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Watch the following video:

Analytics for Journalists - Topic 2
Slide 4 - Learning Outcomes
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i. Demonstrate an understanding of web
analytics as a function of editorial
decision-making

ii. Be able to navigate through Google
Analytics
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Now that you’ve finished this module you should be able to: 

1. Demonstrate an understanding of web analytics as a function of editorial decision-making, and you should 
2. be able to navigate through Google Analytics.

Slide 5 - Topic Quiz
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Click the Begin button below to begin the quiz.
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Begin Quiz

Question 1 - True/False
[image: image5.jpg]Channels are the different ways visitors access your site.

© A) True
O B) False
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Channels are the different ways visitors access your site.

A) True

B) False

Question 2 - True/False [image: image6.jpg]Referrals happen when another site that is not a search engine
provides a link to your site.

© A) True
O B) False
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Referrals happen when another site that is not a search engine provides a link to your site.

A) True

B) False

Question 3 - True/False
[image: image7.jpg]If my friend posts a link on Facebook and | follow it to a site, |
would be included in Social channel metrics.

© A) True
O B) False
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If my friend posts a link on Facebook and I follow it to a site, I would be included in Social channel metrics.

A) True

B) False

Question 4 - True/False [image: image8.jpg]Events include things like downloading a video.

© A) True
O B) False
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Events include things like downloading a video.

A) True

B) False

Question 5 - True/False [image: image9.jpg]Keywords are the words typed into a search engine to find
information.

© A) True
O B) False
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Keywords are the words typed into a search engine to find information.

A) True

B) False

Question 6 - True/False [image: image10.jpg]The pie chart in the top left of the Acquisition category shows you
the different types of channels through which people access your
site.

© A) True
O B) False
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The pie chart in the top left of the Acquisition category shows you the different types of channels through which people access your site.

A) True

B) False

Question 7 - True/False [image: image11.jpg]If you select Source in the Organic channel it shows you what
search engine was used.

© A) True
O B) False
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If you select Source in the Organic channel it shows you what search engine was used.

A) True

B) False

Question 8 – Multiple Choice [image: image12.jpg]The Organic Search category calculates

° A the number of people who arrived at your site by typing keywords into a search
engine

B) the number of people who arrived at your site through a bookmark or typing in the
URL

O () the number of people who arrive at your site via social media
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The Organic Search category calculates

A) the number of people who arrived at your site by typing keywords into a search engine

B) the number of people who arrived at your site through a bookmark or typing in the URL

C) the number of people who arrive at your site via social media

Question 9 – Multiple Choice
[image: image13.jpg]Direct traffic comes to your site through

O A) alink from another site that is not a search engine
© B) someone using a bookmark or typing in the URL
O () alink in an e-mail
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Direct traffic comes to your site through

A) a link from another site that is not a search engine

B) someone using a bookmark or typing in the URL

C) a link in an e-mail

Question 10 – Multiple Choice [image: image14.jpg]Under Keyword in the Organic channel you can find out

© A) what words were searched to find your site
O B) how many visitors used a bookmark to get to your site
O () what search engine was used to get to your site
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Under Keyword in the Organic channel you can find out

A) what words were searched to find your site

B) how many visitors used a bookmark to get to your site

C) what search engine was used to get to your site

Question 11 – Multiple Choice
[image: image15.jpg]The landing page is

O A) the homepage of a site
© B) the page that visitors arrive on
O () the page visitors exit from
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The landing page is

A) the homepage of a site

B) the page that visitors arrive on

C) the page visitors exit from

Question 12 – Multiple Choice
[image: image16.jpg]In the Social channel Network Referrals you can find out

© A) from which social media site you're getting the most hits
O B) what stories social media sites are linking to
O () the type of device used to access your site
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In the Social channel Network Referrals you can find out

A) from which social media site you’re getting the most hits

B) what stories social media sites are linking to

C) the type of device used to access your site

Question 13 – Multiple Choice
[image: image17.jpg]Users Flow shows you

O A) where a visitor enters your site
O B) how readers are making their way through your site
© () both of the above
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Users Flow shows you

A) where a visitor enters your site

B) how readers are making their way through your site

C) both of the above

Slide 17 - Congratulations!

[image: image18.jpg]You have now completed Analytics for Journalists Topic
2: Audience Acquisition. You may now print a certificate of
completion you should keep for your records.

Please enter your name into the space below so we can
personalize your certificate.
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You have now completed Analytics for Journalists Topic 2: Audience Acquisition. You may now print a certificate of completion you should keep for your records.

Please enter your name into the space below so we can personalize your certificate.

Congratulations!

Slide 18 - Certificate of Completion
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[Screenshot of a blank Certificate of Completion]
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Credits
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