Custom Requi sites: Not available to Retail Managenent Students.

Li ber al
Consent
Consent

St udi es
Requi r ed
Requi r ed

Lower Level
No Speci al
No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.
t N
sl
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RMG 300
Course ID 003557
Short Title Retail Information Systens
Long Title Retail Information Systens
Long Descr This course examines retail information technol ogi es and systens necessary for

successful data access and retrieval, and managerial analytics within a retail
environnent. Topics include: information needs (internal and external) in a
retail environment, access to information through electronic media and speci al
servi ces, bench-narki ng, database managenent, techniques for effective

di ssem nation, privacy and use of information throughout the organization and

supply chain.
Academic Og Ted Rogers Retail Managenent
Conponent s Lecture: 3.00
Requi sites Prerequisites: RMG 200 and | TM 102
Equi val enci es
Attributes Case Studies .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

RMG 301
Course ID 004916
Short Title Retai | Operations Managenent
Long Title Retai | Operations Managenent
Long Descr This course will focus on how retail conpanies conpete by designi nPe?Qdas ‘he
y

operatinﬁ effective val ue chains. Operatlons strateg¥ gui des reta
buy merchandi se and nove it to the marketplace via efficient processes. Interna
and external value chains are |linked so that costs are reduced and inventory
levels are optinmized. The processes, that are the building bl ocks of successfu
retail organizations, include planning, inventory managerent, |ocation selection
and resource schedul i ng.

Academic Og Ted Rogers Retail Managenent
Conponent s Lecture: 3.00

Requi sites Prerequisites: RMG 200

Equi val enci es

Attributes . .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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RMG 302
Course ID 023280
Short Title Ret ai | Consuner | nsight
Long Title Ret ai | Consuner | nsight
Long Descr The course introduces the key theoretical concepts to the understandi nP of .
consuner behaviour. Building on this foundation the retail/consuner relationship
wi || be exam ned through the case study method. Topics such as the retail brand,
consuner research and val ue equations will be introduced and exam ned.
Academic Og Ted Rogers Retail Managenent
Conponent s Lecture: 3.00
Requi sites Prerequisite: RMG 200; Antirequisites: MT 400
Equi val enci es
Attributes Ext ernal Proj ect .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics



RUSRR048

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam ¢ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
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RMG 303

023281

Managi ng the Retail Wrkplace

Managi ng the Retail Wrkplace

The retail |andscape is constantly changing and, with these changes, the

expectations of customers and retail enployees are constantly evolving. As a
result, the devel opnent of an adaptive workforce is a strategic priority for
retailers. This course exam nes how retail workplaces are organi zed, how

i nnovation and new skills are enabl ed, and how | ndivi dual s and di verse teans
devel op ways to work together in the dynanmic retail environnent.

Ted Rogers Retail Managenent
Lecture: 3.00
Prerequisite: RMG 200

Communi ty- based Lear ning

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
t N
sl

RMG 400

005634

Mer chandi se Buyi ng/ Pl anni ng |

Mer chandi se Buyi ng and Pl anning |

Thi s course examni nes the nerchandi se buying and planning function within the
context of bricks and nortar and e-commerce retall organizati ons. Course content
i ncl udes under standi ng custoners, naking buying deci sions, forecasting,
controlling inventories, preparing buying plans, devel opi ng assortnment pl ans,
managi ng vendor relations and pricing the merchandise. This is acconplished

t hrough a heavy enphasis on retail math and Excel. Merchandi se buy|ng_and
pl anni ng requires an understanding of the buyer's roles and responsibilities as
well as their relationship to other functions inside and outside the

or gani zati on.

