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Watch the following video:

Analytics for Journalists - Topic 1

Slide 4 - Learning Outcomes
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Now that you’ve finished this module you should be able to: 

1. Demonstrate an understanding of web analytics as a function of editorial decision-making, 

and you should 
2. be able to navigate through Google Analytics.

Slide 5 - Topic Quiz
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Begin Quiz

 Question 1 - True/False
[image: image5.jpg]A single session can contain multiple screen or page views,
events, or social interactions.
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Text Captions

A single session can contain multiple screen or page views, events, or social interactions.

A) True

B) False

Question 2 - True/False
[image: image6.jpg]A single session does not contain multiple screen or pageviews,
events, or social interactions.

O A) True
© B) False

Question <X> of <Y>
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Text Captions

A single session does not contain multiple screen or pageviews, events, or social interactions.

A) True

B) False

Question 3 - True/False [image: image7.jpg]The Pages per Session analytic tells you how many pages on
average were looked at in each session.

© A) True
O B) False

Question <X> of <Y>
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Text Captions

The Pages per Session analytic tells you how many pages on average were looked at in each session.

A) True

B) False

Question 4 - True/False
[image: image8.jpg]The Pages per Session analytic tells you how long a reader
stayed on a page.
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Text Captions

The Pages per Session analytic tells you how long a reader stayed on a page.

A) True

B) False

Question 5 - True/False [image: image9.jpg]The average session duration is how long, on average, each
session lasted.

© A) True
O B) False

Question <X> of <Y>
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Text Captions

The average session duration is how long, on average, each session lasted.

A) True

B) False

Question 6 - True/False
[image: image10.jpg]The average session duration is how long a reader stays on a
page.

O A) True
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Text Captions

The average session duration is how long a reader stays on a page.

A) True

B) False

Question 7 - True/False
[image: image11.jpg]A new session occurs each time a user visits a new page.

O A) True
© B) False
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Text Captions

A new session occurs each time a user visits a new page.

A) True

B) False

Question 8 - True/False
[image: image12.jpg]The language metric can be inaccurate because of the way a
computer is set up.

© A) True
O B) False
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Text Captions

The language metric can be inaccurate because of the way a computer is set up.

A) True

B) False

Question 9 - True/False
[image: image13.jpg]Users Flow shows you how readers are moving through the site.

© A) True
O B) False

Question <X> of <Y>
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Text Captions

Users Flow shows you how readers are moving through the site.

A) True

B) False

Question 10 - True/False [image: image14.jpg]The VPN or proxy of a computer can impact location data in
Google Analytics.

© A) True
O B) False

Question <X> of <Y>
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Text Captions

The VPN or proxy of a computer can impact location data in Google Analytics.

A) True

B) False

Question 11 – Multiple Choice
[image: image15.jpg]Analytics include

O A) data gathered on the content your audience is consuming
O B) data gathered on the way your audience consumes content
© () Both of the above
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Text Captions

Analytics include

A) data gathered on the content your audience is consuming

B) data gathered on the way your audience consumes content

C) Both of the above

Question 12 – Multiple Choice
[image: image16.jpg]How do you change the timeframe of the analytics you are looking
at?

O A) by opening the first Behaviour category in the dashboard.
O B) by opening the Acquisition category in the dashboard.
© () by using the drop down menu at the top of the screen.

Question <X> of <Y>
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Text Captions

How do you change the timeframe of the analytics you are looking at?

A) by opening the first Behaviour category in the dashboard.

B) by opening the Acquisition category in the dashboard.

C) by using the drop down menu at the top of the screen.

Question 13 – Multiple Choice
[image: image17.jpg]In the Audience Overview you can see

O A) Bounce and exit rates
O B) What device visitors are using to access your site
© () All of the above

Question <X> of <Y>
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Text Captions

In the Audience Overview you can see

A) Bounce and exit rates

B) What device visitors are using to access your site

C) All of the above

Question 14 – Multiple Choice
[image: image18.jpg]If you want to see what’s happening on your site minute to minute

O A) Change the date to today’s date in the drop down menu
O B) Select Real-Time in the Dashboard
© () Look at the graph in the Audience Overview section

Question <X> of <Y>
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Text Captions

If you want to see what’s happening on your site minute to minute

A) Change the date to today’s date in the drop down menu

B) Select Real-Time in the Dashboard

C) Look at the graph in the Audience Overview section

Slide 17 - Congratulations!
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Text Captions

You have now completed Analytics for Journalists Topic 1: The Basics. You may now print a certificate of completion you should keep for your records.

Please enter your name into the space below so we can personalize your certificate.

Congratulations!

Slide 18 - Certificate of Completion
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[Screenshot of a blank Certificate of Completion]
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Text Captions

Credits

Funding for this project was provided by the Ministry of Training, Colleges and Universities (MTCU) 2014-2015 Shared Online Course Fund.
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