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AI acts as a digital assistant that never gets tired. It automatically:

Tags images, videos, and documents based on what it recognises (Adobe Systems, 2025).
Detects duplicates and outdated content (Bynder, 2025).
Suggests metadata and content groupings to improve searchability (Canto, 2025).

This results in cleaner libraries, faster workflows, and more time for strategic work.

Computer Vision identifies faces, logos, colours, and objects in visual media (Adobe Systems, 2025).
Natural Language Processing (NLP) analyses titles, captions, and scripts to understand context and
keywords (Bartlett, 2015).
Machine Learning observes user behaviour to improve over time. It learns which tags or files are
most relevant (Gartner, 2024).

Together, these systems make metadata more accurate and asset searches more intuitive.

Adobe Experience Manager: Auto-tags images and suggests relevant content
connections (Adobe Systems, 2025).
Bynder: Uses AI to detect duplicate assets and speed up campaign prep (Bynder, 2025).
Canto: Employs facial and object recognition to generate instant metadata (Canto, 2025).

These platforms show how AI is already shaping everyday DAM practice.

AI continues to evolve, introducing new opportunities for digital management:

Generative AI creates new image or video variations automatically (Gartner, 2024).
Voice Search allows users to find assets using natural speech like “Find the video with a girl
at sunset” (Bynder, 2025).
Personalised Delivery adapts visuals and messaging for different audiences and regions
(Bartlett, 2015).

The next generation of DAM will be increasingly adaptive, predictive, and creative.

AI enhances DAM, but it also brings new responsibilities:

                      Benefits                                                                                                Challenges
Speeds up metadata and tagging                                           Potential bias in AI recognition
Keeps organisation consistent                                                 Privacy and copyright concerns
Provides valuable data insights                                               Human validation still essential

AI should support people, not replace them. Human judgement ensures ethical and accurate
asset use (Bartlett, 2015).
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