Ted Rogers Retail Managenent
Lecture: 3.00

Prerequi site: RMG 200
RM>00/ FSN451

Ext ernal Proj ect _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi si tes
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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RMG 434

023283

Intro Logistics/Supply Chain

Intro to Logistics and Supply Chain Mnt

This course serves as an introduction to the fundanental s of Plobal supply and
di stribution networks managenent (traditionally known as Supﬁ y Chai n and
Distribution Channel). The course is prinmarily focused on the planning,

i npl ementation, nonitor and control of global, regional and |ocal distribution
networks in suPport of retail business operations. The course covers _ _
fundanmental s of supply and distribution networks, the l[ink between distribution
networ ks and narketing strategies, and the |ink between squIier net wor ks and

i nventory nmanagenent. Supply and distribution networks include aligning squIy
networks with corporate strategies, inplenentation of corporate sustainability
and social responsibility related policies, global transportation, and
supporting information technol ogy. Throughout the course, analytical tools and
nmet hods are utilized to support decision maki ng and nanage supply and

di stribution networks uncertainty.

Ted Rogers Retail Managenent
Lecture: 3.00
Prerequisite: RMG 200

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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RMG 452
003936
Vi sual Merch and Space Pl an

Vi sual Merchandi si ng and Space Pl anni ng

Students will study the theories and practices related to visual nerchandising
and space planning. An exam nation of |eading edge visual merchandi sing
practices will be explored with respect to in-store design and | ayout. Space

pl anni ng software will be used to devel op pl anogranms, in-store displays, w ndow
and fixture design and configuration. Students will Incorporate these planning
processes in retail decision-making.

Ted Rogers Retail Managenent
Lecture: 3.00

Prerequi site: RMG 200

RM3452/ FSN452

Fi el d Studies _

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00

1.0

1.0

N

1

RMG 500

003167

Retail Strategy

Retail Strategy

Thi s course exam nes how retailers can build differentiating value through the

devel opnent of a cohesive strategy. The strategic planning process will Dbe _

expl ored, including analysis frameworks, devel opnent processes and conmuni cation
riorities. Students wil analéze strategic deC|S|on—nak|ng whil e integrating
usi ness nodel s/ processes and EDI and sustainability considerations acquired

t hroughout their retail managenent experiences.

Ted Rogers Retail
3.00

Managenent
Lect ure:

Prerequisite: RMG 700 and FIN 300; Antirequisite: BUS 800

Ext er nal Si mul ati on
Consent

Consent

Capst one,
No Speci al
No Speci al
TRANSI TI ON
Gr aded

1.00/1.00
1.0

1.0
N
1

Proj ect,
Requi r ed
Requi r ed
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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RMG 510

027538

| Shop Therefore | Am
| Shop Therefore | Am

Whet her we are shopping for carrots or cars, we make choi ces about and between
roducts. These choices are infornmed by our backgrounds, situations, cognitions,
ehavi ours, and enotions —and they can affect how we feel about ourselves and
ot hers, therebK contributing to our perceptions of identity. This course
exam nes how s 0pﬁ| ng is intertwined with individuals' social and self
identities, how shoppers’ identities are affected by retailers’ and marketers’

vi ew of the aggregate consuner, and how shoppers interact with brands and
rel ated constructed identities. Students’ understandi ng of these perspectives

will be inforned by active qualitative research and debat es.

Ted Rogers Retail
3.00

Managemnent
Lect ure:

Custom Requi sites: Not available to Retail Managenent Students.

Li ber al
Consent
Consent

St udi es
Requi r ed
Requi r ed

Upper Level
No Speci al
No Speci al
TRANSI Tl ON
G aded

1.00/1.00
1.0

1.0
t N
sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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RMG 700
001482
Applied Retail Research
Applied Retail Research
This course is designed to devel op students' analytical skills in effective use
of retail business research. Enphasis is Flaped on the practical applications of
research, the use of appropriate data ana ¥SIS techni ques, interpretation of
results, and the effective conmmunication of research findings. The aimof the
course is to encourage the intelligent use of research and the ability to
devel op a research project.
Ted Rogers Retail Managenent
Lecture: 3.00
Prerequi sites: RMG 200; Antirequisites: MT 500

Research Proj ect

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0
t N
sl
RMG 800
003550
Special Topics in Retailing

Special Topics in Retailing

This course is desiﬁned to allow students to assunme a mmj or research/independent
study project, which is conpleted under the direction of a faculty menber and
approved 1 n advance by the course coordinator. Prior to being admtted to this
course, students must subnmit a proposal outlining an appropriate area of
interest for research and/or independent study upon which they will present a
witten report at the conclusion of the acadenic year. See teachi ng depart nment

for consent criteria.
Ted Rogers Retail Managenent
Lecture: 3.00
Resear ch Proj ect _
Department Consent Required
No Speci al Consent Required
TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0
ty
s2 _
1. Fashion Pop U . . . .
2. Examination of Social Identity in Retail
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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RMG 801

003893

Retail Career Strategies
Retail Career Strategies

This course provides students with an opportunity to reflect upon their

| eader shi p and nanagenent experience in the retail industry. This experience is
drawn from at | east one school -approved internshi p/work placement (400 hours
mn) conpleted prior to enrolnment in the course. During the course, students
engage in Iearn|nF experi ences that develop their personal |eadership skills and
contribute to building the role of students in the broader retail managenent
conmunity. The course al so provides insights i nto career devel oprent

strategi es, as students | ook ahead to graduation

Ted Rogers Retail Managenent
Lecture: 3.00

Prerequisite: RMG 200

I nt er nshi

No Speci aF Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi

t
Total Conpl etions

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
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RMG 806

025605

Per spectives on Category Mnt

Ret ai | er Perspectives on Category Managenent

Cate?ory Managerment is a collaborative process between retailers and
manutacturers to optimze sales and profitability, deliver customer value and
nmeet consumer and shopper needs through the strateP!c nanagenent of product
categories. The course provides students with a solid foundati on of Category
Managerment know edge and industry best practices for the com ng decade via

cl assroom | earning and online nodul es. Students have the opportunity to build
and devel op data anal ysis, critical thinking and decision-making skills across
four key areas: pricing, pronotion, placenent and assortment. The course offers
students the opportunity to earn Level 1 of the School of Retail Managenent’s
Cat egory Managenent Professional Devel opment Program

Ted Rogers Retail Managenent
Lecture: 3.00
Prerequi sites: RMG 200

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

RMG 817

025606

Digital Advertising in Retail
Digital Advertising in Retailing

The digital age has opened uP new channel s of conmuni cati on and new types of
nmessages. This course will offer students real world experience in planning,

i mpl enenting and measuring a digital marketing canpaign that is enbedded in an
i ntegrated nmarketing and retail and services strategy. Students will becone
AdWrds Googl e Ads rtified and will work with a retail business or service
provider to plan, execute, and neasure a digital advertising canpaign.

Ted Rogers Retail Managenent
Lecture: 3.00

Case Studies, External Project
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N
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Total Conpletionsl

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
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Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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RMG 821
025607
Resear/ Anal yt in Social Media
Research and Analytics in Social Mdia
Students will learn how to use tools to listen to conversations across digital
pl atforns and make meani ngful conclusions in a retail context. C oud-based tools
wi Il be used to collect, analyze, and visualize publicly available online
conversations fromsocial nmedia platforns. Topics will include collecting and

storing data, studying networks and |inks, analyzing comments, sentinents,
hasht ags, and i nages. Ethics and other inportant topics will also be covered.

Ted Rogers Retail Managenent
Lecture: 3.00

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics
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RMG 902
005904
Franchi si ng
Franchi si ng

The focus of this course is on business format franchising - the transfer of a
particul ar business format or way of conducting business. The costs and benefits

of franchising fromboth the franchisee's and franchiser's point of viewwl| be
expl ored. Franchi ser/franchi see comruni cati on and rel ationshi I:J will be .
di scussed. Students will exanine how to determne the feasibility of a franchise

opportunity, the |egal dinensions of franchising, characteristics of the typical
franchi see, and international franchising as a nmeans of expansion.

Ted Rogers Retail Managenent
Lecture: 3.00
Prerequisite: RMG 200

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

RMG 905

003754

Desi gn, Conmerce and Cul ture

Desi gn, Conmerce and Cul ture

This course ains to provide an in-depth reflective understanding of the human
desi gned environment, froma retail perspective. Concentrating on the nmain

hi storic novenents of the twentieth century, the course will address the ways in
whi ch the products of a culture are seen as representations of its cultura
identity and val ue system Changing social and cultural patterns, devel oping
technol ogy, and the econonmic climate will be explored. Ethical and environnental
inmplications of the retail environnent will be discussed.

Ted Rogers Retail Managenent

Lecture: 3.00

Prerequisite: RMG 200; Antirequisite: GEO 421
Field Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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RMG 906
004818
International Retail Markets
International Retail Markets
This course examines the ever changing trend toward international retailing. As
proactive Canadian retailers | ook Tor opportunity outside of Canada, a nunber of
International retailers are turning thelr eKes on Canada. W will explore
determi nants for international expansion, the growth of international retail

organi zati ons, nethods of appraising international retail market opportunities
and how to recommend growth strategies to take advant age of the learning
generated. Students will be expected to devel op an understandi ng of several
I'nternational markets and how to present their reconmendations in a business
envi ronnent .

Ted Rogers Retail Managenent
Lecture: 3.00

Prerequi sites: RMG 200
Research Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Cred

t
Total Conpl etions

Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent

Drop Consent
Dynam c_ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credit
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RMG 907

004543

Rel ati onshi p Marketing
Rel ati onshi p Marketing

The rel ati onshi p between the consumer and the retailer has been perceived as a
transacti on and marketing strategy has been based on this perception. Retailers
are noving to an ethical relationship view of the buying process - the building
of along termrelationship with the customer as the central thene of marketing
strategy. This course will explore the underIKing t heories, values and benefits
of doi ng busi ness through one-to-one relationships with consumers using

t echnol ogi cal advances. A one-to-one custoner-centric approach enabl es retai
marketers to reach customers fromnulticul tural backgrounds, a distinguishing
feature of the Canadi an narketpl ace.

Ted Rogers Retail Managenent
Lecture: 3.00

Prerequisite: RMG 200
Resear ch Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

N

1

RMG 908

002385

| ssues/ I nnovations-Retail 11

| ssues and I nnovations in Retailing Il

This course critically examnes the current retail environnent for inportant
trends and issues within a local, national and international context. The role
of innovation and disruption in retailing is studied both in theory and in
practice. Students di scover and examine their role in the innovation process in
a teamcontext. Students' retail know edge is sYnthesized and advanced by
devel opi ng and designing a custoner journey, including identifying, analyzing
and mapping a retailer's touchpoints.

Ted Rogers Retail Managenent
Lecture: 3.00
Prerequisite: RM5 500

Ext ernal Proj ect .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0

N
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Total Conpletionsl

Cour se Topi cs

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

RMG 909

005356

Mer chandi se Buyi ng/ Pl anning |1

Mer chandi se Buyi ng and Pl anning 1|1

This course conpliments Merchandi se Buying and Planning | by introducing
students to concepts of merchandi se nanagenment. Course content enphasizes

anal ytical and quantitative aspects of nerchandising planning. Expected outcones
i nclude a conpl ete understanding of financial strategy as it relates to

mer chandi se managenent, the devel opment of dollar merchandi se pl ans, neasures of
productivity and vendor performance analysis. Information technol ogy and

deci si on support systens represent an integral part of the course content.

Ted Rogers Retail Managenent

Lecture: 3.00

Prerequisite: RMS 400
Ext ernal Proj ect

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam ¢ Dat e

G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion

COURSE CATALOG DETAI L REPORT Page 289 of 299

01714/ 2025
15:22: 48
RMG 910
005981
Omi - Channel Retailing
Omi - Channel Retailing
Great retail is about creating a consistent experience across all channels and

touchpoints with custoners. This includes having
t he omi - channel approach, to nanage service and distribution channels that

i nclude brick and nortar stores, online, nobile, catalogs, and nore. For this
reason, it is critical to understand how these channels function together, as
wel | as the beneficial outcones (e.%., customer satisfaction) of operatinE an
i ntegrative omni-channel business. The course hel ps students to develop skills
to analyze a firm s omi-channel stratePy and recommend solutions to hel p neet

a holistic strategy, known as

custoners' needs. Further, students will |earn different techniques and
strategies on how to optimnize the channel operations of a business.
Ted Rogers Retail Managenent
Lecture: 3.00
Prerequisite: 1 TM 350 or RM5 200 or | TM 550
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0
t N
sl
RMG 911
023284
Ret ai | Sal es Managenent

Ret ai | Sal es Managenent

This course is based on the inﬁortance of professionalismin sales people and
effective selling that play a e¥ role towards the delivery of exceptional
customer service. Students will focus on building effective |eadership skills
and progranms for selling and the devel opnent of relationships to increase

productivity and customer |oyalty.
Ted Rogers Retail Managenent
Lecture: 3.00
No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Cour se Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes
Dept Consent
Drop Consent
Dynam c_ Dat e
G d Basis

Hegi s Code
GPA Wi ght
Billing Units
Cour se Count
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RMG 912

023285

Sust ai nabi lity/ Soci al Change

Sustai nability and Soci al Change

Thi s course exam nes sustainability, social change, the environment and

gover nance through the retail |ens of people, profit and the planet. The best

Pract|ces of retailers particularly in the area of 8reen!ng retail are a prinary
ocus of study. Students engage in an industry-based project, as this is a
critically inportant topic within the retail sector

Ted Rogers Retail Managenent

Lecture: 3.00

Prerequisite: RMG 200

External Project, Research Project

No Speci al Consent Required
No Speci al Consent Required

TRANSI TI ON
G aded
1.00/1.00
1.0

1.0

Repeat for Credit N
Total Conpletionsl

Course Topics
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RMG 913
Course ID 023286
Short Title Retail Private Label
Long Title Retail Private Label
Long Descr Private Label products have taken on an increasingly |larger share of market

within the retail product mx. For students interested in buying and

nmer chandi sing, this course will exanmine the role of proprietary brand

devel opnent across the spectrumof retail categories fromhard goods and food to
fashion and trend products. Curriculumw |l focus on best Fractice in private

| abel and students will engage in a project on product devel opment from concept
to sourcing.

Academic Og Ted Rogers Retail Managenent
Conponent s Lecture: 3.00

Requi sites Prerequisite: RMG 200

Equi val enci es

Attributes External Project, Research Project
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count

1.
Repeat for Credit N
Total Conpletionsl
Course Topics

RMG 914

Course 1D 023287

Short Title Sector Studies

Long Title Sector Studies

Long Descr Each year this course will take an in-depth | ook at one specific sector in the
retail industry. Students may choose to study in up to 2 sectors such as

grocery, fashion, sporting goods, pop-up retailing, luxury, health and well ness
and shopping centres, to apply to their degree program Looking at the Canadi an
retail nmarket within a particular sector, within an international context of
best practices, the course will exam ne performance of individual conpanies and
the overall sector, as well as dominant |ssues that are unique to the sector.
Integration of |learning fromthe consunmer, supply chain and operational

perspectives wi |l be enphasized.
Academic Og Ted Rogers Retail Managenent
Conponent s Lecture: 3.00
Requi sites Prerequisite: RMG 200
Equi val enci es
Attributes Ext ernal Proj ect .
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI TI ON
G d Basis G aded
Hegi s Code
GPA Wi ght 1.00/1.00
Billing Units 1.0
Cour se Count 1.0

Repeat for CredityY
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Total Conpletions?2 _
Cour se Topics 1. Fashion
2. Financi al
3. Gocery
4. Hard CGoods
5. Luxury o
6. Pop-up Retailing
7. Health and Wl | ness
8. Shoppi n% Centres
9. Sports Retailing
10. Smal | Busi ness
11. Al in Retailing
RMG 916
Course ID 023289
Short Title Managi ng B2B Channel s
Long Title Managi ng B2B Channel s
Long Descr This course will explore how organizations | everage channels of distribution for
val ue creation and conpetitive advantage. It delves into strategies that

conmpani es use to bring Broducts and services fromtheir point of origin to their
poi nt of consunption. roduct proliferation, nmedia fragnentation, retailer
power and the internet have required excellence in channel design and
managenent. The course will cover key concepts and strategies related to
channel managenent, in light of traditional and new channel's of distribution

Academic Og Ted Rogers Retail Managenent
Component s Lecture: 3.00

Requi sites Prerequisites: RMG 200 and MKT 100
Equi val enci es

Attributes _ _
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c_Date TRANSI T1 ON

G d Basis G aded

Hegi s Code

GPA Wi ght 1.00/1.00

Billing Units 1.0

Cour se Count 0

1.
Repeat for Credit N
Total Conpletionsl
Cour se Topics
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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RMG 917
023290
Exp Learning - Travel Study
Experiential Learning - Travel Study
Thi s course exam nes consunption patterns, retail formats and operations, as
wel | as sourcing opportunities and challenges in a defined region. Students wll
participate in experiential travel learning in a chosen country. Local industry
experts will be invited to address various topics.
Ted Rogers Retail Managenent
Lecture: 3.00
Prerequisite: RMG 200
I nternational Learning

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1

RMG 918

023291

Retail |T-Case Study Best Prac

Retail IT - Case Study of Best Practices

Today, retail conpanies nmust invest in technol ogK to manage their multiple
a

| ocations and many transactions. Some retailers have energed as |eaders in their
field by using technology to support a strategic initiative that differentiates
themfromtherr conpetition. In this course, students will study a fewretailers
in depth and anal yze how t hey have used I nformati on Technol ogy to successfully

differentiate from
their conpetition.

Ted Rogers Retail Managenent
Lecture: 3.00

Prerequi sites: RMG 300

Case Studi es, Research Project

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Conponent s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_ Dat e
&G d Basis

Hegi s Code

GPA Wi ght
Billing Units
Cour se Count
Repeat for Credi
Total Conpletion
Course Topics

Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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RMG 919
023292
Retai|l Data Anal ytics
Retai|l Data Anal ytics
Retail is detail. A retail conmpany collects volunes of data: what was sol d, what

size, when, at what price, and by whom But with so nuch data, it is difficult
to 'see the big picture and generate actionable insights. In this course,
students will use industry-leading tools to visualize data, understand trends,
and nake infornmed busi ness decisions. Students will work with [arge data sets,
gai Bi ng practical experience in howto find answers to conpl ex busi ness

probl emns.

Ted Rogers Retail Managenent
Lecture: 3.00

Resear ch Proj ect .

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.
t N
sl

RMG 920

023293

Runni ng a Retail Business

Runni ng a Retail Business

The success of retail organizations in an increasingly conpetitive environment
i s dependent upon their capacity for speed, flexibility and custonmer focus. This
interactive course provides students wth the basics of formulating and
operating a retail business. They will integrate the principles of effective
retail/servi ce nmanagenent and consider the inplications of a dynamic retail
ecosystem

Ted Rogers Retail Managenent

Lecture: 3.00

Prerequisite: RMG 200

Case Studies

No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1.00
1.0
1.0

t N

sl
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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RMG 922

023294

Soci al Media Marketing
Soci al Media Marketing

An explosion in the popularity of social nmedia sites has created a new | evel of
consunmer enpowerment over even the npbst carefully managed brand nessages. As
the primary point of interaction in bringing products and services to the
public, retailers are well positioned to carry customer relationships into this
new online era. This course will focus on how and why retailers should "join
the conversation" with consuners to build trust beyond the buzz associated with
viral narket|n? and typical Internet canpaigns. Students will analyze the

mar ket reach of popular online comunities and tools, the | egal and ethica
inplications, and the potential inpact/integration of a nmulti-point

conmuni cations strategy into the overall retail operation and marketing m x

Ted Rogers Retail Managenent
Lecture: 3.00

Resear ch Proj ect _
No Speci al Consent Required
No Speci al Consent Required

TRANSI Tl ON
G aded
1.00/1. 00
1.0

1.0

N

1
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Course 1D
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynam c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics

Course ID
Short Title
Long Title
Long Descr

Academic Og
Component s

Requi sites
Equi val enci es

Attributes

Dept Consent
Drop Consent
Dynami c_Date

G d Basis

Hegi s Code

GPA Vi ght
Billing Units
Cour se Count _
Repeat for Credi
Total Conpletion
Cour se Topics
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RMG 925
023297
Leading in Retail Organization
Leading in Retail Organizations
G ven the dynamic nature of the retail industry, |eaders are required to devel op

productive and engagi ng organi zations which are also prined for disruption and
I nnovation. In thi's course, students devel op custoner focused organi zati onal

| eadership strategi es focused on innovative problem sol ving processes and
organi zati onal alignnent. They al so devel op personal |eadership skills oriented
to the devel opnent of an engaged, productive workforce.

Ted Rogers Retail Managenent
Lecture: 3.00

Prerequisite: RMG 200

Ext ernal Proj ect _

No Speci al Consent Required
No Speci al Consent Required
TRANSI Tl ON

G aded

1.00/1.00
1.0

1.0
N
1

VKT 104

025173

Wrk Term | Retail Managenent

Wrk Term | - Retail Managenent

Work nmust be programrelated (Retail Managenment) and may be entry-Ilevel or
gg: gr in responsibility and content. This course is graded on a pass/fail
Ted Rogers Retail Managenent

Lect ure: 1.00

Co- operative Educati on

No Speci al Consent Required
No Speci al Consent Required
TRANSI TI ON

Pass/ Fai |

0. 00/ 0. 00
0.0

1.0
N
1
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VKT 204
Course 1D 025174
Short Title Wrk Term |l Retail Managenent
Long Title Wrk Term Il - Retail Managenent
Long Descr Work must be programrelated (Retail Managenent) and should build on the
experience of the first work term This course I1s graded on a pass/fail basis.
Academic Og Ted Rogers Retail Managenent
Component s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education

Dept Consent No Speci al Consent Required

Drop Consent No Speci al Consent Required

Dynam c_Date TRANSI TI ON

G d Basis Pass/ Fai |

Hegi s Code

GPA Wi ght 0. 00/ 0. 00

Billing Units 0.0

Cour se Count 1.0

Repeat for Credit N

Total Conpletionsl

Cour se Topics
VKT 304

Course ID 025175

Short Title Wrk Term 1l Retail Mm

Long Title Wrk Term 1l - Retail Managenent

Long Descr Work nmust be programrel ated #Ret ai | Managenent) and shoul d progressively demand
nore of the student than the first two terns by including some | ndependent work

or substantial responsibility for nmeeting specific objectives. This course is
graded on a pass/fail basis.

Academic Og Ted Rogers Retail Managenent
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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VKT 404
Course ID 025176
Short Title Wrk Term |V Retail Managenent
Long Title Wrk Term IV - Retail Managenent
Long Descr Work must be programrelated (Retail Managenent) and ideally include primary

reﬁgonsi bility for specific project(s) or significant contribution as a team
nmenber. This course I's graded on a pass/fail basis.

Academic Og Ted Rogers Retail Managenent
Conponent s Lecture: 1.00

Requi sites
Equi val enci es

Attributes Co- operative Education
Dept Consent No Speci al Consent Required
Drop Consent No Speci al Consent Required
Dynam c Date TRANSI Tl ON

&G d Basis Pass/ Fai |

Hegi s Code

GPA \Wei ght 0. 00/ 0. 00

Billing Units 0

0.
Cour se Count 1.
Repeat for Credit N
Total Conpletionsl
Course Topics
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Run Control Val ues

Academic Institution: RYERU
Academ ¢ Career: UGRD

Academ ¢ G oup: BU

Academ ¢ Organi zation: BUSI NESS
Subj ect :

From Dat e 01- JAN- 1901
Thru Date 01- AUG 2025
EFF_STATUS A

Schedul e Course Y

Course Attributes - Run Control Val ues

DATETI ME CREATED: 06- OCT- 2023
COURSE ATTRI BUTE: LVL

COURSE ATTRI BUTE VALUE:

DATETI ME CREATED: 06- OCT- 2023
COURSE ATTRI BUTE: EXPL

COURSE ATTRI BUTE VALUE:

DATETI ME CREATED: 10- DEC- 2024
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